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£8gs^t&{t£13a££±e>*-y W-^n^-y 

■i>m&7>7tttjZbi:mibtZmim6 6IZ 10 
ES^t-^-x&^XtA. 

[is^a7 1 ) miT-?*.-* (38) t^itse? 
s?yx mm 3 4 4 ) ^fa-rs^rfcoT, 

m^S^'J^Kft^S-^ii. (3 
X hRV 1 ? U y ? m *) cr>Mcknx Y b . 15El£S^ 
x htg-3vvtffco8ggy x htt fc^tsej^y-;/-^ 

^xm^mmxh ao. fssesgg&y x hft^ 20 

ao^g5r#tr^Uxhm^i-r5 lo;*li«a 

i^vt. ttE&K$BH&*tri»yxMtt>ft 
[0001] 

ifmnm-tzsmmi *mu±. miT-5"<.-x 30 
isx^mf-Mztzmtz . 

[0002] 

[fiG*w8EtB3 nyt^-^^-yhv-^tii-ffi^e 
3t&. &ftgg§, &SL S.U r fiA* I tV^Xtr?T5±T- 

hV-^S-fflSSgL-eit^tr^Lfe^XxAfc LT 
s . jfesg^y 3 >*^g±Sox-^-n yta-? 

(34^3yta-?*M y^-*-y hfc»»S*l 

[ o o o 3 3 j hit. mmcrtfmz^miz 
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T-comrftt^mmmizttfc-tz, t 1*3 wm. 

x. St. T>f ^^HB^«ffltO«?W^fc* 
j£tS£§Lo-?2>2>. 

[0004] y *-*>y h^^moi&^O 

*>x^ii. ^?5^<5«tst=j£jsatT7-fcxr§ 

S i 3 t»j£$ft*as^f® ; f-*'*-xT'&l> . 
■>x7"ti><t-i.x-5"v-xcDl/3-Kti. r^.-;; 
(page) j fcjOfeitSSaHKCkSttrv^. ift 

^LTT^-feXnrigT-i)S. got. ^Tli:. 

i^XI* xXxA±C#ffc$*i*:fP8 
<9&*rf- ?<-XX*t>£ . 4 y * ? 1- Cg^Sft- 

o.-if • ^f^7x-Xjtt5 ^f9^fs b LXffi 

ix') fcT^-fex-rsik^'tS. ^x^r^^iftJ: 
oT1hK-hSitT^S^J^£S8f<0lol±. 

-yy;j fcLT^feiiTfeO. r^^A-yy^s 
yy?$-tt£wi:#-c£\ i— ^yv^^ix 

[0005] ^-^{±. A-f n-x^fx v? 
Wm ( HTML) coi 3^#^^-fta^O i 
-tSClt^T^i St. #5*. i&s#cr?/W-.X 

iZbirX'ZZ. Sot. F^ritS 
^TS ifctiO. ji^Sr^tSa^-b-x^g 

st. t— ^a^esixnyti-^jj^e^a 

A.-flS^Xt^ffiOb'^XOfeftO^fc LTC0 ! 7x7' 

[00 06] 4 y?-r*vhayryV(oMft&Xf£M 

-fy^-^-yb±t^S$tL^1f#. ISA. R^-t* 
X#Ji^-2»i:kit. -O^-^-y h5rf9S-r^^ 
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*t=H£ffi*T»3*2 0 0 kg£$ 

X*KKtt>4y9-*vha.— f (0m^\i. 19 98 
^*<7>^2 8%^. 200 2^C{i»40%iC^ 

■v-txmmi. &3 2 4&V)Ufrt>m 2 5 1 m 10 

[00 0 7]-;S\ -f^-^yHt flfflL sa. a 
fc*3vvc-f y*-*-y htr^L. 

[0008] uat^tr^ii, m**-Mzd:\^r\ a 

5£C«ftr6 k k i>C 3— V- FXii^So^M 
*fc J: ■?Xm2&m>Z3\ < w k £S&3 &££l££:feic 
^-ITV^. 30 
[0 0 0 9] -O'^-^-yh^xy^ytii.^xT' 

t«SBB»ttHI L . x— 9V/ vf n- >J Of LT 
T£> .1 k ^vv3f~v- K fc» UTISRfc»* ffit-k » 

>-yv£^nr* imftsn&Ki. *<oaaswi. 40 

LTV**. 4^x71^^ fftfcidtcgfl- 50 
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kV^Oli. -HtfcioT. fcl'^KSfSffiT'fHllJW 
5r^DW'£.^Kik* I T-#-S>*^T-&S. 3£§y$ 

fc3r-vo**#. #*co^xy^yii, HSOff^-t 
J5 tT£j£ UfcttRfcflBfeWWtftfcf* k v% 5 IMBi 
£<«i;cTV*S:v\ 

[0010] ££u &Sxyy'y&i^x:/-<M -f 
SS^Xli^^OBh-T^S^^v^. SBC. -f 

t, ^oAMom^xre^-'f htcfev^t. m& 

©^xyy'ya. ^x^Sffi^m^DoS)!.^.- 
■rtcSSkkitc. -eix^-lfO^aar^Ki^tcS 

[0011] 58c. A^— E^O^x^-f Vb7t 
^^Afc§^-5^^c5T'S'). y?— %f v^<n 

•cv^^xy-t-f bro'^-^ii. A^^v^ffl^x 

%mm&*ti&mz?jh-h n t tzi vm^ri^x.-fo- 

aio^s^-r. ^^js^kimt. ^^-*?m 

— {i. ^— ^tT7-fe^-fi>SCS^-f k^'T"# . 
/^-^yy^jfe^bfc&^aitl^a^^ 
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[00 12] doidlc, ffiftfcBWftfSlBV^^ iW=3aEf4£k* f T&*. 

AS.lf^^xy^yTA'd'y XAii. 3XH»$<0lSv> [00151 JtEi'XT.MciJVvC. Ja^±X!±^x7' 

[0013] h7-o*-^i±. ilw^xT' -S\ ^«tTSS&v^i^fflnrx7'-9-^ hglg^H' 

«>^=J X h#fS«VTCl!fife* -f V -/ hE£±&tf [0016] ±g*H1ftf ftg#^0 9/322,67 

xyyyfcJ:->T4e*WjBRB*y ^ f"W«*ffi« 9/3 2 2,67 7 tuti/X-r Atrii. -eixr 

fi&3il±. «^x>^>tir>T^^tufc:^^Sy If. www. goto, c omT868£fr5 £fcfcJ:-> 

xh£-Mfc^t$^y^^x>-ggfetjtjLsav^ t„ ^tfc-o-os^e^c^^-co^y^wtr 

{±, JKS^t i o T^<7)^g^> >J x h tgftft { rcPC j ) #jSg±w^t5SJtvygc^fflF*3K: 

[0014] *ffl^ira5S#^0 9/322,677 >^ 'J X hftOfttt^TFtf feltfc*^. -^O 

(*S^F^^6 , 2 6 9. 3 6 Oi % ffig<0 l£#±<i. ®^^-fe ? MC*5ft?>fi^)ll^fiM§:S6 

esgg^-y htc-ov^T^ y^-^-/ h$m^>i;>m. wLtim-c. moms£T^x3&\-&8t:im 

n^-^#|^^iSC:k* ? r§Siotrr4>'X-r [0017] Cfiti^T. ^S3S^#?ltgi$ii«> 
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-r k v> o x o Wj££mi*mbtL?dm3Ejm^ 
tf „ ffico^irt-^ ^;w^^-ri»*i^sm:-s>5 kfl 

[00 18] 

[%Bj5*mL± d k-r^mi] -^ois^ii. -a 

*tt££&V^fc5£E'}x7'-9--f McJS&ti-'igS:^ 
tftogfllGJSt . $m3&MmZ <fc 9» too? 

€*£I>1M 7;V££^*##<7>£W1xk3 : £t&. 

[00191 

^-Z>iZ<m0:l?0-s?m t )<O3*V (CPC) #1F 
[0 0 2 0] -I^djSreii. mst< : 5rv^tc^^i 
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[0021] s^^fitfcsrri.sav-^feffi^xy'^ 

j^r-5.mv>^9t^ , >x7'^ h^^T^^^V 

awaits. 

[0022] mktvo&fix$&<.&#* *wa*=a 
i?x%h. ^m-m&smt. mfrgmtzfttz^n. 

l?y??S9^=>XMrCPCl)£-&tfffi«9ffi8£« 
A - yy_X • O^r-^ (URL) fc^StL 

5. 

[0023] ^Stv-X-rAt^fe^T. l££±l±. T*>> 

5. 'J ?Xrt/-fc:itLT3&5g. W 

17V vt^cozixh (CPC) ii. fttfgCffl 
S-t*. w<Ott{tMRtf^fctT<DCPC{±. J£&± 

LX . 

[0624] *mmiz&t&td&&3&&&±~ ^ 

t*^xij- (CIBSLT. Ji&3ElzMMlJZ*~; h 
y-7x35--is3 >&%m%t,zm±2tt&tlzjZ'g£ij s 

$-12,, mmm&tzittzmmt^om&®&z 

g<±. lSSi<7)T*'>v^A i ^>?l^^ : k$^^s^T-^>o 
mcrmxhixhx^. -^msmt. ie&^x— ^ 

^-X^S^X-r AC5JB»?»iSS3a=-§-i5 - k* 1 
[0025] KS^x^-f loXti^C<0* 

x 3 r t . mximrtmrnzhittz 

50 «SS*tJ:o-Cg®5*L4J:3CL.TfcJ:v^ ^<^>ftfc 
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«fc oil bfiim^fmizX -> Xfitc5 r ki 
[0026] #BBi$S§fcS8£$ WaSBBBfci *»■ 
J:3fcUSfcft-CfcS. *<0ftfo>3, *«HS&±©fffl- 10 

-f^m. e^(c-srr-&yxhfHi. h-^cpc 
tufm±. ft3sis. atf. ssscissittMufc 

7 X? l±. E^C^ffltSS^C^ 1 7 >J -7 ? £ 0 <03 

y?t±. tta^fcass*L««BRyxMt«)5y?sa 40 

[ 0 0 2 8 ] **« • mmmi?m:Uz&m<vm.iz. 

fcir>-csBts*L*Bwcpc»E£s*tort. im 
^tssets i t aurs 5 . umamssu vki* 50 
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egri^Tfcs*-* Ax^vT-^rrs. #^ocpc 

*>»j;xMHi3:<Tt>J:<, 3«±v loXti^fSL 
TfciH. i£j^6^yxhffcWS£fc>CPCT* 

xvmziixym^yfttz-zzttfX'**. 2-0 

fcfcfc*)**. W*tf» yx^frLitt. cpc#0. 
&5Y)VZ'y>9 1T2>*). Mt. CPCi^'O. 84K 

^Ax^vr^^rrs^-. yxhfrLitt. cpc# 

0.85 (X{±-e^^ti>«) 1 fc-T 

Xl±. CPC#0. 84h';W-C7>73 fc-r^.ik 

[0030] *^83cO^Sgg^t i £$fffi ■ Hfi-SSv' . 

2. a^t^Mxsik^a^yxfft^cpc 

3. *H4S«&tt.. atOCPCAWtfi^S^^V-i 
idtrf&Clk. 

[ 0 0 3 1 ] m 1 „ **« • mfiL^S 

yXfAil tKSioftbOlC ±SE3l^d&^yx 
fft<7)C P c ^P^-f -5 i 0 W@z-t& . Z-ixtoPi^L 
li. ^KPSr^cok-f-?.. Xi±. M^S^SU^ffdC: 

<O^T^'Jxhm-OV>-riilt«lkr^. -^B. 

[0 03 2]ff9x.tf. JKS±Aol4. r LCDrn-/'x 

£ttttffi3 - 9 0 3 tlS^S i 3 

Ltttb. &<DWckc P C#3 - 9 0 H;WcKSSitfc 
k-f2>. SEC. rLCD7oyi7?j kv^ffl 
ICovMli. jrSSiA!<iCPC4 . 2 0 FK^y 
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J£S±A 2 JiCPC4. 00 F)V?y>?2^ j£ 
&±A 3 liC P C 3 . 84 Y)VT'7>7 3 . j££aE A« li 
CPC3. 8 4^fctTV^fc^-T 
S. *y^fAli. ££±Ao<DCPC#&/h<7)1^- 
7>'7 3fc^ < J:dtzm^r-2.-t* i T-^S. AoO? 

AX^V-r^'As^-f AX:?y7\fc>3#-Vtf§£\ * 
v-XT-Mi. AoOCPC#3. 84K^fc^5,i5t 

<±. Aa £7 y? 3ir^mkt2>tl#>£m&C P Ci&& 

>rd-ca. JE^EA3touxhft^-7y^4(c^! 

-fSfctUc. £§£A«4>yxftt£7y?5£jgIl 
l/C. lSS±AoO'JXhfr$-7y^3t-ri.. 
[0033] diT\ i£^A3#CPC^3. 86F 
A^Jt»f5fc«fer&. £S£A»ti. CPC 3. 8 6 
K;PT-7y^3(cjgO^. iSfefeAoti^ 
V^fcgaStlS. A 3 #CPC2:3. 86KMC± 
IffcSl&fc:. *yXfAli. AoCOftbOfcAoCOCPC 
£3. 84K;ka>£3. &6YMz3\Z±if&lLomm 

(AoiiAaiO-i-V^^AX^yT^-fi,) fcS 1 ^ 

[00 34] j£££A 3 fct CPCr3. 86F 
M?t>3. 9 1YMz3\Z±ifC&cr)VXh#<07y7 

o £ 5 3 (3g *) 9&H2r£*:»fc:j£§£Ao <7>C P C £ 

A{ i H Ao fc J: oTffi£3*ufcgfcgr&5 3 . 90 K 
MCAoWC P C£±ff££ fc H*&*s 
f>. C<?3&fcgJ±. Ao^5>^3«10^*Hiri»{={± 
^-hrc&O. AoOCPC^AotrioT^SiTiiC 
PC 3. 9 0F^ii3i>*#v>3. 9 1 K/McJWf 
fc^fSSfc^rS. £r>T. ££±AofcL 5y^4c7)t 

^OCPCi;^ 3. 8 1 F/MTffitf5J£§± 
OCPCiOtl-kyhm^) CU-fe-yhSil&^lh 
fc^S. A 4 C9^AX;?>"7-J:t AoOrM 

[ 0 0 3 5 ] £1 1 <95SBg!gfci5V»:C . #>-X7Aii. 

SiWftbOCCPC^aj&rscikfcJ-oT. i&DJE 

C P C#±T«aW-4TOS«fc4 1 v> 3 £j£#S> 
[0 0 3 61 »2<^SaBraSfcfeV^Ttt.«S-LTV^ 
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P C £3! £ JUT* £ 1 - M&BmZ&tZ 

»;xfff^)CPc^-Rf -ronie^gfcfe 

SC^bfrT. lS^E<Oftb9t=jfefc3*^fefi*tj8ff 
[0037] S3«0»^BT{±. J£g£i±. gS^f 

7 rii^r & i t %< mm&m%t& a t t . 
zassBBmL ftmemb^ztifiT-^z. ^<m 

v^. itm. samta, yxhft^am^y^A 1 ! 

c) atfii7y?&gorfc^&. 

[0 0 38] £<0SI3<J3gSi8g®fc33VvC % ll7y? 

aixftfts (s^ccpo o3K*S:»oyxbmc-3v^ 
fus«rrs. stccpc (^wam^y^ 1 ) o» 

jr^oyxhfftOV»T{±. »a • Ifi^lO^ 

i.aou^v#ocpctiBELT:. sw>wt«*« 

CPC2:itBnLfe^ri»lk. 

»J X hfl^C P C ?rmfetl. Z b . 
[0039] ^4(7)^gS{cfeV^T. JE&±t±. Wt 

T^S. SJSO=5:V->CPCS:^oim5y^l±» -£vv£ 

^io^yxht*5rsits. t«x{f. ii^^cp 

cf5^T-5.c:fc#-c-^s. ffi^'JXffH±. l^CPC 
£#o. X(i. «1t«2S^l«5^*»o. Xi±. 

[0040] dOS4<J3^g^(nfeV^T. CPCrjl 

oyxhfrfc-^v^Ttt. ^,3<rmt 
50 p cii»fcfcny x h#tonTo«ii ■ mmm<?> 1 
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kir&£. i.&oyxHocpc£isLT. a<oa 

S^^fcSBfrtiifc. 2.dix^OJi^S:SJg.'tS 
fc»fogS4«HrtTa^C P C £ifflni * - 

[0 041] Jg50gl8^gtc£vvt x SS^ii. £T 
coy y? £ov vt®SO0>Wte£3i5&f S d k 

^Wi.«Sf*-)8ia'fiS(PPPP) t^oZ 10 

h t ^ . 

[0042] ^itS^^T* 1 O0**l±. 

*>ffl*-&irfi*r Se*T & k t 

m/7>?£.-o^Tl±. J£S±ti. Z<nyV9<fft$fe. 20 

y?<Mkkc p c jfi^SftfcWttrcfcS kiggl/t 

[00431 W£HL ££33±. r ££L 1 fc 

2. 50K;K yyf3ttil. 95K/K 7V?4fc 

7^1 t^&fcft«;H«2 . 5 0 30 

jfettS: <. £3:S£#>l~te 1.95 5 

y>?5mfy>9 5l^^X<7>y 
yftz&o. 8 0 K^saoSStfftikv^cifc^S 

[0044] ^St@*^L«^)^JgS^ti>l 
kfc*>£. 

1. #»mm£tt*-ZZkZ:<E0VAh* (±X 40 
WtZ £ fcaWFtCfcMtett**) J: o tth £ k . 

3. »W5:*«^fct. 7>;777frOCPC^ 
5 rtWttii^i -5 azrt h Z. k . 

£gtairttaoc p c ^iijra Las&r & - 1 . 



kfcio. ^tL^t^g^k^arrissfe^ti^ia 

E&oy^M^CPC&K^TSClk. 
[0045] BStttHL JBfifiSL #«ssl »ff ■ 

m&s^ ( ppp ) Rvmttte - ft&sg (ppp 
afersikaP5TB&c*4. :fttt, ^-toyxhfr* 

PPPP»j£fc^U *<AJ6SkLT<0PPPP£rffi 

1. ^owassy^ftc. «<^T^t«xi± 
ssc p c ± 0 *§v «s«rf«te&asT * c k t: ± -o 

^T^&^u^v^^epppuxhm^ 
ftr^^ktftr* 

2. ^o»wiwyxffffc. f^gm^y^ i* 
ssT^rktwioT. ^xcrm&emvxhmmm 

3. ft^S/^^^^^TOPPPUXhfrS:. 

ft w*/? ^ftw ) ^®p p p p y x hrn:^ 

4. ^roigcpcyxhfrs. ppppasaci* 
■«atoiki^r*ft'. 

[0046] %ltfti kt±. 

j£S^Oftt> 0 tr^r 5 - k si^y-y^so 
«WC&&SS7>-^kBKWt^ 

s . «« ■ mmm. (ppp) to^Ttt. m-omr 
s ( p p p p ) fc-^v vca. mm/my >?<vm 

fc^lolt. T^^;l-hk*r^^k^T : ^^^ CPC 
CPCii. SBRS«i»rsyxh*N0ft»«J: 
[0047] Sm^tSgBi^^^JS^^^. ^ 

[0048] 

[^Bjons^gB] ^^>fryf/*t-^r^kt 

TS^E^ii. ^S#*5raSr*Slfct«fli-ra^k 
fcftfc. SWi. «^<^BSTE5ESftT^5. «£^> 

src»wHie*wk'c*9. Hfc. ^mraais 
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[oo49] ::t«#^l hii±. *5HB 

<0jBfi*iaBgBfcfev^ffiffl3tt& 9 TV v/*r 

-**?h7-?kv^«a-tt4. ^9>rryM:tt. 

■9-- /mi*xii^6K)3yt:jL-^±'r3tfrS*t5^ 
k&&&-k£§^ii*:V*>. 
[0050] r-^-Aj kfcL -f >?-*>y 

i/J^rfKXlTJ =r < ?X'h 9 . flO. Wk<09v A TV 
[00 5 1] got, BKO/D^^Iil 3fSt<9?^ 

14. r^yh i mf-^22. mfwgx.v&y*r 

x^f 4 ^li^SSyXr^ 1 OfcSU - 
h 2 014. £ftk LT-f hkV^ 

fc3d3re&£2&\ ?y4Tyy3y^3--5i2^ 

^JCy^y^ x y^WN'2 4^ ^<^$r&7££^ 

^id^vW-^kLTte. $S 
D-*^xy 7*'yh7— ? (LAN) . fficoi3g*'y 

v?-? (wan) . &zmmwwr- b^^mis® 

ayt*-?±xmiz^2ixzm%Z>Tur7A>Z 
[0052] 9y4TyY*yV^-9 12i4. 



A-yf^3>tW (PC) . 
xr-9"-Al4 > 7#^>'HSS"9 ; -->*2 2. Xlflfc^ 

xy^xrt-A'24ii sfloffittj:^ 

^■-A'2 2, ai^*xy^y»>xr-9--^24 

&< k co?yK3.-?%:i&zk&X'*h. mmz\±. * 

0*~/>y-?£^t?.Ik#T£&. 
[0053] ;M7yb3y^W12ll NAV 
I GATOR. EXPLORER. XteMO SA I C;T 

-^U!*>^S3 0^SLffi^h^T^^. 75 

Lk^d. JE£. ^-i^Kfg$*L£k. y^^ifro 

'jy^5^!J7^j U^ttW-y1{]^£iC7 

5/3 0i*reaUBSfi£ 
OT\ JL-if ipffi^-^U R LfrA^Jb^D 

30 Xte. y7f^x7rn/7A. /77-(7^, W^M 

[ o o 5 4 ] b i \,z5Kttw%<ofmo:mmmiz&^ 

T. ^7>f7yb3yex-^l 2ti. **/YV—9 2 
Or^-UT. 7**yh«9 w ^2 2, 
^x^ir—^2 4. ^ A--f^X h®^7*o f 
r?^ (HTTP) fci-oTa»3il5«e*«WtfcJK 

40 jyt&mtZtf. FTP. SNMP. TELNET. 
y^x7f-A2 4. 7^^y^f-^2 2, Mf 

[0055] ±SLfc i 3 ^. *^JOffS^r^gS 

TV^S. «JgSfL*»101>w^ 3ybx-^i£g 
jS*3 23tV5Sl>'XTA3 4£«i57*^>'h < ra 
50 -9--A22TS56. r-^— ^3814. T*^^b« 



(16) 



2003-233684 



29 



30 



d . 9 5M T> h-t-X 1 2±X-miZtLhm<r>7~y 

2 2i=B«S*UfelE«^>T*'>y Mwwcr^*^-r 
SClt^TtS. T^yhfS^WN'2 2^T^-fe 

SiU\ i7HTTPXI±-fe^ i7y^7 h W 

[0056] sgsftsarc m-fwmt. mxy 

^*v^x7'-9---A2 4T*i>£>.. gggxy^xro^A 
^-A^URLX&y^if To^A 1 6%ftLX& 

iiyyy>x7t-A-24 £?x fcip'rt 
F*x>J-feJU!lU W*7±X-*im 

% z. t *> . *wj&mmzmmmzi$^x . m 
TAnrxh wr-A2 2 fci otssi ztizmmrr 

o-feXfiB^AHTD-fe^^S^^^^^it^ *--?»/ 
yy)i7f-A24lt 

2Tx— <f2tfA;» L^^gC^-r^ft^^-tfX 

t&^A-fifif v v9 u:yxf££j£-t*. & 

^xyv>">x7"1?--A24{i. £oy A^ 

i±. MDXMi. ?5>(7yf3>eWl2±t 
^TSiiS^^-ri 6±Cg^§iiS. ^xyyy 
^x^W^2 4 Ctf%&7Jgm&m3&W±. URLh 
ttp: goto, co m/C3*— A-^— i^tT^-feX 

WC&SH7 (^-t^^'J X hfr-A^-^fcOU 

[0057] e^XV^>">x7'-^-A2 4i±. >f >? 
<, h 2 0 . *3B93a&&&jei!9BSlc 

y - wsstTesfiKa* 4«i-5*at>fcttffl3ii.6« 

3E£. ^x>'i'*>">x7'^-A2 4ii7* 1 7>'M : S 
^-A22fci>g^f5.C:k#T-£S. 7%*7> 
hfa-t-^2 2 Sr-f M=g&t&£:k *>T 

*^£0^xy^y>xyir-A24&V7^ 



[0058] mttf. 7?JTyhziyVjL-?12tZ 

s>z>mi jess* x yy—rt 1 4±t^ 

fcSJSS±*-A^-^3 0 Ir^rr&lSS^xT'lM b 

^g3 2fiCfc£T;&^VMlRB'^077-fcX£#2 
10 -J-iik4*T*6. iS^xy-t^ brn^-rm. 7 

ffioissjE t com&izx zM^v-t^zmatz - k 

1M bkg#(tSWi*fS§?S («W«BHI) k<?>g$I 
ffi±. HBMBttflfiS^x^-f MJRL**tft«S 
yxbf££x-^-X4 0fcA:h..&ffr;:, ^ft^fci 

20 jesfcaswc. sHiyxnwcsftsefttwaskSf 

EfS^x/f^ hk<7>IS*ffl±. T^^ybf^lT- 
A2 2cOTa-fe-yir3 4(CTHff ^il&^ytx-^r 
O;/? A^-fsFH LXmWth i k #T'# . dOrjytfx 

[0059] i oTS#ttStl*;«^S*fiai 

ts^^Jto^ fttt«3!p&v^3k\ »y 

SiKIl *r^-fex. aft. WMHIUX 

y^j SrJES^OTA^Vh^lSSfFkl^WtSfc*!) 
40 fc^x>yy>x7 r -t-A24t'jy>fV?>Sii 

fc, «^-yt3- H-fi:§fiJt7^'»MSS | }tS 
SfcT^-feX-rS^kt'SrS. r«7* , »>^S!H^ 

-A^xAn^ffiST-ii^rig^^ar-. r^^y 

50 FSWFkURLkSrfi^fiWcSl^rifc*. jB^>T 
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[0 0 60] ^5^ryhn^tr*— #i2fcfc&S2 10 
{zTr^-fz z t#T% ft . g^y^^-i^- 

5^3 6t±. «^^loXii^SO^-V-HSr#tr« 
^P£A3rTft - k#T£ ft n»J ^ ?x£irf 
ft. *<offcb»)fc. «iSt§te. ^x.y^y^^r^- 

ft. ^muw] l»* ft t . %m%i±. 
[0061] «g&gt±. saas^-^±^y * ffr 

(cBStLfc^^-T^Xhyy^^^y-y^LT. » 
fc&ft 5^T?*:*^ft £ k#T'# ft . ^ 

<. INKTOMI. LYCOS.XliYAHOO^i 

**ffi"rs4nsyxht,*tf. wi-m^-t^ 
#<WfcTa8iwt$tifc y y ? *>-£tr <r k* 5 ^* ft - 40 

[ 0 0 .6 2 ] H 2 1±. ^if T a ^5 A 1 6 £ 

1 ^7^frn^7^ 1 6 £AS LT. *9w<2 
2^y^f-A 3 4±TMr£il£ . S20MM1 1 

o^-rio^s^r^n^ yrry^-^ayrg 
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tfffiEtt. lBW^-fc**HR«"* 13 0. £S± 
^#t£jl.ftl4 0. T* 1 >>'MBl*****ff*'*l 

y±^sio^^r^-ri> 170. m 

3g££Sft 18 0 rt^KoWTyg yfc*—* 
- 1 2 0 «H.TT7 «fe*T* ft . SB. HSIffltO^^ 
T19 0£. ^Xa-12 0^J*)t7y3y^ 

[0063] *JHBojBKrlK»K»^n^y#)B 
£. 2^^-if^^^3Rtf@4fc5cT. S3 

t±. fc^zmit vtt?A >^m2 7 o m 

^£#mk Lfcn^-f >#*2 9 0 <tr^1\ iJBLfci 
^7>f7yfaytWl2t:i5}t^iX 
laSSSii. 4T. Xf772 7 1Xli2 9 1t, 75 

URLfc7mUXf7r2 7 2X(±2 9 2tn/ 
2C0»Sv^xA3 4 l±. Xx^^2 7 4X{±2 9 4-C 

n^yrry^-yayriwat. zjkttv*- 

f% s trtX7-*t*W5?tZ>7ji£ml 10 
2) £gSrf£- ^il^Oiff^gg^ ^T77*2 7 6 

»±2 9 6T. r*^>b«a9— ^2 2<oe^at3 
ES^iWk-t^^Sffi^m^i^^ x y r -f T 

1 0 0 6 4 ] H3 iilff . ^L~^pE§ilk LT^ 
SiifcSL J£^±KU H2^-*-BBl 20. & 
If. 7T7/278 i 3 . SJB-f-ftlE&iT* 
^ y h tcS L/C O^co^IlSft % S^R 0 

^ W^yh278(±. =r—<?'<-xa)Jj&^.Ti) *7 

ZttfZ^Z* iSBE&ii. f-f^3 8<OHS<7) 
A*ktT^?T$^-k^ie : ^t<. **«±. 

ft. T^^yhEgHc-ov^^g^EgHW^^. 

[0065] U^LttVk. mAVXT 29 5X\ 
JL-if^^g^k^a^il^^/^^^^v Xtv 
T2 9 6 C^t i 5 ^TC7)J£S±77>^ > fCc^tt ft 
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[0066] Kfc. W^P^fctt. ^72 
S*££7# h <Or—f*r-X 3 8 £gtgrT£ T 7 -fe 

x£^rk#T£&. Xx~/T2 9 9T\ ^SSi^E 

l±. £££M>jL£S2<D-*>f 2 0£» 20 

[0067] ^Xx^JL£T#^y vES^rr**-- 

V*&fc*>. T**yh^^->*2 2±fc&*T#^y 
fffi#3 2A^T?-fcXl±. £ir£:r~^fcgIK£*L 

^uv*- Ys&uyj >%<7)ffim±. Hits*"* 

2<?>t-^-X 3 8£I^£irCV^ „ T 

LTH 1 cof^<-^ 3 8 fcA* . 
[0068] @5fcL 7^*^~J*rtO**<OlE£±T 
*^yh§»3 0 0 teams *LTV*6flMfcR*Hrfc 
*. lfifiir*^fB»3 0 0lt ±*&o:*y 
54 y^£^S;h-£^.-1^3 0 2Xt#W7-"K 
,3 0 4 frfctr. 4fc. Trt^y M!ffl±. g&tfffg3 1 

o £*b&„ «»l «b»^. 

[oo69j«Mffi«3iott. <m^mtt&mft 

S*i&*>«ff*LV*. T*^yfSS3 0 0ii. 
If£ffii83 2 0 <H£fcf. ««08S. W-JvYij- 
Pfl») fe*t*. S33PS3 2 Ott. *3SOTE*±T 

vho»fc*&»riBHb& s &6. r**yhESS3 0 0 

2 T*^yhS»3 0 0CT^-fe 
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*#7*9 y H5il3 0 0 £7?^X-f £Xl±*iLSr£ 

K£E^Sf5S£Jdto>\ ^^y^fiteU:^ 
^3G±{SS±T*^>^^^^3 3 0 (32 5 

[0070] JES4S38&3 3 0l±. s^xy^ya^ 

-^#^yh3 0 0<0J£g7^*3 3 0i± s Hfa. X 
WU 1 oXiiM^f^^y b 3 4 0 1 LXSEfr 
ZZtirZ'ZZ. #*<91f7T#*yf34 0tt. 
<fctlO0>^yxM ! l 1 34 4 2"£fr. #^o««y 

JE&±1±. -r/T^^yftflHtT. WOMB? 

o t^&jK^ttMz^y'TX^yhimimxzti 

■W4&V\ -W>ftb9t. iSgflMBSt VTThW 

^y x K^ttp^tciv^. 
[ 0 0 7 1 ] S^y X hfr 3 4 4 1±. s^/ffltio 

) TOffi^^tr^S 1 ^ U\ ^^3 5 2 . 

Ml^3 5 4. URL3 5 6. WtSH3 5 8. Mf 

mm3 6 o . 5 2i±. %m {ximvwm) <o 

fc^coiy Y<D?>Tyvk$mLtzm.m-rt 
^k ufcflegK^t-ioj&^iKrc^&tf. 

[0 072] h^3 54Ji. iKfiiO^i 

(jf4L<«±l 9 03^*81) JS^O^g^ 

fc. «BRy^b#344tt. ^8sy^v^w£ 
SiO^g k^-f y y 9 L k t r^r^> 
^k^T§ ^^-xriT-f Kc7>^S3 6 0 ^tsZ t^Xr 
Si. URL3 5 6tt. !SS£^iW bflHIOS 
50 SSKf^SI^-P^^tr. ^-if^E^^^S 
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k. URL^^^fTo/^Am^. 
£k#T*S. 

[0 0 7 3]fttt«H3 58UL y*hfttettl/CJE& 

y — £ a i iz^tr^y wssih-^ 

iss*B«yxMW)9y^ffl±. *t£-r&£t^ 

t±. #{t«S3 5 8fcOSSfiW:BiST^$tL^^S : 
T*S£k. Bft. fffiffiWWWik*. 5>?m&5 

ur. 2. 3. 4. — )i«sBBftfeHBS[fcStS7>^t 

[ o o 7 4 ] y%ii& t . ttte^mr-friatt 
fl^yxh&Asfco. a^^-b'x^s^^r?>r 

k l££2a±. I2^-a-l 2 0£SEL^ 

±sK&Ctt»1h--tf xcm&ZEStt & Z k £ 

^7)n ;* > f 5: A* LT^j- 7X-^t7)A* 7 * -At 
Ck#T^ iz&y *-A£Mra 13 0 

■r&£k#-c£*. 

[0 0 7 51 r£«£^£H|fr«j4qm&rL& 
S10T^^>'h i i^--^2 20$S^T'A3 

*-A^-s;i 4 OfcL S^Fim^£S-#t (Ml 

if. r^x^BSyxbfKOBSi. «assk«H»=n 

[0 0 7 6] B2tf>*-a--12 0H:. 
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[00771 4*. rTA^fMiSj j£ 
S&MESiT*^ V MSBUURJU - k fe W6fc 

o t. teo/w-xV £?ifrf & Z k h . BSffifR 
t±. Jb3^H5«OEiaB»y^h3 2 5^fel2»r&i 

/^±pc^i-7!Slffr4ilk4ptr*S^y v9*9V 

[0078] Mfc. S2c7) rr^^yhf^j ^^a- 
isott. m&mm?^By*&ttzz.£tt 

hjxMififefeZ tit: l/^erTlsl o ^XfAt: 

30 ^y ^ b T-^g^y ^ hft^^{5^c7)^irc^ ^> . 

JE*±J:9t>WKf«1* (E*±«>yAhtt. 

^y x f^-^JiT'Cl^T'i 0 &Tft£^£*L£ - 

k^^*^)^r. ^A^Atz i -?T^)1^ - 

*^yj^Vftfc.'OV^Tfr 3 D:iritS. ^>^tA 
[0079] gl^2 r#fi§-r^ k . ^^-^5: 

y k izA^rf s J: a CT^SSW^^ - a- 1 2 0 fc^ 

^ 4iKS*t6B^S»yxVfc«8yxbfr*7iUi 
£ki^6<ajFS*U\ »lS*Lfcb*s;*xfl^ 

50 h#stss*st. «^y^*«tfci»iwr 
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£0t7 =r/P Mt^ffi^zr^St^ . *F£ii*ff$fii3§ 10 

[0080] ^zmowmzmmmtzii^z. ®<o% 
£i±7 i/y''? v*- F££ffl tT^-y^ -i yx-rnmuz 

*^^c^ffi}g^{^V'>'C: Giffo 
rdtft^ilXr*S^g5, 7 24, 4 24-f-K^ 

ffQg*^ §m^£l§£g 0 &tr CI h C £ XT i3 >7 >■ 

[0081] sKm±\zm^^tthfy*^hmi. &t 
tvz~m$.imm±. mm (mtn. ws.) m?$,z-m 

T LtilZ^Tfi V y F^A^Tn-teXCfeV vC)££- 40 

>7 x 7^.—X<T>y * - A^gj^rr 

It, ^0)7 *-A.£g.ftt>hZi^'S-V> 

7 5*ut rim j ^£ :? U -y 9 LX . vT 6 0 
8T\ ^Xx^iPll^ffl^RI/a^Strlift-Sid 

Xf v 7 6 1 0 fc^-fi 0 yXfAC±-5t, 50 



[0082] giffiSSgli, OTOJ: o C8im>. 

Gif f o t dlZtf^Ztdi%mm&5 , 7 24. 4 
24-ftca®$^^xASr^LT, £&V>£g 



XxAt^toTWaiSixT, S t e i nflfeCft^tl. 
*^SMfirgl5, 83 6. 24 1 tlttWg 
z:^mLX9U=yy h*-FH^-S:SSE1"^. ^fc, ^! 

[0083] ES±*^$1t^ BfW'lEt b 
>Z7V v7VX. Xt*?76 1 2T7#'>>'F£3Egr 
T. isX^rMzX^X. mk%TX*7>himiz£Zm. 

[0084] X7 i -/T612CTii¥ya3$iTii:S^^S 
X'%h. 

[0 08 5] $$&W3&J i ?\s> ; -y h*— ^> 
f-;76 1 6T\ 3L— <f^>T* , »-F{ii:*>t^«t 

0frtK£Sa£ivCV>S. T^^M^M^^f^ 

[oo86] jzWMcomvmmmiz&^x .rxvy 

htA^^tTJtmtC. Af776 1 6c7)A^TQ-feX^ 

Ti>^yyfi<tez<o&&£m$zm%&zb 

h. VfrLtctft>. &%&r2^&±W7T*iyyh 
[0087] a6<DXx-/r6 1 60S(CIK*±T*'> 
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^^h'gElj J* - ^- 17 0 rtOfl/ft-t; fctfT'^ 
«£ d fc. £S±*-f 5"*-^ 1 2 0frt>7?-tX*imX 

[0088] r-szTrr* v > hfflzmur 5 j 

[0089] wmx htix^^smst^i:^ 

zs&lx. mrnzmfrtzmizmmtz. ■rrrti 
va&tiz. msmt. ^s^^^^^^rr* 40 

hsxt v tzfrtzmmmmmvTr 
<7 > hwsa^^imtx^^^^. 

[0090] %Effi@£K(C5B®l&bP&*9&* * 



fc^Ksra^rffiRffigswcsiteSits- a^x. -rots 
ts±. iss-±fc. *wm£.mmxz>cr>ibK xn. m 

jm&K&Zti&X&eifrZ&R.-tZ £ ot^L^fii 
^y^-yfSXmM-fTT^yh^^^LU 

[0091] lS.X^VSrM2t,Z7kti. 0 T*>> 

y hta^— j.— 1 7 o^^^i^— f-^^ffi^jt 
>f i-i 2 oA^iwartifctf-e^ ±sw 

■k^zwm-fzgmtfhz. 
[oo92] mm.^—fif^.^y^y^^^- J< - 

x >j -(cEntc-irr s^^i yxi- r^tssrr 
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x7*1T-A24CTe^ft.Ib>& i T'£ft. fttt 
Iffc&rgffi tT#g^^Sr#ltr2> - tifX% S . 

-A2 2±J3Sfi^3 2fc^S*rty£&±T* li 7y 
ft. SB*:. EEBHkfti^UT*fflBtoi—r«>3» 

ioTifcJfc*-* - ft . 

[0093] *^<^^eSfc^5V^-CffilSttft«Sl 
fel'JXb^CD— GSfcLT. r z i p drive 
sj h^egar^L^^^S%]Wi<oA^§S 

<^II 7 10 a^tf)iL— 05J@Ste. ^iW hO^S 
7 2 0A>t>s£9. £OS£t±, SS, S£fBlL 2tf*. 

■TftURLC«^<07'5'7^^<'W^-y>'^7 2 
3 0££tfO##4U'*. URL74 0feL B7C5?t 
J:3fc. ^^^'JXV«@7 10aK^-r2»ii:i. 

E70&s§gHJl@^7 1 0*JtO*S3IH 
fta.-if^^^^g^7 1 OO/vf -rC-U y? 7 
3 0£jU?. Wt> <"?y»/?j -fftfc. &^f£S>§§?> 
r 7 "J -y7x»-i #£tft . r ^ y >y j £55 

casstu so. _ks»y ^ y? hsafcfri/os 

&±.£DU RLfc'J ^4 W t- $iift&g#£>ft . 
[00 941 WMEKUXh4lg7 10 a*»^>7 • 
10h{±. k^i.S^y^.Kff09^S?rgrr. 7> 
7fit£?3SW. «L<B*rT*9, H1**M2/ 
XTA34t=J:o-C£j£$iU ttSRU^MWdHSTfe 

S$ii5.7Ti-tX?r^i-L-CiiJ^T <5>iift «*W4 U». 

y x hottest ft . m^mfmmammy 

Sffi^y^fiaWt^ii-ft. g«7>-^®ilT-S)0s 
g^lcitmrfS^S^S 2. 3, 4. - 

-) A^waS^ft^^^gOWTSI^T^tLftO 

est* 5 . *fHWy*l'*B710a*»fc7101S> 
tit ^O^at^ttftlS^^it^M7 5 0a 
*t>7 5 0f*^StL-&. Pt&ssfSzr^-fft 
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T&ftft<0##£tV\ «fi«y^h#7 1 0*251*7 

y x httoSM=awt«itft . o *ro 

i^Hf x h^r^3 y XAfcfMH" ftSggxy^yc 
£->T£j££*tft. iO±54«*x^>'«>-t*i- 
1 nk t om Ilb&aSSitft. ilPsft^ttfA^L 
tiWS^i'J LT . sgfco&sgxyy'y 

zitLxmw x y# i&sfrh . 

[0095] S2cO^ J ry A ?.-yfm?«Xi-l 70C 

tfyffifgfcSSefftii:*^*. r mmi^t 
ftj g^Sr^Wt-ft^tvXrAtri^Ti^t/aJ^tL 
ft7TJ-fcx£B8CSfr. J£^±# rftit^Sr^Si" 
) ft j ^^x-*ry a yaatti - 1 fci ->rttim 
fcsastft^^tfcat. XT-/T81 ofopTi 

haBLt. T^^yh^ftXIilSSiT*^^^^ 

^7 # iv y^yrii v y ho^y x y^n^t 

S^yxhfr^trc:k#-c#ft. -iStio^7T 
y V Lir&fith Z t VTt 3rv\ 4fc. 

» ^iij-z^7^^yyi^x'^hff)imtv^. k 

[0096] I2TF, X^-y78 1 0CTl£&±(^K$ 
ttftg^^<0-«SrS9^tiEBfrft. Wt««E 

^fS{ttt®7J37-f-;H J «-Aixft-ktioT. l£ 

40 JJfCatfci^C I8Wf-y782 

0 fcXlK&±fcSS3 iift . ^^-^<7>ftftiI^SSf 
-TftCii. H8C5XT--yT83 0CT. ^ 

5. @8O7.-f-/7840{^-ri'5t. XE^^ftft 
fiz:SgrrftS^5:STOI>k. ^filt g^Stl- 
5£T<0fc£yxhfr^U^E#W-«H. 7^ 
fi, feilf. ^^^f-^Ftc^t^Sticv^y 
50 ^o^yxhfrt^ftwfces^rfWfflH^iMtt- 
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ifct. ^fAil Xt -/ 7*8 5 0 tT^Ert*£<9 

at. >-XxAi±. *tfJ3SErt$£H r -**-*l'W>T 
* * y h t»*atr C fc 1 3: oT*^&#SS:5gfft 

[0097] ^y X>ft^x— *»i^©3£"CS5?? 
fU #^UXffH±^9 0 0coi-5O^0tMKtT 
v*. 8^90 2ti-^O8*fltl55F3iU ^oa 
t. S3E#lf€3§9 04. Rtf. a*U^hft«SBaE5 
y79 0 6#g3*Sit&. SggE^yJ'O&tli. r #l 10 
t&Sfi+tfij 9 0 7 hV^^O^a^SftS 

gtyx hfHcOriOfaWi: SitStttfggfc 
Sit*. &Wme)-mmM\i. ttlD(39HEft(tflS 
HBbfeSit6«ait»«WJ7 ■* -*F 9 0 8S*to. 
[00 9 8]a9K5cri5t.«^UXhfHi, r ^ 

Qcr&m-lTi] tyhifl -OOlE^T* >7 V Y Pi t 

^^TTa^yMi. Sffi^^-xSr^-r* 20 

@ 9 t^SRhcDTVkJ''? y ;< -^-i§f££?f 5 Clk 

h#tK«aU\51:. l^-yt=^£tfcm 
£ fc **-c & fcv^ y * Mt^oi— 7t±. tvw 

-7 >"> -3.-9 2 OSfttff 3 -I i 1 «fc ->TiBBfcJ!.5 
£fc#T'#£^-^fc^r&£k#T'£&. la&r 

^ J .-9 2 0$rm:^U-)'7-r2.ifctJ:->T. ?ISS 
9 0 8t;UrrS.rfct±oT i s^tut^'Jxh 

[0 0 991 rTti^yh'smi 7 0 

fcBatfcffi««Wi<0#<l±. ±3*0 rffttg-fcS-W 
S j JStSO^k LTSI&ri>. Miff. ffift&P r ? 40 
y7&S£^-r*j ^yay^Lt^, JE-n 
it rtfttfifcSSe*-* j «KC«fflS*L6H9«)as 

y 7 GSSr^-T & j rtTS' 3 y t±> wt s rfjfttt 

Sf^y^iitMSrJJrf*. &t. (tSti 5 ?^^! 
ift-|>.rfc£©£U:&t. yXfAli. SiK$8 
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xft^^yxHt^aLmu Hu^^^b^^^s 
mmztimfc. &t. N-fey^ (au h* 

tf.N=D «itfi»cs»t*ii— f-y^TOS^w 

M^3X9^ffiE^^£k£±t^Lfc&t. yXfi 

[0100] i2w* , )i'h | py-a-n 
*fc^<o^££*w-*£fc-y-c**. ry 

' o-fcXkP5«t. URL. tm. BXf* B*7-f-JPF 

ijf. x— f ■ Tti^yv ■ t— tsggrt§ 
[oioi] ssiy xvfrKJ^Lfcfeo^satr^g 

•feX^HS-r-Srk* i T-§.&. ifc, SBEtioTffia 

[0102] ramisawfeHWrt* j ^ 3 y t 
ijv>T. >-xxaj±. is^r^^yM^^^yxh 
crrt^xz&mLT. m 9 fc muv>m&Bi2m£ 

ii. 9 y -/ 7 ix, i^r^^es^icti -y ^ 

(X) ^-^^ftftSCkt^** 1 . ^i/^-^'J 
#^-?)^£^Srr £ >! fc t^mt. ^fA 

j£«±*^^^Lfcft"^ft*tffi£S±T* >7 y V 

fcjSKU^HWi. ^x-^-X3 6^?>lX0^ 

ssyxMWi. a^Sfm&J/r^^yvsirt-^^ 

E©±T*'7 y ME*>5-Sfc LTS2> -kt 
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[0103) r g#{t8§tB££2nrf h j *ri<> a yiz 
^ hfSL *7x7^M MSL XEWttBSfc^tiSt 

i±. Most. amr>ma0fBEBBt*&m£i£*SK 
^-xxt^^x-^-xtststf. 

-A^^xy-tf^xCAfrfS. isx=rMi. fc 

^ ± o fc}§ln^gSgfSco 'J x b i. . £Sn&* 
1K±. fift»«BR©»yf-^^-A2Sa^/»±V 7 1> * 

SOipSiU^. 1S#3E{±. ^x-rAfcioT^fcUfc 
•J X hfr&aWrtfcUaefc WW* - k#Tt & • 

h«£ * htfGHJBt* 7 *-A£j? 

y x hff^i§^^<o-T7 *- a«?a-t 

sck^r^s. 

[010 5] H2<7) rm^yv'sm.j ^-x- 

1 7 0 fci oT. rro^x ? fggj jg8fc«£#±C 

UXAfc^tTTOBtSWrs Lip 

C-tOflltffiKoSSg y x V-fB- ± ->T^fI£irfcg7 
•J -y;?S!r&tf£ikl::J:oTit^2ft£><0T\ 

^T03xh^ar^yxATi±s sssyxMHcst 

. ttR y X hfrfcSW* 7 y 7 Sfi 
«$HrcH3SK>y 7 h^xT«ft^$r^?T-rs<r ti: 
i oTii^T-s. £ tares 5 . £T«s@sy * Mto? 
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ffjgos^y x bm--ov»Ti±, m^mm/v 

tfm>t>it^ .ItU^y-y 73^ CO 

' [0106] *»»>-ose»w*nj:, 3 x v^fsr 
issic^yxfff^^v^ti-^txTS 

Jio. -5-<Oj3£®l/t2»L2:^t«£L-tV&. 
y x hfi^)7V^»HSrcS»S k 15«t£^v^v^ 

^gg<0#^O9 y -/ ? tD^th. S.t^§S? 

^0^7 'J -y 7 eafiSBS^SCfc. ^^>7 V 7 fcfeft 

SS^^>5. SBC WjeoWMEW4«feO^!?^ 
k { il= L < W~£ t k *^ -5 T 

[0107] Sat. @20 rT*7>>taj ^-j. 
-17 0CioT. ZS^O^f^ >"^->-CBKIU3t« 

40 ■t7T*'>Vht:B8R* s $>^»SX'J*ffl1BSr«5Kr 
S . rgggy x h j Wt «JW-6 U R 

saswyxhiSBsu saett. 1^7r*'7v^^^ 

itt. iS&i^^^Sitfc^^S^SfcvXf 

[ 0 1 0 8 ] ^ 'J X hffimv>Wz£8fe&&z:&g 
50 k-r&)£WiC:ov>T»±. H2«lSftfc«-f^-yi 
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<Ai£g2:ig£g5:£j£1-*. Witt, UJ7BHfcr?^ 
TB:B«L 4 3@f§ IS £ T-fco W£ iiSS , 12*Rm± 

feSStaKHSsefctt, TB<*>«IIB+fci!B3*i&S»£ 

g§ (JE^T^yK SggyxK URL-CS^i 
ft) , SBS^SS (JES^T^yh&tflW^y 
l-TW^TIS) ^W^kip'T'^*. ftSSKUi, IS 

s^r^y h&i^7#^y b^s^tss^f-* . 
fgseosmk&sBtt, xi^sso^^^rs 

^yxfT#?ybT-?£lB^"*-k;ip-e£?>. 2 
It. fgS^Ctt, ggjg, URL. ftitf. ^£5y 

' tvrd$m) , y&9 v v ? ( 9 u ? ^^/ss 

gck^S) fcollf-^ ^^Ti. - k#T-§ S . « 
§3tt, iJ«5r<fci>, fy^TT^^M.^itLtzm 
K, 983, Xtt^ya-FO*#>OHTMLHg#T 
>-3yttHtfl»TlJ«mU\ LfrU Ad 
obe, Acrobat, PostScript, AS 
C I I X r- , v F v- F£&§:£ (Witt, : 

csv, ?zrm.®*)) , szfl&oJiSKD? 
cofa^K^TT^ 3 y i>*TOT*# izw&z tut 

[0109] rsg^airKg-t^ j jj^rs, 3 y 

Xh, Bft, 5&x^'J-, S^tTi'sy*^ v 

5&&fl*T£<07 4-*F£&-3ggSW£fft£r*<>5 
#**u*. KSWRft. «§§B#, issi^x^y 
-, ilt7y 3 y. ftSl 
"T£k, ^xAi±, KS±^£U;A-7^-^Ci 

[0110] g&fc, #J^©S^llie&Sreii , n 
t^7fflO*ry 3 y zrHfrSiiS . ^cyvL-r^T 

^-^cor-f 3 yxiitf* y/5 7-f 
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[ 0 1 1 1 ] m 1 0frtM2 9 ttrtt, ±^<55>-XxA 

tgftrrs^^LfcT-n-^-Y-F'c&s.. mio 

3>t>02 9 4-CfcwT k k t tHTTiror**ffiJ±. 
[0112] — mgB&fcfcWC. WltftfS 

#^{±, f-^^-73 s^tsr^y vsm-- 

A2 2SIF^r-^^— X4 0(01) 
yyy>x7*-9"-A'2 4{C^LTf»ri» 10X(±S 
It^To^An- F Hzi oT^fTSi k iPTt 5 . 

[0113] -*Sg«, TEOT^y XAT*5F 

) -T. ^xyyy7x7*if-^2 41i, es^xyv'y?: 

m±, ^ < k fe-sswg^y x hfHdSLTjss^c 

m%m&r>l'? t )v?% r )<0-=ixh (CPC) St^l^ 

i£S^^yxff«±, m^(ommr^myy9i 

-grtr. E^i^yxhft<7)^Mtc:-^rri.^^* 1 
fe^^^xy-^S^T-i-k, «0-StfCV^«R 

ig^t^c^esy ^ ffr^^^te^rsi^^t^ • 
cpcizx-i-zmmzitxa*). cpcii, mmaf 

xh#fcBK£UfcURLfcy ^ 1^7 hSit^:^-, 1 

-^^f»sL?i<, *tt, ifeo^^T^^y^a 

[ 0 1 1 4 ] 1f©>3g8BKB=*5Vvc. 
iT*Bf*»tfl*a*ESW*. -ftftMtt, E^i^'^s 

50 63KS5j5sa*cpcasE«r6. gm^y^tt. 
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£££££ o T^3ftBI**l=**3 ti&mm^Z 
[0115] **<JM£6£tt. JA^cO'ftt.O^trr 

[0116] ftS^ga. SBRyxH^BI&^K. 
B8UTJI»fc»t*. «S#S»±. x-^A^&t^^ 

s» «v»tt. ra^Mfli-fr-'^ (ID ±.t^ a 

17'J -^iSy^^nXVIPofttt^ s^g^y 

^rnxhh. m^7>?ti±. «^*i£Htf>yxh 

«*5gB-SS*tSSek t §JR£ii*:fc3iyxHf«> 

bfK>i?y v?sy«3xh£gi^ci^-f-&&?g 

t LXM&fctZ Z ki?X%Z. 
[0 118] ±a<0T*^Vb^^X-rAI4. £££ 

yxh#v>i7V so cashes xt^wtst* 
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ti&mmttt}fo<Dmv*hfrzm?^x. 

[0119] **S«ffi«5S^St=BV^T „ §^7 y 

^^fflTs . -ttmofecrmmmzis^x. i?v ? 

^yxHt^£fe£?#t£ffi^ «^ 

[0120] *^St^®Siu^{tS#gt:i^T. 
BBSSyxbft^rSStSSS^-ttr. ^ 

) ffio^yxbff^i^y-/^s9^x bodies 
■ox. i&m±~ list? tut i ixizmvftm y 

ff*9 1 ? >J ?I*)<03Xh^a»WC^i"i®^S: 

[0121] ftS^gzriSirf &7o-fcX£E 1 0 
sfcra-fcXli. /D7^100 03&»feS»S^*S. )£ 

■&x%%. 

[0122] yv-r? 1002CT. *JS-mfitS^i: 
^ ^ ^-tXtdlllAf SS*-«Li*!lBtS^T»lS& 
i^tryxfA^^ti.. T'or? 1 0 04CT. 
i^-T^XWrh. yxhAKfcWC. 
acflJj£«±aBST*. ra-yi? l 0 6-C\ ^ro-feX 

^ sin. xtt. m&m&t.-$-z>zbi?x% 

h. 7r3y?l 108fcT. 7*a-feXj£Si (x) 
40- «99lFasS*t*. BCFT. HI lt=B»U 

*frv>* y x f»s#c p envmzm^z tt^ 
t ; sssi«)B*«s£r* i 3 iz&m±<o y x b^c 

[0 1 23 ] 31 0O*£{±. aTOStts-KC** 
50 ' [SI] 
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Procrrfure Srhrrfitl r—f-Jgyokc-agggtg () 

I*t A be tbe list of all advertisers «-ti Price fc PXace Protection; 
Loop Eocsvcr 

isaign. x to the next advertiser In A [cycling baeX to "the front 
ddcc the tail is ranched) ; 

Ka±t for a rauooa time, or oooe fixed tine; 

PXDCSBO-MrertiEerlx) ; 
Bod Loop; 
End Procedure; 



[01 24] HI 1UL SI 0O7D-feXJd^i#^O * 
D»/?1100^»rs. yo-yi?1102CT, 

*-*\ ^cpc coim? tr- rfwt -s . 

g3t-t(icPCo^-<o4 I il©5 J $>oTiJ:v>. c: 
[0125] ESiraxy-;^ £@»LfcBt. -y 7 

iio4tc.«i^a. yxt*<ocpc£im-r*. 

[0126] 7*o-/^l 10 6SCT. yxHrgm^ 
±i^Utf«^J:oTRJfeSii*CPCH»«& 

& ^kif^mrhh^. cp contorts, cp 
c £iiiirr£^]go-«^gacoi,Yrg 1 3 cnaL 

T&i&ts. —jr. H08fcT. yxfjWE 
(fs^tipsrtrcfei.^-. cpc^^ts. cpc 

[0127] ^SSST'fi. 7>7lilS\->7>?T$>Z 
S. 

[0 128] ^CPCiDSi^S^fcteT'SSrVVD 
— gtfBBSfcSvvt, MCPCiio. 0 

[ 0 1 2 9 ] h 1 iTJlfltt**fc»ftfc. yo * ? 1 

1 1 OCT. 3ELv>CPC*j6£L*«£» £fL£><9C* 

Procedure rssnJtfIistiny> 
Sort all liaHrgB 31 by tbeir CPC < 
32 by their ticc-Btcrp (earliest tt 
Recurs tbe position ot "die advertii 
(first pesitioa. to at rank l) 7 
End Procedure; 



pcfenaa+o^xr^fcat— f*>. cpcc7>f^ 
y*HfiSWfc3f*S;H5. -fulfill 

[ 0 1 3 0 ] a 1 1 mm , jaT^ogta^- fks-? 
im2] 

Procedure Process -.Advertiser (&&rcjrtJ-Ber) 

Ha3ce a working copy of all CPCc; 

IC rankULfftinsr) > desired-raxiJc (listing 

laacrease-CPC (lie ting) ; 
Sloe pecxeafle-CPC{liHtingJ / 
Bad XCj 

Ccpy the vcrteing CPCh to tbe actual CPCcj 
Sod Procedure; 

[01311Sl2fcL SI r ^>-^ J 

tW-T^. -3WWi, /n-/^12 00KWI». 
[0132] yn^^l20 2lcT. H^^r^gO 
^T^SIKUXhfl^aSSi^yy^lO^nxf (c 

1 1 9 *J v ? ii 0 on x b KWi^fi^T co y x l># 

? 1 2 0 4 Of^ft^. lE^#i. y X Vft 1 

[Ol34]H12<o*iBi. HT«3-Frj^ 
[S3] 

[highest to Icwect) aod 
> coat r e-cm t ) j 

«r*a 11b ting in tbis sarted list 
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[0 1 3 5] Hi 3<i CPC HW» **4jefifc^a#«fcJ:o-CRSit4«:*Uv-« 

li ra-y? 13 0 OfrfcMWS. 3T3rv**£* SH»^7^1 3 1 2fc*X/C. 

[0136] 7n»*1502fcT, ££±<tfi£7 ^ J«i*Ti-i. 1Efcft^CPC:W«yxl*fl=<&ft*C 

^^ffiCPCe^UxESiOl?!) -y^SOoaX PCHF^St, 131 OCT. SElC&V>CP 

f£HST£. ^E7y70SfiCPCtv%3#)Slc^ cottfc&SiSK-. ES^i^U-y^SOonxi- 

Bl4£BBtl/ca3£$-S. 7-o-y?1304C 10 £«3TS. SoT. S^*lfcCPC#yxH&ft*: 

frHS&T*. HI 20)55'* <££±) pcr^^t-r-yxhrnoi^y-y^soonxh^ 

t. C^ittg^dOlri^SrlSS^y^^^^ I^TS. ZOg&t LT. &#<OCPC£&fi£CPC 

-f&C:fcip-C'#S. VxbfaD^yfirSmyyf&T W£W*i4CPCi«*Wt4. 

<r^^ ©J3R±7o-y*l 3 1 2tCfiAT\ [0 1 38] Hi 303MI<i £lT^>gtR3-FfcS^ 

[01 37] rn-y^l30 6T\ 707^13040 [^4] 

ttSrct^FS^^ffifc^. »««7>-^&C PC* 

.Proeaiixn© I^JCLreajre-CPC (llstingj 

Assign CPC (listing) - His- CPC- for -Oixn=at-Raa3c { 1 in tijag) ; 
Loop 

If Tank {listing) <- dssir^-rank (listing) 
Bxit Loop; 

Aaaign. betttt- rank/bet tcx-CPC - 
" Bext-Bettu=r-Rank-£^-CPC f li sting) i 
If becter-CPC > bid [lictiog) 
Beit Loop? 

Else 

Assign CPCtliuticgJ - becter-CPC; 
Bad If; 
End If; 

End Proeednxe; 



[0 13 91H1414. r^y^t^MCP 
Cj fcu5#»^l3^B£^7n^*-hT*fc 

u aHasy^aas'**. *#w±. :rn??i4o 

[0 14 0] 7D7^1402tT, SibteJc^y? 

□ 7?1404tt. M&C P 

7^ PCb LXMt. fflfflRi^o-y 
^141 8^9#^±»Tr£. 
[0 141] ®V^y?^y;*hfr#££%£\ 
? 1 4 0 6 £T. ^x£&&^V^>-?£>lS&±£ 
S*I=!3T&. rD7?1408lrr, ^c7)j£§±OCPC 
^«XhftoCPCC»Uv««ti. «T» 

CPC&^7V?<0fflSCPCfcLTM-f. ^Ogu 
SJ^i:7n v ? 1 4 1 8 CK 9*¥W±»7f * . 
[0 142] 7n7^1408CT. lK«±£>CP.C# 



i 4 kit . is^±xc7)c p c ^ssE^ v ? <m 

ftCPCfcLT^T. W»±Ta^^l4 18 

14 1 6£T. tttfDU xMK3tvvo<fc«> 

fc. fiK^itt*£Bn£ *ufc U * V fi=OC P C h JES±x 

TttO . 0 1 M/Cfc* . 7n * * 1 4 1 8 

[ 0 1 4 3 ] 0 1 40flli. aT^SMa- 

Procedure Mia-CPC-x'or-QizTCTt-RjLntfliaciDsJ 
If no listings at worse ranks 
Betrnj Min-CPC; 

Sice 

Assign x - listing at next worse rank; 
IF CEC(x) - CPC(liBting) 

Seturn CPC [listing} » 
Else IP Tiae-Stanptx) > Tioe-St*=s> (listing) 

Be turn cpc{x) ; 

Else 

He tram ain ( CPC ( lis ting) ,CPC{x} + S0.Q1); 
Bnd If; 
3nd If; 

Bnd Brocesiuxej 

[01441H15J4. raaM)5V^&CPCj 
0 5#«0-S8»KE**r7Q-^+-h'rfc4. 



55 



tsaet**^ vxhftvfJ^xfyTizgri^t: 

[0145] *^JU£. 7uv?l50 0frt>mk? 
04fcT. rsaft.jRU^CPCjfcrsafc-TB^cP 

7ttf)CPCj fcyXhfl^ft^V^fffcHST*. 
[0 146] :7o?>15 08(CT. J:9KVU?y * 

^iOOTxf **** y x hf^^^^r^^iE 
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*ny?1516t»S. iO«V^CPCi»oy^Vfr 
151 0£T. 
uo<fctf>£: rjgj- ffU^CPC j £ rg&cPC j 

setwHrr*^ **#»jH±o. oi wr**-. ^ 

o??l 5 12fcT. SSBL g7^(^rUU^y7 
^SO^nxh^CPC^^oyxhfNo^^oS 
fcHST*. SI 2fcB^LT§MHU: r^>-^ J fcW 

[0147] m^?15 14tT. SSL gf^V^h 

io »:^^tii«r4«s*fio. 2oi*U^8 
£\ a»iyo7^ i5i ocm*. yxb 

tt^tco^ y? i 0 \>%^^y>9 ^W^t^ trtrfu 

7^1510, 1512. 15 140;l^7W^. 
m>9*W¥tht. :7tJ*71514*& 
^D7^ 151 6B», *£TT. S8S. gr^y^fc^r 

5 18trc. #¥JSJi. »5y^RlflRCPC«*R 
20 t. *#mii.ra>y^l5 20^T^T1"^o 

[oi48] miscr&mt. txrcomk^-nzgrJ 

[«6] 



Procedure Sert-Be«^r-£a^-^CTCtt±*£ing? 
Assign original -CBC - CPC (listing) ; 
Assign new-CPC ■ original -CPC; 
Assign, original -ranX - rmxk. glinting) ; 
If there is a listing with a higher CPC 
Loop 

Assign new-CPC - d=3*-CPC + 50. OX; 

AsBign new-rank - rank < listing) with new-CPC/ 

if new-rank orlgia nl - rank 

Brit Loopf 
Bad If; 
Bod Loop; 
Knd IE; 

Assign new-rank - ran)c( listing) with new-CEC; 
Sscora new~rank/ne»-CPC> 
Bod Procedure; 



[0149]Hl6fcL fcPCr^j fcv>d*»0 

&i<oyxffrwOCPc&Js^LT. stficpckofc 



[015 0] 7O7^1602{Ct. «^yxfffvOC 
P C £StfE7 ^ ? (rov^T-riafifiC P CwDfifc* IS 
T & . S 1 4 £g§3LT±l2tnKH Ur#H5r©S LT 

yxffl=<ocpc*««-5^fcttT#-f. *¥*B 
tt. rn 7 ^16 1 2CT*71"6. 
[0 1 51] 3SflEw0yxM1^>CPC#«SCPCfiK: 
-tL^rV^ rn*y^l 6 061CT. S&Ofe^y 



^^EU^y? tW&^frZoi^ 1 ®^** SI 2 

fciv^ afej^yxhfNo^^^as^^^o 

tt. rn^^l6l2CC»Ti-&. 

[0152] sawoa*yx>#07^#ss7>'^ 
mz. m^^y^^^ cpc ^ XY) 

^±rn-/?1602£li9. CPC^3E«fi*T** 
[ 0 1 5 3 ] a 1 6 <0^m\±. - P 
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Procedure Decrease- CPCQJ-stln^) 

Assign CPC [listing) - Kin-CFC-lor-Curreat-RanktlistiDg) ; 
If CPC (listing) - Win-CPC 
Rxit loop; 

Sloe If ran* (lis ting) >- desired-rank < Listing) 
Exit Loop; 

BLse 

Assign Icsaer^rank/lefiBer-CPC - 

Beact -l^sgar-ganfc-&-CPC(1 i cring) j 
Assign CPC (listing) - leaser- CPC: 
End Iff 
Bod Loop; 
End Procedure; 



S§7^SSS7^+ 1 7y?T1±&V*Ttgtfc&% 
£*d±. ac(cfiv^CPCfcrC2oJSLboyxffr# 

y*Mf<0*>f AXfyTip 

^*»W6fT. yxMWi. AX^yrStflfeoy 

[0155] *^JBi. 707^170 0*»feBtei- 
S.rn7?17 02fcTs r ^C- tc^OCPC j £3g 

OCPCj Ofi^fflSTS. /P7^1706K. 

[0156)7n 7 ^1708l:t. iDfi^CPC* 



7iofcT. raaat-sru^cpcj *«scpc«k: 

SSL. W»J7u*7 17 1 8C3E&. 
[0157] *9*sv*cpc£^y^fr#&&» 

SrU*cpc<o«£fiffiCPC. o. oiK;W£ 
:/n??1714fc:T. grU^y^^e 

^«u^cpcoae¥u^cpcfc*t"5yxbfW) 
7comzK<o?y?comt}mtz>. »u**£* y* 

hft^^y^SrCit^TTffTV^V^T. a»l±^a 
v?ni2£M&. &$mi. VXht&yyfZT 
lfXLiotT7Uy?17 12^ 1714. 1716 

[0158] yxhfro^y^36^(Wak. ^o 7 ^ 
17 1 8fcT. SfU^y^cbfi&SrU^CPC(^>fio 

cpc^qrr^yxbfl^o^y^fciosT^. m.^? 
17 20£T. *#hb±. §fu^y*xtf»u*cp 

6. 

[0159] @17<0#f©;*. KlT^«fR3-Kl^J 
[«8] 



pj pcctfair c >tert -Jvi^sscr-fiank -A- CPC fLi » tingV 
Aosign original -CPC - CPC (linting) > 
Assign new- CPC - ori ginal -CPC; 
Assign cnrx«nC-ranX » rsnfc (lie ting) ; 
If no listing with lower CPC 

Assign. new- CPC - Kin-CPC; 

Else 

loop v 

Assign new-CPC - oew-cpc - $o.oi; 

Assign new-rank - ran* (listing) with new -CPC p 

If De»-raak original -rank: 
Exit Loop; 

Bad If 
End Loop; 

Bod If; 

Assign ncw-iank •= raak(lisrcing> with. ntaw-CPCr 
Return new-rank/new-CPC/ 
Bnd Procedure; 



r0 160l SHB-Jgfig>®l5R§g 

- m&s^t v^d a i o &t>m 1 7 a-ceassBras 



« c ?> t . flsoiesioi tana o Justus 

9WS^35y*hftoCPC;iflmra"rBt5^& 
[0161] »20SBB8Bfc**WCli % £T<DUXb 
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60 
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ZTtzMzC P C £_bff2> C t^'Tt £*HS • JS&S^ 
>J X b^ffefer^tSSEt* Z ttfTZ Zmfclzm 

[016 2] ^-f. ^^UXfT-yTC^-^^ 

TV^^-. TBoyxhfHOWtS (:§±CPC) 4 
0 i>*3 < J: 9 CC P C L t\iT-Z % 

[ 0 1 6 3 1 Tl^. V ? C 1 <9ggtU X V 
frL 1 t4. ^<Oifcefer&&fl&?>y X hfM L 2 : 
y?C2=Cl+l) fc^-LTSD. r ^J (L 
1. L2, CI) 

1. L1J4. ■g£7>?X!43i£7>':?± , HS:V->7>' 

2. L214. sm^^iO^V^V^tJ)^ (@5£ 
CPCJXHH4. s^l^^lW"*) . SI 

»S-(L1, L2. CI) . {HLC1 
(LI ) &C2>Bm7^ (L2) 
[ 0 1 6 4 ] St® ■ mae^Sr^^TO^'J * bfr 

t4. #H-gai*>&*cpc. gg^y?. arfcpco 

yxhfK>£ttf4. @^fiDt,^;CPC<7)^^-r^ 

mvxhfri>hz>fri>i>ftz^' H^cpcyxM* 
t4. ^^Srsm^ >7 1 sirr* . u x hf^c p c 

[0 16 5] f&(Ll, L2.C1)(WI 

it^MA-rv^^. ^UXffrL2*^CPCT 
gSg'JXHHLlOCPCfei. iOS^CP* 



*Ci0i>SiH-2>-t{i-C^V'>. &3iyxVfrL2# 

m ■ m&®miti^mivxh?&>i§&. li^cp 

Cl±. L2^>ftitS(S*CPC) iot«5^rs-fc 
#T#-f. -?-5T^:V->^-{i. L20CPC?rliiDLT 

[0166]E18i±. «-UXhttW**CPCBP^ft 

ggC P C ^fi^r-r 6 #IBcD-$Si©g©t*-$"7 a— f- 
*_KTfc4. *gStt. j£^i#^f^C@SCPC 

[0167]:fc^*Bi4. Htt-JitfSa(PPP> 
fj^t(7) y x M*OC P C J-W^WtS^Mfc^^ 
L. -r^. £it&c9CPC£i£*H/C. SfilS^y 

[0168]#¥*±. rav^l80 0*»fe»W- 
. 7o ? 1 8 0 2 fcrC . vX^Ate, f^£5£«-& 
■5T^S«J> 1 7 D y 9 £ f Kb C?V^ 

iKO^rStt^Vi. 70 •/ 9 1 8 0 4 ferC. r &*C 

pcstss^-csj fcv^^m^ffvas-r. z.<^m.-o 

UTIi H19feJ£tLTS3£f-&. 7"Q-y^l80 6 

5. ya-/?1808ferc. ^y-z^atr-A^^ 7 ^ 
3 tr-S: i^x^lzmm^fihmc P CflBK£SV3 tf 
-•f^.. *#l©4. 181 0KT»TT*. H 

[^9 3 



20 -5. 



30 



frocedure jteeoBgiote-CICB-Rlxrd-PaSat-KiSc 
Make a weaklug espy oC all cpcbj 
Assign -Hsx-CECB(telB) J 
HialBlxe-CICs-Co-Idaalftanal i 
Copy tie valJclng CTCb eo chs acnal CPCa; 
Eod Procs*ire( 



[016 91 HI 914. rfcfcCPCSMSTiJ i:W 
[0170]7n-y?190 2felT. ^TcoSS - ffil 

04trr. uxbLrtx-. Jic^iS^^S^yxhfrc: 
ftSipfe:. ^x?rSijaT?.. 7"a-/^l906fe: 



rD-^1910trC. s^yxH*xcoi?y-y 
7S0<OS±3Xbk^43tz. «SgyxVfrx<?)l 
7 y -v?^ h trglSTS . 

[ 0 1 7 1 ] B 1 9 £0#«{4. «T«^<a=! - Kt=a-5* 

[^10] 

f>roc=Airc Assign -£3=cc- CPCu ^ tcz2aj 

Loop x'ovtx all PPP llscioga for texaj 

AsBign CPC{x) - bid(x)j 
Bod Loo?; 
End procedure; 
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■ [0172] B20t±. rcPCS^fitd&Mtt 

a. *^m$. &xcoti&&miiGRTfnmy>?v> 

^cr^&,]^izTlf&£olzmrtZ^coX%Zo * 

[0173] 7o-/?2oo2cn\ nm-mmmm 
xbs^jese-rs. s^yxH**. mics^y? 

g2miti-ott^i. £3fcX*4AX 

JBfcM^giaojFSiU*. 7n??"2 0 0 4fc:T\ 
M^StfeiifcyxbS^3£fcU 7n-,?2006£ 

[0 1 74] yxfSiEfiWS 

##jbhl ruy^2oiotc*Tr4. sr«± 

3rvd&£\ :Tn??2012fcX. yxM*x±9*>T 
[017 5] ^n>y^201 2£Xyxhftx±9*>T 

aicy x vfrip ~, ? 2 0 1 6 izx, 
Y£ y x h xo&fioif y^cotfm y xbfttcig 

yfcSHLL3fc^>f Ax^yr^ttBtr*. yxhfryo 
* >i A x ^ y Tip y X hfr x <r>9 4 Ax ? XT X 0 t>31 
<3r^*§£\ /Dy^2022K. fe4>yxMf*3& 
vvXfctf). yxffrxeoi^y^^SOonxf^. 
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y X Mhc <0C P CXtt y X hftY 0)B±C P C -hg® 
CPC (0.0 1 F*') ortTB^Sv*fc»fet 
4. yxhfryo^-fAx^yr^yxhfrx^-fA 
x^yriO^Mv^. yxhfrxocpctr. yx 

VftxOC PCXtfUX h Y<0§±C P CO 5 ^T'/hS 
V^OfitS^tS (7^7^2024) . 
[0176] :/o»/?2 018£TyxhxKIfy#S 
£-LTW5rv^&£\ 7o-/?2 0 2 6Jrr: N yxhfrx 
o^ y ? if y x f#xoj£S±o gm? y 7 i 0 4>>hS 

10 V^HS&T*. ^<5r^^^2028l: 

yxfffyo^M Ax*yr#yx>frxtf>*>f 

»jxhttx©i^!)7^iow^>*, y 

x m*xoc p cxii y X h YOC P C+g&C p c 
(0. 01 tortTffitp^sv^tagi-s (m 
7^2030). av^§£\ yxhftxcocpci y 
x fftxoc p cstf y x h y(ocp a 

20 [0 177] :/n*y?2 0 26£T. yxbfrxtO^y 

*#y x h#x^££±tf>§m? y ? ± 0 

r*JE£*SV*CPCfc. i"2^o<^^y^&J:^^ 
$v>CPCj fcv*3#JSo3&£fc*L<K£*-&*\ - 
co^mz^Xli. Ml 9 Iz^mLXmLtzXolzM: 
fefctZZtifX^Z* ya??2036(rT\ VXh 
frxocpc*±D/jN$v^cpcfcSeu :/n-y?2 
0 3 8fcT. yxhfrxOCPCa:. Hg£^>^o& 

30 H14 fcB»UC±3*Lfc ± 5 £JI*fl^& - £& 
TZh. «H»i* 7u<y 9 202l£M&. 

[017 8] H2 0eD#W±.HT«l3-Kt3^ 

[fill] 
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i>rccedure SSijd^dxj^^CFCs-tO'Idcal(txrs) 

Assirm 8 co tbo list of HPP liwriT>yi far texa sorted #1 by the 

<tesix«I-ranJt (best to «arst> , 12 by bid, and * 3 by tine-stsnn 
learlio&t to latent) j 

loop x crrer all elenentB in S. in reverse order 

Li: If no listing below x {at nest worse rank} 
Assign - cdn-CPC; 

15100 assign y to PPP or fixed CPC listing belcw x (at next 
wore© r a m* ) ; 
If coa^ecitive(x,y) 

If tte-sta-p(x) < cine-6tas?>{y> 

Assign CPC(x) ~ aio (CPC (x> , bid (y) ) ; 

H2j5C Assign CPC<x) - edn<CPC{x> ,bid(y) +SD.01) i 
End If > 

Else If rank(x) desixed~rsak<x> 

If tiw-ot^(x) < tdnse-Bt3^p{y> 

Assign CSCM - «in(CPC(x) ,CPC(y)) ; 

Else 

Assign CPC(x) - sdn(CPC(x) .CPCCy) +$0.01) ; 
Bad if; 



Else 



End If; 
End If/ 
Bad loop; 
End Procedort»j 



Assign lcfiser-rsnx/lesaer-CPC = 
jftatt-Lesaer-Ranx-fi^CPCrx) | 
Assign CPCix) - lesser-CPC* 
Assign CPClx) - Kin-CPC-f ox-Cnxrent-R^nk U) ; 
Go To tX; 



[0179]£T<0@gCPCyxM±. BSCPCfc > 
[0180] rjffi - ioaoH*fiaij co¥W4. 

2. Sv*7V?#. SV*fttt«&«-*TVv5:v^ 

isf-eh*). -*Cte. ^y9 2^Lxmm2. 00-30 

KiUOP P PJE£3E"CS>* . £iU±. Acoggte. 7> 
72EStLTf#*«2. 0 0F^t7 v /^2C^^V^ 
5dt-CS>l>o 2. 0 0F;khV^5K#^t'^V^2r 
^T'^^SrV^-. AOgm*i. &*CPC2. 00H 
^ (m) T^yr?3££S^kT'££. AfcL ^y?l 

[ 0 1 8 2 ] #i £>ii& t> 3 -OtfMfcElvCHL J££ 
■ ±AfcL 1 Btf LTftttB* 1 - 0 0 K;K £S 40 

fc. JE&±Cfc5>^2WftTftttfi#l. 50^ 
Tt>i. ££±B5tfCte. 5?y?2£#~? 

C fcWTtt 1.01 Y)W)C P C . j££±Ateoi *T 
11(7^3)1. 0 0K;I^>CPC£fflST£. 
±Bl±. 5^2fc£9fcv*lcMW>fei\ ^y?l£ 

[0183] i*LfeeoRHKd*©r55ET8eiVKo*fe*90 



4. *-^jHBi* BS^*^ffiffii*5-i:^* , 5. 

'[0184]*2«*«SB±. r 7 ^-jijx^f 
flgfS&fc: J: 0 AA$tL^^^fcM^>^^^^ 

ttfrv*. L*U*SBT«±. CttfcayxFfctt^ft 
eygzey? P P#ttMXl±@£C P C i 0 i>^v*S&j^ 
ffMBHBST*. 7-f5-D^Mi. f*W«fc*LT 

ii^y? l fcSUnSiu iKSiAWu ( a# 

a. is$±Bti^ (Bswatwfc) ^y^ 2t*») c 

[0 186]^3O^^li. CPCSriijD^iirftC^ 

y? t±Hf 4- k iWiatt W>6£ 

P CT'^ y ^ 1 fc7 -f 5 - U x h S:ii3nrti> - h#T^ 
4. m2<0KiaMfc^v^Ti±. ^tuTfttOf > iSfe^A 
SrCPCl. 0 0F;K'7^1. JES&±BS:1. 0 1 

■t^j hv^^iS^^^T^TT^y^^y^S^ 

JETS ^ k tci 4 ^ fc ^'Tf 4 . 
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si3<ogBBKBni. -^jee±uwft*cpc£jg 

CPCI^fi£»£S£fc£<^^7>7C^US: 
WUf££>£vv «fl>yxMiHfeCPC£»o. X 
li. WtK (&*CPC) KITS*?;" 

■cm. 

[01881 ^3 O^S^M^^ft^ loo^SBi. 
*3S9iT1±. ^CPCWfcfc^rr&^Toyxf 

wfLT. ss^^fcicgs&rs. 

^ T;Pr/ y XA ^1^>ftr Z>^h if^m~C$> Z> . Zcr> 
0. £**fcftft&C*-5£fc3FT&S. §m^V?£J£ 
•o^g^S 2 1 CSW. r*Ui. r pc-S 

#Jg<i. To y 9 2 1 0 OfrfeBJfrT* . 
[0 19 0] :/Q*y:?210 2CT. itOl^y^ 

Or-*fcU^£*r*. /Oy?2104tt, §1 
lCtttt«W^fi±CPCCJ:r>T. gS2C^AX? 

yxhssasrr*. 70^72 i oscr. «syx 

K£x£. KCLft^wi&iifcyxVS^fe^BS 
T 



10 



20 
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*£0%£l;L ra7^2112KT. f^CPCf^ 
fc^aEftH+W^Cnt-LT. ^7 
?2114CT*TrS. 

[019 1] yxH*x#£T^*if£\ roy?21 
16CT. uxhfrxiOfcTffifcioXJiSR^yx 
hflW6*W£f6. *v*jj^ 7a**2118fc 
T % »jXhfrx«CPCaHSCPC»aSU ^O 

c7o.y?2io8CMs. yxhfrxiOfeTfflfcy 

XHM5>4«£. 70*72 12 OCT. yxhfrY* 

y x h x^sfi^v^ y?<oy x h cs^r* . 

[0 192] 7n«/?2122CT. y^^WS® 
- JBffifiSiyxhttTfeS^ ft^yxfff*3&v^> 
<fc*>c. yxMtxocpc*. yxhfrx^cpc 

»i y x hfr rmim+miC p c ( o . oiw 
ortTffi^/hsv^ca^rs. yxMrraaecp 
CUXhfrTfe&*£. iss±cj:-oTA»sn*as 

^wp<fc46c. yxhffxcpc^ yxhttx^ 
3ec p cxii y x hft yoc P c aATtt&'hS 
^®CPCM(o. 01K;M £^5£f£.> 

[019 3]:/n?7 2124CT. 'jXhftxOCP 

acftfwt-rscittfTts- sowi. -t^h 

Sft co&O y X b#5r«^-r Sfca&cr n 7^2108 

[0 194] B2 1 WfJIli. aTOBtta-FC*? 
^TSfWtTS £ 3&*Tc* £ . 
[^12] i 



30 



SCyxhScT^^^tTV^^her^-f- * 

Procedure »=«Bpoce-CP&-j>ix^-Po^^ 
Kafca a warding copy of all CPCfi, " 
Aoaigo Stobe list of PK> listings for texa sorted 

by tiisc-stajcp (c*rlie«t to latest); 
loop x over all eleis=nts In B, in rerexse order 

Ii= If there ie no listing belcw x <* t next «orse rank) 
Assign CPC(x) - uin-CPC, 

ELse 



1 by bid and £2 



Assign y to ppp or fixed CPC Idcting below 
worse rant) ; 



x (at next 



Assign CPC{x) - 

«±a(BIDtr),bad<y> ♦ $0.02.) if ppp y ^ 
au><bid{xJ,CPC{y) + SO. 01) if fUtfcd'cPC vt 
^ ^Eign CPC{x) - i^-CPC-for-CarTeot-aank{x) ; 
Bad Loop/ 

Copy tbe «oa3s±ng CPCs to the actual CECb; 
Bud. Procedure; 



[0195] $ffiffi>mt=ti.- «« • ^-QjRl^Mt: 

i. -as«7>?c, a»£ow«wiftstv\ 

[0196] ^ix{±. ^TiOftitM^^J^y? 1 r 
1rrStt£>T-$>£> . ^£{f. 7>?1 t^tLT 1.00 

Y>wm\mt\t. wAii j^ccpci. ook 



0 0 lififtOTI&Cfcv* 
vXxAli, S^cCPC 1 . 0 0 (fl&) "CIS 

[0197]fiffllS^ 
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TOfeWMK wtUi. CPCRSWBPfcvvri:*** 4. 7n??22 0 0tf»fcW*fS. 

1-^kkit. -^OlSfefett. fcJgO^^fcrSJ: ^220 2tT. tf«±tcJ:-9TflBgS*ifcB*7y* 

LTN4£fc*«*tTV*S. RJHKrLOCPCtri LSRS&T*. 7nv?2204fcT. JHWfcftfc, 
m? y ? 3*: 0 {Cff^SiX* D X Vfrtt-frV>£v> l-o >J X htt-x * y X h Lip£>jiStt I. . 

(Witt. ccasjfetKWiafcwyxh) -cfc*. [0200] Ta-,?2206kx. x^saflssr 

<&0yxMiH£CPC*i>O. JJi. IS?;'?** 4. /n,^2 208fcT, 'JXH* 

otfttfi***-*. joa. (isswbs?^? it-) # x«ai7y?^7y? ltsagu hw±. 
(tgco^*^c: fctft-S 5 . 10 -t -y h Lrt<oi5c<o y x h#*JSS-r*fc«>tya -/ ? 2 

[0198] ^T^CPCRIfffitKDyXhfrCOU 20.4fcR&. yxhfrx#£tf>i&S\ KC'jXfLtf) 

■ra. ^mentbt. m&xmfecpcmmfm «fcfcsai/o*£. 70772210^ eutt. 

*»oft<0^oyxf#^*fcCPCJ: 9 H2 3fcWtLT±SttfcJ:5C:. r*fttg*£13-£ 
Stftfg*813TS. .fcOftV^i^fctfl/aSSTfc 4j k^d^H*^^. >"ltBtt*«3T*J k^ 

«i4. ££±#s£c p c*#fl*cssELfc. xj±. ®2 4sc^^r£nsmtt. za&mn-^smm 

g^Mffi • KffiBSU X Vfffl5ftB«*SSeLfcfirfcH Ttl. 

*) . s^sni. . w>3<?m3mmf?>Tfu-ivxK$:®i 20 [ 0 2 0 1 1 S2 2cd^jsi±. jareasiui-Ffc*? 

(0199]H2 2i±. rg^cPC -mae^-^-* 

Procedure *>~~~-5*"*-' — rar^-ys ■r^-aai^fc-Plttm-Protec tiaixf taoo) 
Assign the deslied-xasik oC all listings v/a desdxed-ranfc: to 2.7 
Aacign-Bid£ < terra) ; 

R 0r trr^^ ft - / * prg -Pirai-gpaiit - Krlc^t-Place -Protection i term) ; 
End P roc e dur e; 



[02 0 3] ^o^2 3 0 2irt. SEftMli. @5£C 

-fe> y KSfcSBST*. rn-/^23 0 6tcT; Rs>yx 

x £ y X f S ^A>SS?-T S . 
[0204] 7D7^2308tT, yxHWSS*t**40 

Procedure Aaaign-Sids (cexa) ; 

Assign «r - aarithe Merest £izad CPC, highest PPP bid} for 
Asaign S to the list of listings w/o bids sorted inversely by the 

desired rank (worst to bast desired rank} ; 
Par all listings <Xiatii^,deaired-rairfc r JSo-Idjait> in S 

Assign Jfmaax£ain-CPC,J»S0.Oi;; 

Aseign hid of current li.ati.rrg to M (i-©. , «o now have 
<JLi_s£Log, daalred-rTinX:, J4>) ; 

Bnd Procedure; 

[020 6] Sfil^^S^li. *« • JBffiH^Sfflfco ^z^- z cotm^m^^^X^^tih. 
V^Tjfet»<fc|BBBltff 3 q«S*&* . [0207] *HB ; ggBSS§ 



2 31 O^T^T-T^- ST*V^. ^Mte. ffico 

yxhmcmv^o<^^c secpcax^Mc^a 
€+^ec p cm ( o . oi Frto vvjrtea 

^D7^2314tlT. UXVxOft»fiHl% 

[020 5ia2 3O#^(i. HT<^HR3-FK^ 
[^14] 



69 



10 



±fcL fbtCPC^y?*4t«tBr*5i5WfcfcC 
PC«BEl/«*5. T7^^hWtfi/5^K:-^v^ 

[0 2 08] rim &£&mftm/ : 7>m*&b 

TML*3WHHKaBW!T*S, Miff. £§± 
»±. r y >? 1 W±WtB2 - 5 0 K/K 5 ^ 3 
1. 9 5KJK ^y?4£te0. 9 0F/K 4£9T£) 

[0209] ^24«±. ri^cpc -m^m-m& 

P C £#fl3K3SSLfc. Xte. £g±«U^ 

Procedure Beca&iz>-aeB-Pixzd-*>ia£-*lur*l-Sri 

Protection f tcnaj 
t4a)ce a -worfcLng copy oC all OCbi 
A£siga-Kax-CPC= -f rc»-Max-Bid ( tern] ; 

KiolEiixe-CPCE -bo- Ideal {tern) ; 

Copy tlie wrkiog CPCs to the actual CPCb, 
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[0210] *fw±. ^T^gstffi - mmm (p 
ppp) ^yxht^cpc»*f4it*t-HWK» 

y;tSSfcft. itifc^CPCfcTlfT. ifill7 

aytfbi* *¥«±. 7n??24 0 0;frfeB8frt&. 
[0211] 7o«/7 24 0 2fc:T. S^lsffl*^- 
^^^co^^^^rg^vU 3 fc£TW>C P C 

T. rt*CPC«*HtM»felSTij fcv*3# 
*£«¥lttlrt\ ^^«0--Sat3SBfcov^T. H2 5 
tC^LT^T^. ru^2408£T. r ^>? 
S»UXhfr*S?LTCPC^iK1-&j 

%mLT®£f&. 7a?724 10fcrCv r CPCS: 

<0--SI^Skov*L B2 0£BBILT±3*l/O* 
£. :/t2-/?24 12£T. CPCOMnt-^yX 

JB±. 707^2414 fcTST1"S . 
[ 0 2 1 2 ] 0 2 4tf)^J8}±. laT^an- K^o' 

»15i 



20 



-£-Piacc- 



[02 13]B2 5tt. rftfccpciftfcWtBfrfe 

hT&£„ B2 5^ntBm(^»-&4c#ini. PPP 
pyxhfteoV^Ttt. CPCfcttttWcSSEU 

5^*5^.fcBfer* (fit. mm/y>?i±. 

[02 14] /D7^250 2CT, yXHUMW- 

( p p p ) a* y x h fratf mwra - mas 
S(pppp)«sy*bfrfcftfcSfi?-** 

25 0 6fcT> SSx!:. y XbLOy AffH^JSHt 

■w-s. x#£<o*§#. £M±yxho»BH=8BiLfc 



^[0215] ^37? 2 5 1 0t 

tx xi?pppyxMft&»«fef-*. pppy^fft^r 
ft*ta («wy ^ ff^xo i ^ y |7 ^ a o cos^nx v 

kfc^3) trSIST^* x#PPPy*hfrT«rV*» 
^ 7d -/ ^ 2 5 1 4 WcknnmRlfMmy >7 
(Dm: r ^ - WdzWfmifmMy >7 j OBST 
ra-/^2 5 16tT. y^hx^Ol^y-y^SO 

8^t. aa^v^^yxhfrxoiit^y^fcUTE 

5^t7n v ^ 2 5 0 4 . 
[ 0 2 1 6 ] m2 5<r&m\i. HT»-H^' 

iai6 3 



(37). 

71 72 

Loop x over all PK> and listings tor csrs 

Xf x is a PPP listing 

Assign CBC(x) - bid(x) / 

^ Rssign ni^at-bid^i^csc-rBnk - sfc* bid/ran* pair wirh 
highest bid; 

Assign CPC<x) - highest -bid? 

Assign de-alred-ranx (x) » htghfrat-rank.; 
Bad I£; 
End Loop; 
Bad Procedure; 
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[0217]H26l±. r^y^gftyxM^SSJL 
TCPCr^-T&J fcV^#®7>-^SBgJg£^":7 

[02 18] yn-y^2602fcT. S^yxWCfc* 

72 6 08*cr\ yxvfK*Bsr-&;w-TS:H»i-s 

[0 2 19] yn7?2610Ct. 

?y s»o4rcoyxbfr**tr3t 



10 £ r^ffi^y ^ h J <tt v 

2618KT. fcfcCPC^»o«Bgyxhfti:bT. 

uc. 5y^a»yxbfmfra?^*. toow^** 

flHBLTfcJtV*. ;7u-/?2620£T. fuv?26 

i8T9^»Jxi>frk tTWSitfcfJ«ty*i* 

t yn^^2622T\ ^y?m^j£3) l J*H^ 
^ 7 hi a5^a»y^>frfctTaR3*ufc«a 
20 yxff»B*ufcyxhftt*ktT»es*iA. 

[0 22 0] /D7^2 6 24fc:T. W7V9W^^)^ 

#y x hfro i ? y 7 ? s o <o&/Jn:3j* hcom* ? >? 

626KT. rcPCfcJ)C»f«t«/5^CTHr*j 

$mffy£:Mz7u v 9 2 6 0 8 - 
30 [0 2 2 1 ] 32 6<0¥)W±. ■HT«BR3-1 C C*^ 

mm 



Assign xa*ra*»-winners - «*pty lint? 
Assign wax-rank - * of listings; 
Assign curr e n t -xante - D» 
loop 

Assign current -rank - current -rank + 1/ 
If cairrenr-rank > raoc-rank 
Exit loop; 

2150 Aaoign ccopetitDm - nil fixed CPC listings and 
listings with desirnd-xank - eurr«nr-xank; 
Delete pn^doos-winnexa free, OTpetitora; 
Assign winner - listing in co*petitoxn with hxgteat 
CPC/ earliest tine etaaap; 
Adjoin winner to pxrrwious-winnexsy 
Assign loners - all competitors, except *innsr, 
Assign lowesfc-CPC (winner) » 
Lowest-CPC-f car-Rank Iwinner, losers) ; 

Bad If J 
End loop? 



Snd Procedure; 

[0222]^27li. r^y^c7)gffiCPCj hv^d 
y x h $<D?rC&k?>C P C rhTb^lM ^CPCJ 

doc P c £^-f £ 1 1 ^ C rco 



[02233*#«±. /O7^270 0^»t 
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[0 2 24] 7u??27 0 8£T. S^^X&'JX 
hf^^>f A^^^iP^xCi-oXSiSStLiyx 

Procedure K»cst-CPC-ror-iLan*: f**bxoer r lo*=T3> 
If no loeers 

actum Hln-CPC; 

AsBigu * - lifting in Iobcxb virh nigbest CPC/^licBt 

If tlxne-Btaro (winner) < tlse-staa^lx) 
Return CPC[=) ; 

Bl °° Return OPC(x) + SD.01; 
Bad I£; 
Bad 11/ 



[02251 @2 7^1lt jaTOSR^-KCe*^ 



2) 



[02 263 B2 8UL rcPC*T«f?5aW«1«/7 

&&yy?c^&&&ifiyy?miPf : 
xh#imnm/yy?*:&o%&* xmtftm/yy 

bm:{t i9«v>ftttfi/5^l«:v\3acu CP 

<zif^yir)vy^myyy9^m^ftx^h^. 
ppppdxv fr«±i o fiv^wtfi/^ y? tt&v*. 

[0227] ^n^^2802tcT. $3kx£yy9E. 

ktt. ^^^g^F^ayxh^yxvcTxa^t^ 



T»TTS.STT5:V>»&. 7u-/?2 80 8fcrC. x 

ttftMt'J * Ktt*aHH-4**t>fc^O * 9 2 8 0 2 fc 
[0228] yn*?2 80 8fcisvvt\ x*>\ J:0fi 

trc, x^gss^ufcy^^i^y^^soonxh 

?2 814£t\ xOttKyxfftoaS^y^SSK 

^y X h^^Ttr^^n 7^2802 tc^& . 
[0 2 2 9]H28tO¥«i, HT»"F^' 

[SI 91 



Loop x over all losers 

If lo«sr bid/ranx for x „ v 
CPCtx) - bid of next lover bid/ranx 

teBign ae*ired-xnnx<x> - xanx of next lover btd/ranx, 

KL5e Assign aeeired-ranMx) - oesired-rank(x) + 1; 
Bad. If; 



End Loop/ 
End Pxxxxsdnxe; 

[0230] rcPC£3g£®^Mtr*J £V^o# 
Hit. jfefc*Lfcfc<OT*0. *o^B±. HT£»£ 

1. min (CPC (x), bid (y) )S, min 
(CPC(x).max(l owest-CPC-fo 
r-Rank (x) . bid (y) ) hJJhMthtt 
fcfc. SB££. fl&03^0&g£o^T{>. gg£m i n 



[0231] £X««BWtt - «eflay^ ^Wi:> - 

#Ty*jUhmfm/?y? tl±. ti&t&i. ZOyy 
2* l^yxVfl^V^T^Ti»S^^i^ *:50 ^(COV^^ffitHOft*CPC**rSS***& 
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75 

V vcffr#««>fi*C P C £1#o£g£#J> & r k £S* 
/Uhftttfi/^^O^tr^PPPPUXffrtfflS 

[0232] PPPPy*hfK±. Jffiftaffritfi/?:/ 

Of6oUx^L2kS^-LTfeO. m& (L 

1/RL L2/R2, CI) tmt. 4-ocr>%&&$> 

1. RlSIfR2tt. RSkfe-r^^fBS^^ 

^TOyV^^^TS) *CS>9. (Ll/R 

1. L2/R2, ClK {BLC1=R1&C2>R2 

2. Rlttxr^A^BS^y^TfcfK R2«*r7 

TWS») . »fr (Ll/Rl. L2/R2, C 
1) . {BLC1=R1&C1=R2 

3. RltSR^^hBB^^TftO. Rl (R2 
?) lif7*;VMS7>'?t65. ^(Ll/R 
1, L2/R2, CI), fiLCl=Rl&C2>R2 

4. RijofR2j±. w&h^wyxfrvwmy? 

T**. ttfr (Ll/Rl, L2/R2 , CI) . ML 
C1=R1&C1=R2 

[0233] mk (Ll/Rl, L2/R2, C1)0 

mt~tZtz:WA,T^Z>. Ll#L2fcStel/0*£* 
*SHifc^^T. L10CPC*L20HtHU:9 

[0234] ttBW'inkFIKMK* Sffi-MfiH 

1- -W)?^Bl ESi*WMI*iW:*v\ 

[0235] ifctoS^tf) k m LMfelg#<r -T®ffi $ 

1. ^T^PPPyxhW±> £Ttf>5v?fcowc. 

2. fftt«±. iOAv^y^^StafTSfcfefcfaK: 
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[02 3 6] £*ife^2o<o£yFC. »fl:*5^3S» 

[0237]H29i4. rppppp^J kV^#J») 
0 o«y^2900*^Hifrr-&. yn?^2900fcT. 

B»TS^TWt!BRyxVfl^)yxhk*fc. 
MSTfetL^y^hfrj *BM"*. ^o*y^2 9 0 

[0238]/D7^2908t:T. r^.fiJ^T^ 

£± oTffiffl^ix^^n tr-fc 1 7 y y ? 3 9 h 

30 ?n7?2912 £T&Tf & . S38# 

^n-y^2914t:T. r ^-S£ 
7V;j fcl*3t_fc*f4. ^n-/^29 16tCT. £T 
o rfflSTfeftS^tt^yxffrj £BMrt"ftfc*>*SE 
&U£^£t-&. ? r ny72918lrt. ^tx£. SE 

au^^y^vmd*LT3^nrr^. ^7^292 
sse^ y x hfrx<?>H-{t«ai^ 1 ? y * ? 

Oco^cnxMz^L C/o-y?2922) . SIS 

[02391 x#£<0*§£. 7n 7 ^2 9 2 4t:T. 
rffl3Tfe:hJ&v%yxf#j O^V^tr. ^7^29 

2 2 ts^sji^c p cfrt>mn-f& - 

r> raSTfeiuSrv^yxhj ^7hto l JA^hl 
T^^lfftyxhfr^SS?^. 7tr**2928K: 
T. yt7y^29 26T5SlSiifc9^S»yx>fr 
^l^y^^SO^Xh^. r^E^v^c^gfiCP 
Cj kV^^-±^TMSiifc@^^^ 

^14 LTJ^L^i 3 ti^ff r ^> - 1 
40 i^tr&S. ^07^2 930(CT. 7>^S»yxhft 

^ r^T4>^v^yxVj^^^L. a«±. ^ 

•y^2 9 08tem^. 

[0 24 0] H2 9©#«±. BLT^Bftn-FlcS^ 
[«2 0] 
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Procedure PPRP-JtescrictedfteraJ 
KaJce a wozfcLog copy of all CPCs; 

Aseign imassigned-listingB - list of all listings for ter*.- 

Assign current-rank - 0; 

Loop 

If troHBslgnod-lictiDgB is capty 

Bxit loop; 
Bod If ; . 
Assign current-rank - current -ran* + 1; 
Loop at ovttr all uoaesigDed-listingB 

Assign CPC(x> - bidU. current -rank) ; 
Sod Loop; 

e m igr a te rank fox uua a signed listings! 

Assign dinner - listing in unasBigoed-listingc with MgnsBt 
C3C/eaxlieBt tirte-utasnp; 

Assign CPC(%fiamer) - Wn-CBC-for-Cnrxent-Rank (%rfnner) ; 
Sraovo winrt-x fna unassigned-liHtingB j 



C&py the/ working CPC© to tbe actual CPCsj 
Bad Procedure? 



[0241] z<v$gB&m<v$3miz&\>rc. * 
[0 24 2] S3 0&. ^^tt^^y^^ti^r 

s »j x Kfr^^K^ cpc z^stt %?m<o--mz. 
z.vytm^^-n^ ;tr^yx^fflo^3 1 

42. 3144. 3146. 3148. 3150. 31 
5 2. i^Kf r D X h777fl»^^3 15 4. 

f8^g533158. 3160. 3162. 3164. 3 
166. 3168. 3170. 3 172£3rT&*31 
4 0*&j£*. Xfc. f£f£X^-X&. ^v^fc^y 
^fiyx]^)>jX>-3174. 3Hfitf»f-£CPC 30 
£-fetr. *^W±. B30^n7^3000Kffi4 

[0243] ^D^^3 0 0 2fcTC. il^f^X^ 

f^&B3 2<&¥*fc:i£. ^ny?3 004lCT, 

?3 0 0 6£T&5£^&. uiili B3 9<9#Hfc<i:o 
[0 244] S3 0O:/n*/?30 0 2te. H3 2KSS 

rfra-rs . *<&$m±* ?u «; 9 3 2 o o irtH*&t 

S. 7o<y?3 2 02fc:T. 7>^»yxfttai»J 

j^sepcoyxh^yr^rs. ^7^3204 
sis^yxhft^-fe-yh&^tMtawsT^. r<7) 

«li:feSro7 ? 3 2 0 6 err. SS-r^ y 



208£^&. 

[0245] — fS^-U ^ ir*& 

S£fc**r*5. yn??3 212fcT. SKStuty 
Xhffcafc&fc:. ^x^-xofrU^£#j£U 
*^»JXMB^*^K (PPPP. PPP. ®fe 

cpc«tif) *B9ftt«. yxwwat 

[0246] SHK4. rD7^32 1 236*63 2 i4fc 

w»f«-iBfiLfiayxhfrT*^*2f 

ft - Jtfifiay X h#-C*S«*. «W4, y ? 3 
2 1 6fc.fcoTf&«U JLo. S3 3G3B£PL<SB! 

y ? 3 2 1 6<7>{^0^i. # 

ix^-x^7 y ? tzsst-^ y x t-#oft ite 
<0A*STfe*. B3 it***. 

yxhft=0 r Alphaj-^«"Bravoj T$>&. 
[0 247] :/n-/?3214£TyxM*XP r ^3t 

tf - JtEiflay-xhfrj rti£v^^£*i*:*&£. si 

^0-/^3220^0. ZZ-TVXhttW&m&yy 

SrS31t^t^ yxhfrTDel taj 14 r SS 
-lfffi£Hlyx^J fl C&9. 7^2fcv^-5ffiS?SH2a 

[0248] yxh^ppppyxfTfcpppyxh 

T'fc^rV^. Stmt. 7&v*3 222e**K *fft 

^yxhfi^fc5*?saswrasitv jWHHiyxh 



V^M^Sfii-i. M^T-**fc*ffiLfca^. ^T*50 frTfe&»^. KW4. ^n^^ 3 224fc»9. Wt 
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[0249] yxHtaWPPPpyxMK pppy^ 

&. 7n^3226fc5S9. wsts»yxhttr*5 
*®w«a3*t. wawyxhfirr*6«^. sis 

i±. :/o-/?3 2 28fcSD. yxMfiWHtrS?*' 
^«l^^^-xrtoyxffW^t:^ofB«^ 
S3 l<0H£i>1fYC. £G>v— v 

rFoxtrotj»xw^t. Z-<rr?—9 
i±. WKtt, i<50fHKx^-XfcBKLfcT^yX 

^C7>asc7)- 1 ^tawBtsfrr * t i 

[0250] yxMWPPPpyxhfK pppyx 
hfk »flffiaEy^hfr. ma^y^fm^TttT 

*>2rV^§£\ HflKi. :/n-/?32 30£»9. ftltfi 

*J£. g310f*Charl i e j 3g^H^-9~£ 3 £H 
gCPC#C:?)gK£&&. 

[0251] ttmcombnzcomgj£&\>vx:t±^ s 
£. ^tmyxbm^v^coRmffi^^x^x^ 

3216. 3224. 3 2 2 8. 1^3 2 3 OWvffi- 
a^^u -y?3 2 0 6£M9. Jfc3£Lfc£3fc3&31# 
3Kr. ^Wl^ril E^y XVfKHr 7 hco£T<7>& 

[0 2 5 2] ^0^^3216. SJJ*>. PPPPyxh 
yo^33 0 0HS»W4. 7 , O7^3302 

tt s ^BIDSET£. s*fc-r^ppppyxf 

^"3 3 0 6C»>). ^JSfcfc»Tr*. 
[02531— ^. BIDSEWmv^. 

SET*>«fcJ1*U S»THI SBIDtdHST*. 7 
o*?3 3 10fcT*<^te*SBEU yxMfOr 
7 hftlt«Tlifrv\^fcS±. 5J£?ii7o ^33 

i2fc. y^^oT7^■/^^fHt^l<«*fc^t «»i 

7n*y:?3314tC^&. 

[0 2 54] 7^nv^3312(Ci5^T. THISBI 
DOtttt^g*. fftX^XOTH I SB I D(0y> 

8»*7a7?3314fcfofca^. THISBID 



10 



35 



■H 40 



[0255] «Cfc. S93I4. To 1 9 3 3 1 OCTWf 
il4WR8Jl*:*»K*fe'f , Tn?? 3 3 1 2X143 3 
1 4*»fe 3 3 0 4 fcK 9 , * £T\ )W7li fl&Otttf 
fiTfl*LiW>S*. XML agfSiVOVfr^HeP 

[0 2 56] rftft€tS*Tff<j t^o^m&M3 
4fc. 7"D-y7 34 0 0*^5tt. 7n-,?34 0 2£ 

ST*. ro-/? 34 0414. Rmx^-XCfe^ 
T^5^^5rSB=SSx.TV^*^^r-&fc»0;W-7- 
rXKCfc*. KWBiT #^jg!4. :/n-y 

734 0 6tcmT-ri.. iOBiTVvfcvt*^ v R 

li. ^0-/^34 081^0. *£T\ #{f®g£f§£8 

410 fcTSSKR£*lBU 38*814. 7a -y ? 3 4 0 4 

[0257] 33 0O:/n-y:7 3 0 0414. r 7 ^g 

0. .035 C7n -^350 0*>4>yjrT. 

v73 5 0 2lrt. ^R£lC%SS§ft3"5. 

3 5 0 4 fcT . R^fiSrf^.-^.-X^coa^c^ t 

73 50 6^9. *3^#&T-r£. RiPWdv?*? 
^iTWtV^r. $]$Pi4. 7n 3 5 0 
0. ^y^RCTXtt^^RiDTfiT^SFSrf+ttfi 

* S^TO»J X fff<4^SS9f^T3>* b LT. SIP 
14. -y 7 3 5 1 0 C^O . *#)gtr^T-ri> . 
[0258] — ^T. ^^RCT^^^RiOTte 

fc^*}. 5>-7Rc0gfe^m<ttt€M^I.^^fcJ6 
fc7>'7R^>ft«t€5res£-r2'. m^l514fc 

3516CT. -etL^^^Si^UX^O+T. fi 

y7^«^, -y ? 3 5 1 8 tT-eo 
^Srf^U. ©Jfflt4. ^o-y^ 3 520(^0. 

U4. f&cofi^eD j #gt±-^T^zx?r 

(3DUX^ft^^T7 r n>y735 2 2^^. fo-v? 
50 3516t=eW6«fc^V^-f AX7Vrt»oyx 



30 
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18frt>7a-y?3522£&%. ^07^3522C 

fttf?yxM=3?Ai-&. T'o-y^3 5 24{iRlrlt!ni 
U -f-tltCiO. SJS?i:L 7o-y7 3 5 04CM>K R 

[0259] SSOiWo-y^OOete. ^CPC^ 

¥j^-rsj t^o^m£mtr^-&i>co-cbt). a3 9c 

7"O-y^39 0 0^^-r. 5y^@^UXbffOCP 10 

et. jaTo^-c^r-s . rn - y 9 3 9 0 2 . 
^tR£. yyfm^oxhfcovxhco&TBLyy? 
imvxhffroyyftzwmxz. rn 7 ?3904 

tt. f^x^-x^coS/hv >;? C*t*SRe>&D«aE 

PCfflitl^TLTfeO. MWi. 7O-/739 06 
[0260] RA I fi^^-.Xfl07>';?-e£l> 

.rt^-f^r. ^y^Rtfetts^y^^Uxfff 
■y?3 9 10fcT\ sassy xKc*s#¥«£*-*fc 

*>fc*<oyxvfr£8aers. jflssayxhfrr** 

«1»±. 7o-y;y39 12C£D. -e^T. *ttS 

ss»j *hk>c p c^rar*-*. gitse - mmm 
y*Mk *m • «aj»*i xmk s«wy * h# 
a. ^TJWB«s»fe. — Bjecpcy^nast 

W&gerfl*:^. /n y 7 3 9 1 0 fcT. y >?Wk 30 

y^hft«»B{^»o«ps**Bsu «w*. r 

0-/^3912^0. ^^t. S{SgaCPC5:tm 

u y>?mkvxhmzm%Tz>. z\msmm% 
Tijgfctzi-ov&mi. m3 6iz®m-tzi>coxs> 

O^TS. L*»Ub«>. y*hfl#Httfi!g£iSfc 
SrV^-. SSli. 7o -/ 7 3 9 l.OKT'o -y ^ 3 9 
14fc»*k ftt, 7^S^yxhft^)CPC2. 
®& Ufc? fcitft* ^<7) y x MtatttNBSV L < 

[0 261] V^-fihxo^-fc. BI*>. SSS^ftt 3^5 40 
<H=. 7a -y? 3 9 1 6fcS0. 

c7>i5^C05 ^ a y ? 3 9 0 4 £T 

[0262] @39eWo-/ 7391 2i±. rjWflHi 
CPC^fm.-r«.j kv*35*fcS»W&i»G>Tr. wit 
£B36£:7'a 7^3600^^1-. 7"o-y^360 

2 ct . 7 v^sit y x vfr&mmmzm „ w&> 



£SS&COMPETING_BIDfcaiSt\ Sl^&tfl 

[0 263] 7a-/:?3 6 04fc:T. COMPETIN 
G_B I DlzmL\,^mtfttmZWo?>?W!rVX 
yf&>y>?TO£X<?>Vxh#*:^ 9 A AX^ y7f 
fcHl/tSBSeTS. ^cCOMPETING_TIME 
ST AMP C9l^ y X hfHO+Tftk-PV^-f AX 
ry-xrfcSMTS. 

[0264]i!efc. 7o-y;73 6 06CT. 7>"7S^ 
>J X h f}^> 7 4 A X 9 >Tz: C O M P E T I N G_T I 
ME STAMP timth. y>7W%VXYft<r)?J 
AX? y7<o1j&m,y33r&^ yyfW&V X hmi%& 
Itt^U COMPET I NG_B I DWt7^^ 
3ggtZ>Zt&X%Z>. Zcrys^^ Wm±. 7"a-y^3 
6 0 8C^y. %ZX\ 5>-7§#yxhfN5CPC(C 
COMPET I NG_B I DOgtrHSTS. yy?m 

#y x A ax ? yytfc om p e t i n g_t 

IMESTAMPJ:9fc#<fc^*6\ 
hfKiJfctt«£ifcfc-f. COMPETING_BID£ 

mtztoiz$rt*gm%mmm%{zz\T\±o. o 

Wffiiptir>T. ^V^S^yxV-fK'CPC^ 
^LT. /d 7 ^ 3 6 1 2{cT^T-T§. 

[0265] 3£frS3SW!fc:J:oT» 
{SS3E* 5 7 >7 1 «t 0 1 7 y? 2 ^tsl^C P C Z% 

•SClk^T'^S. H3 8i±. ^W^^O-^lg^r 
^T70-^-bT-S>5.. S3 lt±. i^Cio 
Xm^$>ivtetmx'<.—X31 OOsrSL, S^L^ 

^S«T'S-ftr-5»3V^>' > ySrff3. S3 8 

-y ^ 3 8 0 0 ip feH^-T S . 
[0266] rn-/73802tT. ±^0f^X^- 
X*%«Mt1-*. £*U4. ±SO@3 2^J«t: < J:oT 
ro-y^3 804K:T. ^P5: 

^rftttfi*^^. ftmx'<-xft<Oyy?'m%Vx 
hftttSSTLtv^kLT. Bl«tt. ra.y^3 806 

[0267] ^^A^I^*H^.^-X^^S- 7 TV^5 
©J^{±7"n »/ 7 3 8 0 8^0 » TtKVy 

x hftRV mstz y y? &Gfet& . ZV) 

^zmfrz^mv-mz&TTmmL. k-o. 03 

7fc5cr. 7"o-y^3 810(CT. yy?m&VXh# 
Zyyfm&VXhVHQVXYiZftXtZ. <SC 
T;^yXAi±. ;w5y^»*yxhfl*:-ov»t:cp 

[0268] 70*7.38 12CT. StS^yxbft 
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x-h h tfSfrzmfertt&Kzw) x h * . 
fk sMss^yxMKi. ±x^mm^n*>. 

©jgC PCD;?. VfHiJiWMKftt'Sf V>. 7"o -y 7 3 
2 8 1 2 CT , 7 y?W% >J x >tt5«H-«aaii»-^H 

*tBfi&gCPCzft£EU 5V?K&>JXMH=H 
IM. 3y^HBU-c03 6<7)#fgCJ:~>T3i 

■*»fc*VT*&. 7o t 9 3 8 1 2*^7o 10 

•y?3816K«9. y>7 , m&VXhfr<0C 
PCS:. ^Ur^^CfetfS^UxHf^ltfi 

[02691 wr*i«*£t> . Hft- SfiSS^ft^iPS 
ipCS^-T. KWtt. 7"a-y?3818fc»9. SvUf 

[0270] H38Oyo-/?3808l±. ^®7V 
?T-fl.fe^trfcO, itLSra37trn^^3700^ 

-,ti4 o iz5fcf^%mmmxb&#%^fr#mx 

s<.-X&ti3£tZ . fn -y 7 3 7 0 4 tTM^*xoA* 

7 ) £l|-f736C:7*o »/ ? 3 7 1 8fcg^> . 
[0271] — 7d 7 ?370 2CTMX^-X 

te. 7a ? :? 3 7 0 8trC. St^5Krftit^iP^i- 

t o^FSrwtss&s**" £ . y° t ? 3 7 1 0 1 

a -y 7 3 7 1 2 fcT. %ttt>0m%.ZtUi »J X h#<04> 
T\ gt>*$V* (St>*V-k) rMAX^yTr^DX 
Kfr^^TS. 2o£g;LSC:^<i?&DXM ! k& ! H 
— fiO^ -i KXS •y7£Wy%&. ?v t ? 3 7 1 4 £35 
^T-etfWtfcgateitt, fl»t /n7?37 1 6 

«E^<7) r^-f7"U-7j #S 

i±. #s$nyim-o'jxhfrrftoT:7'o-y737 1 
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8 C3?& . *o:/n -y 9 tzx . «S£Sii*: 'J * 

-j ? 3 7 2 0 JrCfcTf* . 
[0272] J2Lk56"«: i 3 fc, 3H«B«S«BKB|4. 

k>7xt. TO-wacr«HW - &<w*a*«*i'* 

X<i 1 ? U -y 7 ^ O^S^c^^- h fc*-^^"ClE^Ott 

MXt. ^CPCC^WT-^D*^-^^ 3 ^^^ 
» 5. 

[0273] *m*^fe<v9m&m&*zti38%2ii 

A-K^i TWS- V7h7x 7«S^ 

mmmx-mi-fh z. hirx* a . ^t, *^«se 

[@2i *m&>- msmr^m^ti^-y.-.. & 
40 [H4 ] ^w^<^-mmmxmf^ii-i t m^--f ■ 

>-7D-feX^St7n- f-^r— \-Xhh. 

[H6 ] ^^^-^g^r^s^r^^yhE 

[07] ^%5B«— ^i^Sti ot&SLfc^^ 
[08] ^^BgO-H^SSt'ffifflS^ftJt^SEr 
[0 9 ] 0 8 oftitS^STn-feXT-ffifflS ix?.BE^ 
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[Hi o ) *3gs*>5liBB!B£«fc * isx^crymz^ 

[HI 2] *^<^aB^fci5^r^«)f»** 
[HI 3] *^toSB^®^ii^xA<DfH!l^ 

[Hi 5] *^tollMB^^i&^rAoft©S^ 
[HI 61 ^^<^«B»fc:J:5^rAOf»** 
[Hi 73 #5gS<0H*ggJg£i: £ ^*7^<0{E»£S 
[HI 8] ^^S^O^^Sti^^XxACOf^^ 

[H2 0 3 *^<^BB^fcJ:^^T^<0f»** 
[H2 1 1 *^^9eBSKBl=J:-&^7 L ^ofHJ^* 
[H2 23 ^Slco^^itci^v'X-TAfOf^^ 
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SYSTEM AND METHOD FOR PROVIDING PLACE AND PRICE 
PROTECTION IN A SEARCH RESULT LIST GENERATED BY A 
COMPUTER NETWORK SEARCH ENGINE 

BACKGROUND 

The transfer of Information over computer networks has become an 
increasingly raportant means by which institutions, corporations, and 
individuals do business. Computer networks have grown over the years from 
independent and isolated entities established to serve the needs of a single 
group Into vast internets which interconnect disparate physical networks and 
alow them to function as a coordinated system. Currently, the largest 
computer network rn existence is the Internet The Internet is a worldwide 
interconnection of computer networks that communicate using a common 
protocol. Millions of computers, from low end personal computers to high end 
super computers, are connected to the Internet 

The Internet has emerged as a large community of electronically 
connected users located around the world who readily and regularly exchange 
significant amounts of information. The Internet continues to serve Hs original 
purposes of providing for access to and exchange of information among 
government agencies, laboratories, and universities for research and 
education, in addition, the Internet res evolved to serve a variety of interests 
and forums that extend beyond its original goals. In particular, the Internet is 
rapidly transforming into a global electronic marketplace of goods and 
services as well as of ideas and information. 

mis transformation of the internet Into a global marketplace was driven 
in large part by the introduction of an information system known as the World 
Wide Web ("the web"). The web is a unique distributed database designed to 
give wide access to a large universe of documents. The database records of 
the web are in the form of documents known as "pages". These pages reside 
on web servers and are accessible via the Internet The web Is therefore 
a vast database of information dispersed across countless individual 
computer systems that is constantly changing and has no recognizable 



(58) 



^2003-233684 



2 

organization or morphology. Computers connected to the Internet may 
access the web pages via a program known as a browser, which has a 
powerful, simpte-to-leam graphical user interface. One powerful technique 
supported by the web browser Is known as hypertinking, which permits web 
page authors to create links to other web pages which users can then retrieve 
by using simple poant-and-cfick commands on the web browser. 

The pages may be constructed In any one of a variety of formatting 
conventions, such as Hyper text Markup Language (HTML), and may Include 
multimecfa information content such as graphics, audio, and moving pictures. 
Any person with a computer and a connection to the Internet may access any 
publicly accessible page posted on the web. Thus, a presence on the World 
Wide Web has the capaWfity to Introduce a worldwide base of consumers to 
businesses, individuals, and institutions seeking to advertise their products 
and services to potential customers. Furthermore, the ever increasing 
sophistication in the design of web pages, made possible by the exponential 
Increase in data transmission rates aid computer processing speeds, makes 
the web an increasingly attractive medium for advertising and other business 
purposes, as well as for the free flow of information. 

The availability of powerful new tools that fadrtate the development 
and distribution of Internet content has led to a proliferation of information, 
products, and sendees offered on the Internet and dramatic growth in the 
number of consumers using the IntemeL International Data Corporation, 
commonly referred to as IDC, estimates that the number of Internet users will 
grow from approximately 97 miiion worldwide in 1998 to approximately 320 
million worldwide by the end of 2002. In addition, commerce conducted over 
the Internet has grown and is expected to grow dramatically. IDC estimates 
that the percentage of Internet users buying goods and services on the 
Internet will increase from approximately 28% at the end of 1998 to 
approximately 40% in 2002, and that over the same period of time, the total 
value of goods and services purchased over the Internet will increase from 
approximately $32.4 billion to approximately $425.7 billion. 
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The Internet has emerged as an attractive new medium for advertisers 
of HTformation, products and services to reach consumers. However, the 
Wortd Wide Web is composed of a seemingly limitless number of web pages 
dispersed across millions of different computer systems afl over the wortd in 
no discernible organization. Mechanisms, such as directories and search 
engines, have been developed to index and search the information avaBabte 
on the web and thereby help Internet users locate information of interest. 
These search services enable consumers to search the Internet for a fisting of 
web sites based on a specific topic, product, or service of Interest. 

Search services are. after e-mail, the most frequently used tod on the 
Internet As a result, web sites providing search services have offered 
advertisers significant reach Wo the Internet audience and have given 
advertisers the opportunity to target consumer interests based on keyword or 
topical search requests. 

In a web-based search on an Internet search engine, a user enters 
a search term comprising one or more keywords, which the search engine 
then uses to generate, in real time, a fisting of web pages that the user may 
access via a hypertink. The search engines and web site directories of the 
prior art. however, rely upon processes for assigning results to keywords that 
often generate irrelevant search results. The automated search technology 
that drives many search engines in the prior art rely in large part on complex, 
mathematics-based database search algorithms that select and rank web 
pages based on multiple criteria such as keyword density and keyword 
location. The search results generated by such mechanisms often rely on 
blind mathematical formulas and may be random and even irrelevant to 
addition, search engines that use automated search technology to catalog 
search results generally rely on invisible web ate descriptions, or "meta tags? 1 , 
that are authored by web site promoters. Web site owners may freely tag 
their sites as they choose. Consequently, some web ate promoters or 
promoters insert popular search terms into their web site mete tags which are 
not relevant because by doing so they may attract additional consumer 
attention at little to no marginal cost. Finally, many web sites have similar 
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meta tags, and the search engines of the prior art are simply not equipped to 
prioritize results In accordance with consumers' preferences. 

Search engines and web site directories may also rely on the manual 
efforts of imited editorial staffs to review web page information. Since 
comprehensive manual review and indexing of an unpredictable, randomly 
updated database such as the web is an impossible task, search engine 
results are often incomplete or out-of-date. Moreover, as the vcrfume and 
diversity of Internet content has grown, on marry popular web search sites, 
consumers must frequently cick-through multiple branches of a hierarchical 
directory to locate web sites responsive to their search request, a process that 
is slow and unwieldy from the consumer's standpoint Thus, the prior art 
search engines are ineffective for web page owners seeking to target their 
web exposure and distribute Information to the attention of interested users on 
a current and comprehensive basis. 

Furthermore, current paradigms for generating web site traffic, such as 
banner advertising, follow traditional advertising paradigms and fail to utilize 
the unique attributes of the Internet in the banner advertising model, web site 
promoters seeking to promote and increase their web exposure often 
purchase space on the pages of popular commercial web sites. The web site 
promoters usualy fill this space with a colorful graphic, known as a banner, 
advertising their own web site. The banner may act a hyperf nk a visitor may 
click on to access the site. Uke traditional advertising, banner advertising on 
the Internet is typically priced on an impression baas with advertisers paying 
for exposures to potential consumers. Banners may be displayed at every 
page access, or, on search engines, may be targeted to search terms. 
Nonetheless, impression-based advertising inefficiently exploits the Internet's \ 
direct marketing potential, as the click-through rate, the rate of consumer 
visits a banner generates to the destination site, may be quite low. Web ate 
promoters are therefore paying for exposure to many consumers who are not 
interested in the product or service being promoted, as most visitors to a web 
site seek specific information and may not be interested in the information 
announced In the banner. Likewise, the banner often fails to reach interested 
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individuals, since the banner is not generally searchable by search engines 
and the interested persons may not know where on the web to view the 
banner. 

Thus, the tracfitfonat paradigms of advertising and search engine 
algorithms fan to effectively deliver relevant information via the World Wide 
Web to interested parties in a cost-effective manner. Internet advertising can 
offer a level of targetability, Interactivity, and measurabitity not generally 
available in other media. With the proper tools, Internet advertisers have the 
ability to target their messages to specific groups of consumers and receive 
prompt feedback as to the effectiveness of ther advertising campaigns. 

Idea&y, web sfte promoters should be able to control their placement in 
search result listings so that their listings are prominent In searches that are 
relevant to the content of ther web site. The search engine functionality of 
the Internet needs to be focused in a new direction to facilitate an on-line 
marketplace which offers consumers quick, easy and relevant search results 
while providing Internet advertisers and promoters with a cost-effective way to 
target consumers. A consumer utilizing a search engine that facilitates this 
on-fine marketplace will find companies or businesses that offer the products, 
sendees, or information that the consumer is seeking. In this on-line 
marketplace, companies selfing products, services, or information bid in an 
open auction environment for positions on a search result list generated by an 
Internet search engine. Since advertisers must pay for each dick-through 
referral generated through the search result lets generated by the search 
engine, advertisers have an incentive to select and bid on those search 
keywords that are most relevant to their web site offerings. The higher an 
advertisers position on a search result list, the higher Bkeiifrood of a "referral"; 
that is, the higher the Kcefihood that a consumer wiQ be referred to the 
advertiser's web site through the search result 1st The openness of this 
advertising marketplace is further facilitated by pubicly displaying, to 
consumers and other advertisers, the price bid by an advertiser on a particular 
search result listing. 
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U.S. patent application serial number 09/322,677, now U.S. patent 
number 6,269,361 describes a system and method for enabling promoters to 
influence a position on a search result listing generated by an Internet search 
engne for a specified set of search terms. The system and method enable 
promoters to specify key search terms to the search engine so as to target 
their search result list placement to the search queries most relevant to their 
business. Further, the system and method enable promoters to examine their 
current search term and placement couplings online and to make substantially 
instantaneous changes to their selected search terms, placements, and web 
site titles and descriptions. 

In this system, advertisers, or web site promoters, estabBsh bid 
amounts for search listhgs with a pay for performance web site operator 
which are chargeable to the advertiser by the pay for performance web site 
operator, in response to a received query torn a searcher, search listings are 
located, arranged according to bid and displayed to the searcher. If a 
searcher selects or cficks through an advertiser's search listing, the bid 
amount is charged to the edverfiser by the pay for performance web site 
operator. Advertisers can control the position of their search listing in the 
search result list by adjusting the bid amount associated with the search 
listing. 

The method of application serial number 09/322,677 can be 
burdensome to manage for some advertisers. In particular, some advertisers 
want to maintain favorable positions in the search results (so as to obtain a 
high volume of qualified traffic) at a favorable price. Generally, a higher 
position (displayed first, second, third, etc.) is a preferred or more favorable 
position. The system described in application serial number 09/322,677 
provides no ready means to do that Advertisers can resort to frequent 
inspection of their ranking on search terms that are important to them, for 
example, by performing a search on www.ooto.com . When an advertiser 
observes a change as a consequence of competing advertisers' bidding 
activities, the advertiser can log in to the account management server and 
change bids manually in response. In the case where the advertiser has been 
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outbid for a position the advertiser wants to retain, the advertiser can increase 
a bid to retake the position, if the required cost per dick {"CPC"), which is 
equal to the amount of the bid. is one the advertiser is willing to pay. In the 
case where the bid of the listing ranked below theirs has decreased, some 
advertisers may wish to lower their bid to reduce the amount they pay while 
still maintaining their position In the results set 

This can lead to oscatetory behavior, wherein an advertiser lowers his 
bid, the advertiser above him responds by lowering his bid a like amount, and 
the first advertiser then outbids the second advertiser, e.g. by the minimum 
bid increment, taking the higher ranked spot Then the second advertiser 
overtakes the first again by the minimum bid increment, and so forth until 
most-recentiy-outbkj advertiser decides rfs more economic for him to accept 
the lower position (hence tower traffic) and tower his bid to increase his unit 
margins, starting another cycle of the escalation. 

Some advertisers do this several times a day. Some of them have a 
plurality of employees dedicated to the management of their participation in 
the pay for performance web site, monitoring the positions of their listings and 
adjusting their bids. Therefore, a need exists for a means for advertisers to 
maintain their desired place wtthin the rankings as the competitive 
environment changes, with a much lower expenditure of human effort A 
further need exists for a means for advertisers to establish limits on the price 
they will pay per dickthrough, whSe managing their actual cost per dick to an 
advantageous amount in the competitive context A further need exists for a 
means that eliminates osdllations that are detrimental to the average CPC for 
the operator ofthe pay for placement web site. A still further need exists for a 
means to obtain the foil competitive effect to the marketplace of an 
advertiser's willingness to pay for leads. A yet further need exists for the 
means to be simple and readily understood by advertisers, and transparent in 
Its operation, to create confidence on the part of advertisers that they know 
how to act In their best interests in the pay for placement marketplace. 



(64) 



^2003-233684 



8 

BRIEF SUMMARY 

One approach to addressing the need to reduce the workload on 
advertisers to maintain their economic position is by the use of software 
agents to adjust bids on behalf of advertisers. Such agents could, for 
example, take Instructions from advertisers as follows: "Keep me In the lop- 
ranked position, unless the cost per dick (CPC) required is more than $1 .00 
to do so. In any event, pay no more than the minimum increment over the 
next lower ranked listing." 

This can lead to undesirable results. For example, thfs does nothing to 
damp out the oscillations in bids. Instead, in the case of agents in 
competition, it produces fufl amplitude oscillations at a rate as fast as the 
agents operate. In the event that agents operate periodically, the advertiser 
with the agent that operates more often, or that Is last In turn to make 
changes, has the economic advantage. Such economic forces will tend to 
chive toward a situation in which agents operate continuously at maxfrnum 
rate, limited only by the capacity of the underlying infrastructure, which Is 
provided by the pay for placement web site operator and is source of cost to 
the pay for placement web site operator: 

In the case where the pay for placement web site operator chooses to 
provide agents of Imtted functionality, or limited rate of operation (e.g. hourty 
or daily), an economic Incentive remains for advertisers to produce agents of 
their own, interacting wtth the account management systems of the pay for 
placement web site operator, to obtain the economic advantage available 
relative to the limited agents provided by the pay for placement web site 
operator. As a further consequence, such a situation provides economic 
incentive for third parties to produce bidding agents for the use of advertisers, 
for a foe, or a commission on the alleged savings produced. 

By way of introduction only, one of the present embodiments descrtoed 
herein may be referred to as Price and Place Protection. Price and Place 
Protection is an improvement on existing pay for performance systems. In the 
prior system, an advertiser logs on to an account management server, 
Identifies a set of search terms, their description, and other information, whfch 
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includes the cast per dick fCPC) for each search term, which Is the amount 
that the advertiser wil pay if a user dicks on the Bstirtg. Clicking on the listing 
refers to selection of a search listing so that a user's web browser is 
redirected to the uniform resource locator (URL) assodated with the search 
listing. 

In the prior system/an advertiser uses the account management server 
to specify a bid for a isfing. The amount the advertiser pays for each 
dickthrough. the Cost Per COck (CPC), is equal to the bid. This bid, and 
consequently tie CPC, can only be changed by the advertiser, and the 
advertiser can use the account management server to do this. 

The embodiments described herein use the concept of a bid which 
corresponds to economic value which the advertiser win give when network 
locations assodated with the advertiser is referred to a searcher in response 
to a query from the searcher. The economic value may be a money amount 
charged or chargeable to the advertiser, either directly or Indirectly. The 
economic value may be an amount debited from an account of the advertiser. 
The amount may be a money amount or another value, such as credit points. 
The economic value may be given by the advertiser to the operator of a 
database search system or to a third party. 

The economic value is given when one or more network locations, 
such as advertiser web sites, are referred to a searcher. The referral maybe 
by presenting the network locations on a screen used for data entry and 
receipt by the searcher, alone or with other search results. Alternatively, and 
in an embodiment generally described herein, the referral may occur when the 
searcher dicks on or dicks through to access the network locations of the 
advertiser, as will be described in greater detail below. Or the referral may be \ 
by some other action taken by the searcher after accessing the network 
locations of the advertiser. 

Price and Place Protection in accordance with the embodiments 
described herein is an improvement wherein an advertiser's bid does not 
establish a fixed CPC. Instead, his bid sets the maximum CPC the advertiser 
will incur. Further, the present embodiments allow the advertiser to specify a 
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desired rank in the search results displayed to the searcher. The rank of a 
search listing is the ortfinal positioning of the search listing among a group of 
search Dstings matching the searcher's search term. Higher or better listed 
search listings are displayed higher on a page and earlier on a number of 
pages of search listings. The system of the present embodiments determines 
the actual rankings and actual CPCs. The 8 stings matching a search may 
then be ranked in descending order of CPC, with priority among listings of 
equal CPC by chronological seniority. 

Thus, the system in accordance with these embodiments includes a 
database which is searchable by a search engine. The database includes a 
plurality of search listings. Search listings Include one or more of a search 
term and a bki/desired rank associated with the search term. The bid/desired 
rank includes a maximum cost per cSck and a desired rank desired by the 
advertiser. The cost per dick may be considered an accounting variable and 
may correspond, for example, to an amount chargeable to an account of the 
advertiser. Other types of accosting variables may be substituted, such as 
credit posits which may be redeemed by the operator of the system, or data 
corresponding to a some economic value to be paid by the advertiser upon 
referral of the advertiser's web site to a searcher. The desired rank may be 
considered to be a referral variable arid is used to control the manner in which 
the searcher Is exposed to the advertiser's search listing. In one example, the 
desired rank controls the rank at which a search listing is displayed to the 
searcher. In other examples, the referral variable may be a display color or 
font size or any other feature related to the presentation of advertiser- 
associated information for a search listing. Search listings may indude other 
data as well, such as time stamp data 

Features associated with Price and Race Protection may be actively 
selected for one or more of an advertiser's search listings. Other listings may 
be positioned m search results without the dynamic CPC adjustment offered 
by the present system. The pay for performance web site operator may 
charge a premium for the Price and Place Protection service according to the 
convenience provided to advertisers. 
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Each listing has a time stamp, which is the most recent time when the 
bid or fixed CPC of the listing was last changed or first entered. At a given 
CPC there may be zero or more listings. If there is more than one listing at a 
given CPC then these f stings are sorted by their chronological order— the one 
with the earlier time stamp may be given a batter rank. If two fistings have the 
same CPC and time stamp, then these may be ordered arbitrarily. 
Consequently, it may be impossible for a fisting to be presented at given rank. 
For example, if fisting U is at rank 1 with CPC $0.85. and there are two 
listings with CPC $0.84, each having an earlier time stamp than Li, then L? 
can either be at rank 1 with CPC $0.85 (or higher) or at rank 3 with CPC 
$0.84 — Li cannot be at rank 2. 

One advantage of the Price and Place Protection system according to 
the present embodiments is to implement the following instructions on behalf 
of participating advertisers: 

1. Adjust the CPC of my listing to maintain it at my desired rank, if that 
can be done without exceeding my bid. 

2. If my isting cannot be maintained at my desired rank without 
exceeding my bid, get me to the highest rank my bid will aBow. 

3. In no event permit my CPC to exceed my Wd. 

4. In any event, set my CPC no higher than necessary to satisfy these 
instructions. 

in a first embodiment, the Price aid Place Protection system wifi act on 
behalf of an advertiser to adjust the CPC of a fisting in accordance with the 
instructions listed above. These adjustments may be periodic or may be 
made at random times. The system will do the same for ail other listings 
having Price aid Place Protection. In this mode it is possible that after the 
system acts on behalf of one advertiser that the conditions desired by some 
other advertisers may no longer be satisfied. 

For example, suppose an advertiser Ac has a listing matching a search 
for "LCD Projector," and specifies that isting should be maintained at rank 3, 
with a bid of $3.90, thereby limiting his maximum CPC to $3.90. Further 
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suppose that currently for the term "LCD Projector* advertiser Ai has a CPC 
of $4.20 and is at rank 1 , advertiser A2 has a CPC of $4.00 and is at rank 2, 
advertiser A3 has a CPC of $3.84 and is at rank 3, advertiser A4 has a CPC of 
$3.80 and is at rank 4, and so on. The system can set the CPC for advertiser 
Ao to be the minimum to get it to rank 3. If the time stamp of Ao is earfier than 
the time stamp of A3 then the system can set the CPC of Ao to be $3.84. to 
this example the system has not required a minimum CPC increment to bump 
A3 from rank 3. In practice Ms is at the discretion of the pay for performance 
website operator. Advertiser Ao will now have its fisting at rank 3— displacing 
the listing of advertiser As to rank 4 and dispJacmg advertiser A4 to rank 5, and 
soon. 

Suppose now that advertiser A3 increases his CPC to $3.86. .* . 

Advertiser A3 wil again return to rank 3, with a CPC of $3.86, thus displacing 
advertiser Ao to rank 4. Immediately upon As increasing its CPC to $3.86 the 
system can act on behalf of Ao and increase Ao's CPC from $3.84 to $3.86. 
This w8l return Ao to rank 3 (Ao having an earlier time stamp than A3), and A3 
will be returned to rank 4 again. 

Advertiser A© may next increase his CPC from $3.86 to $3.91 to regain 
the number 3 ranking of his Ssting. Advertiser Ao will again be displaced to 
rank 4. At this point the system will check if it is possible to increase the CPC 
of advertiser Ao in order to return him to rank 3— the system will only be able 

to raise the CPC of Ao to $3.80, which Is the maximum specified by Ao. ^ 

Unfortunately, this is not sufficient to return Ao to rank 3— this would have 

required Increasing the CPC of Ao to $3.91 , which is greater than the CPC of 

$3.90 specified by Ao. Advertiser Ao will thus reman at rank 4, and his CPC 

wiH be reset to $3.81 (one cent higher than the CPC of the advertiser below, 

A4— here we are assuming that the time stamp of A4 is earlier than the time 

stamp of Ao). 

In the first embodiment the system is in an endless loop where it waits 
for a random or periodic time, and then acts on behalf of successive 
advertisers. Setting the CPC on behalf of one advertiser can undo the goals 
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of other advertisers. This has the disadvantage that the CPCs of listings can 
oscillate up and down, as the system ads on behalf successive advertisers. 

In a second embodiment the CPC of a fisting is only decreased if the 
system knew® that no other fisting with Price and Place Protection can have 
its CPC increased to unseat the advertiser from his desired rank, based on 
the existing bids said desired ranks of competing listings. In this embodiment, 
one advantage of Price and Place Protection is to implement the instructions 
previously pven on behalf of an advertiser. in concert with this additional 
instruction: 

5. Do not set the CPC of my listing such that the application of the 
standing Instructions for competing listings would produce a result 
inconsistent with these instructions. 

The effect of this additional instruction is to require a solution that 
satisfies all the listing Instructions simultaneously, and is therefore stable. 
This adds the further advantage of ef minafing the CPC oscillations. 

In a third embodiment an advertiser can specify a bid without 
specifying a desired rank. This embodiment may be referred to as Price 
Protection. In this case the advertiser wishes to be at the best possible rank, 
without the advertiser's CPC exceeding the advertiser's bid. This is 
substantially equivalent to the second embodiment with the desired rank of 
the listing being 1 . Other listings may have a fixed CPC, or they may have a 
bid (a maximum CPC) and a desired rank. 

In this third embodiment, for listings having both a desired rank and a 
bid (maximum CPC), Price and Place Protection has the same advantages as 
in the second embodiment For listings with orty a maximum CPC (implicit 
desired rank 1), one advantage of Price and Place Protection is to implement 
the fbBowing instructions on behalf of an advertiser 

1. Adjust the CPC of my listing to maintain the highest rank possible 
without exceeding my bid. 

2. Set my CPC no higher than necessary to satisfy these instructions. 
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3. Do not set the CPC of my listing such that the application of the 
standing instructions for competing listings would produce a result 
inconsistent with these instructions. 
In a fourth embodiment, an advertiser can specify a desired rank 
without specifying a bid. This embodiment may be referred to as Place 
Protection. In this case, the advertiser wishes to be at the desired rank no 

matter what CPC is required to maintain that rank. At most one listing is ■., 
permitted per desired rank with an unimited CPC. This can be aBocated, for 
example, to the first one to request it Other listings may have a fixed CPC, or 
they may have a bid and a desired rank, or they may have a CPC only, with 
an implicit desired rank of 1 . 

In this fourth embodiment for listings with a CPC, Price and Place * : 

Protection has the same advantages as in the third embodiment For listings 
with a desired rank, but without a CPC, one advantage of Price & Place 
Protection is to implement the following instructions on behalf of an advertiser: 

1 . Adjust the CPC of my listing to maintain my desired rank. 

2. Set my CPC no higher than necessary to satisfy these instructions. 

3. Do not set the CPC of my fisting such that the application of the 
standing Instructions for competing listings would produce a result 
inconsistent with these instructions. 

In a fifth embodiment an advertiser can specify a separate bid for 
every rank. This may be referred to as Plural Price and Place Protection 
(PPPP). The bid for some or ail ranks can be aero. Compared to other 
embodiments, this has the advantage of permitting an advertiser to have fine- 
grained control over bids for different ranks. 

One way of accomplishing this Is for an advertiser to provide a 
collection of specific bid/rank combinations and to also provide a default 
bid/rank. The bid of the default bid/rank must be less than all other bids. For 
a non-default bid/rank, the advertiser is specifying the maximum CPC for that 
rank is the suppled bid for that rank. For the default bid/rank, the advertiser is 
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specifying the maximum CPC for the default rank, and all worse ranks, is the 
bid supplied. 

For example, an advertiser may specify 1 bid $2.50 for rank 1 , $1 .95 
for rank 3, $0.90 for rank 4, and $0.80 for rank 5 and all worse ranks • This 
means that the advertiser is willing to pay up to $2.50 to be at rank 1, the 
advertiser is not willing to be at rank 2, he Is wJIBng to pay $1 .95 to be at rank 
3, he is willing to pay $0.90 to be at rank 4, and he is willing to pay $0.80 for 
rank 5 and all ranks worse than rank 5. 

One advantage of the Plural Price and Place Protection embodiment is 
to implement the following Instructions on behalf of an advertiser. 

1 . Try to maintain my listing at my best rank (of afi the bid/rank 
combinations), if it is possible to do so without exceeding its bid 
limit. 

2. If my Bstf ng cannot be maintained at my best desired rank, then try 
to get me to the next best rank that its corresponding bid wfll allow. 

3. In no event permit my CPC for a rank to exceed my bid for that 
rank. 

4. In any event, set my CPC no higher than necessary to satisfy these 
instructions. 

5. Do not set the CPC of my fisting such that the application of the 
standing instructions for competing listings would produce a result 
Inconsistent with these instructions. 

It is possible to have any combination of listings with fixed bids, Place 
Protection, Price Protection, Price & Place Protection (PPP), and Plural Price 
& Place Protection (PPPP) embodiments. TNs can be accomplished by 
converting every Bsting Into the PPPP framework, and using PPPP on the 
result 

1 . Every Place Protection lisfrig can be converted to an equivalent 
PPP listing by assigning it an implicit bid higher than all other 
bkts or fixed CPCs. 
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2. Every Price Protection listing can be converted to an equivalent 
PPP listing by assigning It an implicit desired rank of 1 . 

3. Every PPP listing with bid/rank can be converted to an 
equivalent PPPP listing with default bidfrank (and without any 
non-default bid/rank specifications). 

4. Every fixed CPC Bsting can be directly incorporated into the 
PPPP framework. 

As used herein, a "bid* is the maximum cost per cSck (CPC) that the 
system may set on beha£ of an advertiser for the listing for a given term. A 
bid is denominated in a money amount A bid is associated with a desired 
rank which is an ordinal number. For price and place protection (PPP), there 
is a single bid/desired rank combination. For plural price and place protection 
(PPPP), there may be multiple bid/desired rank combinations, where one of 
the bid/desired rank combinations is the default The CPC is what the 
advertiser is charged for a cfickthrough. The CPC may be lower than the bid 
for the listing for a search term. 

The foregoing discussion of the preferred embodiments has been 
provided only by way of introduction: Nothing in this section should be taken 
as a limitation on the following claims, which define the scope of the invention. 

BRIEF DESCRIPTION OF THE DRAWINGS 

FIG. 1 is a block diagram iustrating the relationship between a large 
network and one embodiment of the system and method for generating a pay- 
for-performance search result of the present invention; 

FIG. 2 is a chart of menus, display screens, and input screens used in 
one embodiment of the present invention; 

FIG. 3 is a flow chart .illustrating the advertiser user login process 
performed in one embodiment of the present invention; 

FIG. 4 is a flow chart illustrating the administrative user login process 
performed in one embodiment of the present invention; 
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FIG. 5 is a diagram of data for an account record tor use with one 
embodiment of the present invention; 

FIG. 6 Is a flow chart illustrating a method of adding money to an 
account record used in one embodiment of the present invention; 

FIG. 7 illustrates an example of a search result list generated by one 
embodiment of the present invention; 

FIG. 8 Is a flowchart illusiratag a change bids process used in one 
embodiment of the present invention; 

RG. 9 ilustrates an example of a screen display used in the change 
bids process of FIG. 8; 

FIGS- 10-30 and 32-39 are flaw diagrams illustrating operation of a 
system in accordance with the present embodiments; and 

FIGS. 31 illustrates a workspace for performing data operations in a 
computer memory. 

DETAILED DESCRIPTION 

Methods and systems for generating a pay-for-performqnce search 
result determined by a site promoter, such as an advertiser, over a 
client/server based computer network system are disclosed. The following 
description is presented to enable any person skilled in the art to make and 
use the invention. For purposes of explanation, specific nomenclature is set 
forth to provide a thorough understanding of the present invention. 
Descriptions of specific applications are provided only as examples. Various 
modifications to the preferred embodiments will be readily apparent to those 
skilled in the art and the general principles defined herein may be appRed to 
other embodiments and appicatfons without departing from the spirit and 
scope of the invention. Thus, the present Invention is not Intended to be 
limited to the embodiments shown, but Is to be accorded the widest scope 
consistent with the principles and features disclosed herein. 

Referring now to the drawings, FIG. 1 is an example of a distributed 
system 1 0 configured as cfient/server architecture used in a preferred 
embodiment of the present invention. A 'cllenr Is a member of a class or 
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group that uses the services of another class or group to which It is not 
related. In the context of a computer network, such as the Internet, a client is 
a process (i.e. roughly a program or task) that requests a service which is 
provided by another process, known as a server program. The client process 
uses the requested service without having to know any working details about 
the other server program or the server Itself. In networked systems, a dient 
process usually runs on a computer that accesses stored network resources 
provided by another computer running a corresponding server process. 
However. H should also be noted that H is possfcle for the client process and 
the server process to run on the same computer. 

A "server* Is typically a remote computer system that is accessible over 
a communications medium such as the Internet The client process may be 
active In a second computer system, and communicate with the server 
process over a communications medium that allows multiple clients to take 
advantage of the information-gathering capabilities of the server. Thus, the 
server essentially acts as an information provider for a computer network. 

The block diagram of FIG. 1 therefore shows a distributed system 1 0 
comprising a plurality of dient computers 12, a plurality of, advertiser web 
servers 14, an account management server 22, and a search engine web 
server 24, all of which are connected to a network 20. The network 20 will be 
hereinafter generally referred to as the Internet Although the system and 
method of the present invention is specifically useful for the Internet it should 
be understood that the dient computers 12, advertiser web servers 14, 
account management server 22, and search engine web server 24 maybe 
connected together through one of a number of different types of networks. 
Such networks may indude local area networks (LANs), other wide area 
networks (WANs), and regional networks accessed over telephone lines, such 
as commercial information services. The dient and server processes may 
even comprise different programs executing simultaneously on a single 
computer. 

The client computers 12 can be conventional personal computers 
(PCs), workstations, or computer systems of any other size. Each dient 12 
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typically Includes one or more processors, memories, input/output devices, 
and a network interface, such as a conventional modem. The advertiser web 
servers 14, account management server 22, and the search engine web 
server 24 can be similarly configured. However, advertiser web servers 14, 
account management server 22, and search engine web server 24 may each 
Include many computers connected by a separate private network. In fact, 
the network 20 may include hundreds of thousands of individual networks of 
computers. 

The client computers 12 can execute web browser programs 1 6, such 
as the NAVIGATOR, EXPLORER, or MOSAIC browser programs, to locate 
the web pages or records 30 stored on advertiser server 14. The browser 

programs 1 6 allow the users to enter addresses of specific web pages 30 b • 

be retrieved. These addresses are referred to as Uniform Resource Locators, 

or URLs. In addition, once a page has been retrieved, the browser programs 

1 6 can provide access to other pages or records when the user "dicks' on 

hyperfinks to other web pages. Such hyperlinks are located within the web 

pages 30 and provide an automated way for the user to enter the URL of 

another page aid to retrieve that page. The pages can be data records 

Including as content plain textual Information, or more complex digitally 

encoded multimedia content, such as software programs, graphics, audio 

signals, videos, and so forth. 

In a preferred embodiment of the present invention, shown in FIG. 1, 
dient computers 12 communicate through the network 20 with various 
network irrfbrrnation providers, induding account management server 22, 
search engine server 24, and advertiser servers 1 4 using the functionality 
provided by a HyperText Transfer Protocol (HTTP), although other ^ 
comnumications protocols, such as FTP, SNMP, TELNET, and a number of 
other protocol known In the art, may be used. Preferably, search engine 
server 24, account management server 22, and advertiser servers 14 are 
located on the World Wide Web. 

As discussed above, at least two types of server are contemplated in a 
preferred embodiment of the present invention. The first server contemplated 
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Is an account management server 22 comprising a computer storage medium 
32 and a processing system 34. A database 38 Is stored on the storage 
medium 32 of the account management sewer 22. The database 38 contains 
advertiser account information, tt wiH be appreciated from the description 
below that the system and method of the present Invention may be 
implemented in software that is stoned as executable instructions on a 

computer storage medium, such as memories or mass storage devices, on .j 
the account management server 22. Conventional browser programs 16, 
running on cfient computers 12, may be used to access advertiser account 
information stored on account management server 22. Preferably, access to 
the account management server 22 is accomplished through a firewall, not 

shown, which protects the account management and search result placement & : 

programs and the account information from external tampering. Adcfitiona! 
security may be provided via enhancements to the standard communications 
protocols such as Secure HTTP or the Secure Sockets Layer. 

The second server type contemplated is a search engine web server 
24. A search engine program permits network users, upon navigating to the 
search engine web server URL or sites on other web servers capable of 
submitting queries to the search engine web server 24 through their browser 
program 16. to type keyword queries to identify pages of interest among the 
millions of pages available on the World Wide Web. In a preferred 
embodiment of the present invention , the search engine web server 24 
generates a search result 1st that includes, at least in part, relevant entries 
obtained from and formatted by the results of the bidding process conducted 
by the account management server 22. The search engine web server 24 
generates a list of hypertext links to documents that contain information 
relevant to search terms entered by the user at the client computer 12. The 
search engine web server transmits this Est, in the form of a web page, to the 
network user, where it is displayed on the browser 1 6 running on the client 
computer 12. A presently preferred embodiment of the search engine web 
server may be found by navigating to the web page at URL 
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http^/www.goto.com/. In addition, the search result fist web page, an example 
of which Is presented in FIG. 7. w9l be discussed below in further detail. 

Search engine web sewer 24 is connected to the Internet 20. In a 
preferred embodiment of the present invention, search engine web server 24 
includes a search datefcase 40 comprised of search listing records used to 
generate search results in response to user queries. In addition, search 
engine web server 24 may also be connected to the account management 
server 22. Account management server 22 may also be connected to the 
Internet The search engine web server 24 and the account management 
server 22 of the present invention address the different Information needs of 
the users located at client computers 12. 

For example, one dass of users located at client computers 12 may be * . 

network information providers such as advertising web site promoters or 
owners having advertiser web pages 30 located on advertiser web servers 14. 
These advertising web site promoters, or advertisers, may wish to access 
account information residing in storage 32 on account management server 22. 
An advertising web site promoter may, through the eccount residing on the 
account management server 22, participate in a competitive bidding process 
with other advertisers. An advertiser may bid on any number of search terms 
relevant to the content of the advertiser's web site. In one embocfiment of the 
present invention, the relevance of a bidded search term to an advertiser's 
web site is determined through a manual ecfitorial process prior to insertion of 
the search listing containing the search term and advertiser web site URL erto 
the database 40. In an alternate embodiment of the present invention, the 
relevance of a bidded search term in a search listing to the corresponding 
web ate may be evaluated using a computer program executing at processor 
34 of account management server 22, where the computer program will 
evaluate the search term and corresponding web site according to a set erf 
predefined ecfitorial rules. 

The higher bids receive more advantageous placement on the search 
result Hst page generated by the search engine 24 when a sear* using the 

search term bid on by the advertiser is executed. In a preferred embocfiment . 
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of the present invention, the amount bid by an advertiser comprises a money 
amount that is deducted from the account of the advertiser for each time the 
advertiser's web site Is accessed via a hyperlink on the search result list page. 
A searcher "clicks" on the hyperlink with a computer input device to initiate a 
retrieval request to retrieve the Information associated with the advertiser's 
hypertnk. Preferably, each access or •dick" on a search result list hyperlink 
will be redirected to the search engine web server 24 to associate the "dick" 
with the account identifier for an advertiser. This redirect action, which Is not 
apparent to the searcher, will access account identification information coded 
into the search result page before accessing the advertiser's URL using the 
search result list hyperlink dicked on by the searcher. The account 
identification Information is recorded in the advertiser's account along with 
Information from the retrieval request as a retrieval request event Since the 
Information obtained through this mechanism condusively matches an 
account identifier with a URL In a manner not possible using conventional 
server system fogs known In the art, accurate account debit records will be 
maintained. Most preferably, the advertiser's web site description and 
hyperthrik on the search result list page is accompanied by an indication that 
the advertiser's listing is a paid listing. Most preferably, each paid listing 
displays a "cost to advertiser, 8 which is an amount corresponding to a "price- 
per-cSck" paid by the advertiser for each referral to the advertiser's site 
through the search result fist 

A second dass of users at dlent computers 1 2 may comprise 
searchers seeking specific information on the web. The searchers may 
access, through their browsers 1 6, a search engine web page 36 residing on 
web server 24. The search engine web page 36 inckides a query box in 
which a searcher may type a search term ampnstogoneornwelc^wonla 
Alternatively, the searcher may query the search engine web server 24 
through a query box hyperiinked to the search engjne web server 24 and 
located on a web page stored ata remote web server. When the searcher 
has finished entering the search term, the searcher may transmit the query to 
the search engine web server 24 by cficking on a provided hyperfnk. The 
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search engine web server 24 will then generate a search result list page and 
transmit this page to the searcher at the cfient computer 1 2. 

The searcher may click on the hypertext finks associated with each 
listing on the search results page to access the corresponding web pages. 
The hypertext links may access web pages anywhere on the Internet, and 
Include paid Bstings to advertiser web pages 18 located on advertiser web 
servers 14. In a preferred embodiment of the present invention, the search 
result list also includes non-paid listings that are not placed as a result of 
advertiser bids and are generated by a conventional World Wide Web search 
engine, such as the IhflCTOMI, LYCOS, or YAHOOI search engines. The non- 
paid hypertext Bnks may also include inks manually indexed into the database 
40 by an editorial team. Most preferably, the non-paid listings follow the paid 
advertiser listings on the search results page. 

FIG. 2 is a diagram showing menus, display screens, and input 
screens presented to an advertiser accessing the account management 
server 22 through a conventional browser program 16. The advertiser, upon 
entering the URL of the account management server 22 into the browser 
program 16 of FIG. 1 , invokes a login application, discussed below as shown 
at screen 110 of FIG. 2, running an the processing system 34 of the server 
22. Once the advertiser is togged-in, the processing system 34 provides a 
menu 120 that has a number of options and further services for advertisers. 
These items, which will be discussed in mom detail below, cause routines to 
be Invoiced to either Implement the advertiser's request or request further 
information prior to implementing the advertiser's request In one embedment 
of the present invention, the advertiser may access several options through 
menu 120, inducing requesting customer service 130, viewing advertiser 
poficies 140, performing account administration tasks 150, adding money to 
the advertiser's account 1 60, managfrig the account's advertising presence on 
the search engine 170, and viewing activity reports 180. Context-specific help 
1 90 may also generally be available at menu 1 20 and all of the above- 
mentioned options. 
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The login procedure of the preferred embodiment of the present 
invention is shown in FIGS. 3 and 4 for two types of user. FIG. 3 shows the 
login procedures 270 for an advertiser. FIG. 4 shows the locpn procedures 290 
for an administrator managing and maintaining the system and method of tie 
present invention. As discussed above, the advertiser or administrator at a 
client computer 12 must first use a browser program at steps 271 or 291 to 

access the account management server. After the advertiser navigates to the •., 
URL of the login page to start the login process at step 272 or 292, the 
processing system 34 of the account management server 22 invokes a login 
application at steps 274 or 294. According to this application, the processor 
provides an Input screen 110 (FIG. 2) that requests the advertiser's or 

administrator's user name and password. These items of information are *\ 
provided at steps 276 or 296 to a security application known in the art for the 
purpose of authentication, based on the account information stored in a 
database stored In storage 32 of account management server 22. 

According to FIG. 3, after the user has been authenticated as an 
advertiser, the advertiser Is provided with the menu screen 120 of FIG. 2 and 
limited read/write access privileges only to the corresponding advertiser 
account as shown In step 278. The advertiser login event 278 may also be 
recorded in step 280 in an audit trail data structure as part of the advertiser's 
account record in the database. The audit traB is preferably implemented as a 
series of entries in database 38, where each entry corresponds to an event 
wherein the advertiser's account record is accessed. Preferably, the audit trail 
Information for an account record may be viewed by the account owner and 
other appropriate administrators. 

However, if the user is authenticated as an administrator in step 295 of 
FIG. 4, the administrator is provided with specified administrative access 
prtvBeges to afl advertiser accounts as shown in step 298. The administrator 
to$n event 296 is recorded in step 297 in the audit trail data structure portion 
of the administrator's account record. This audit trail is preferably 
implemented as a series of entries in database 38, where each entry 
corresponds to an event wherein the administrator's account record is 
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accessed. Most preferably, the administrator's audit trail information may be 
viewed by the account owner and other appropriate administrators. 

Furthermore, instead of the general advertiser main menu shown to the 
authenticated advertiser users in step 282, the authenticated administrator is 
provided in step 298 with access to search the database 38 of advertiser 
accounts. Preferably, a database search interface is provided to the 
administrator that enables the administrator to select an advertiser account to 
monitor. For example, the interface may include quay boxes in which the 
administrator may enter an account number or usemame or contact name 
corresponding to an account the administrator wishes to access. When the 
administrator selects an advertiser account to monitor in step 299, the 
administrator is then brought to the main advertiser page 1 20 of FIG. 2, which 
is also seen by the advertisers. 

Access to the account information 32 located on the account 
management server 22 is restricted to users having an account record on the 
system, as only those users are provided with a valid login name and 
password. Password and login name information is stored along with the 
user's other account information in the database 38 of the account 
management server 22, as shown in FIG. 1 . Account Information, including a 
login user name and password, is entered in the database 38 of FIG. 1 via a 
separate online registration process that is outside the scope of the present 
invention. 

FIG. 5 Is a diagram showing the types of Information contained In each 
advertiser account record 300 in foe database. First an advertiser account 
record 300 contains a usemame 302 and a password 304, used for online 
authentication as described above. The account record also contains contact 
information 310 (e.g., contact name, company name, street address, phone, 
e-mail address). 

Contact information 310 is preferably utilized to direct communications 
to the advertiser when the advertiser has requested notification of key 
advertiser events under the notification option, (fiscussed below. The account 
record 300 also contains biling information 320 (e.g., current balance, credit 
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card information). The biffing information 320 contains data accessed when 
the advertiser selects the option to add money to the advertiser's account. In 
addition, certain billing information, such as the current balance, may trigger 
events requiring notification under the notification option. The audit Iran 
section 325 of an account record 300 contains a list of al events wherein fte 
account record 300 is accessed. Each time an account record 300 is 
accessed or modified; by an administrator or advertiser a short entry 
describing the account access and/or modification event will be appended to 
the audrt trail section 330 of the administrator or advertiser account that 
Initiated the event The audit trail information may then be used to help 
generate a history of transactions made by the account owner under the 
account 

The advertising information section 330 contains information needed to 
conduct the online bidding process of the present invention, wherein a 
position is determined tor a web site description and hyperlink within a search 
result fist generated by a search engine. The advertising data 330 for each 
user account 300 may be organized as zero or more subaccounts 340. Each 
subaccount 340 comprises at least one search listing 344. Each search 
listing corresponds to a bid on a search term. An advertiser may utilize 
subaccounts to organize multiple bids on multiple search terms, or to organize 
bids for multiple web sites. Subaccounts are also particularly useful for - 
advertisers seeking to track the performance of targeted market segments. 
The subaccount superstructure Is Introduced for the benefit of the advertisers 
seeking to organize their advertising efforts, aid does not affect the method of 
operation of the present invention. Alternatively, the advertising information 
section need not inckide the added organizational layer of subaccounts, but 
may simply comprise one or more search listings. 

The search listing 344 corresponds to a search term/bid pairing and 
contains key information to conduct the online competitive bidding process. 
Preferably, each search fisting comprises the following information: search 
term 352, web site description 354, URL 356, bid amount 358, and a title 360. 
The search term 352 comprises one or more keywords which may be 
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common words In EngSsh (or any other language). Each keyword in tarn 
comprises a character string. The search term is the object of the competitive 
online bidding process. The advertiser selects a search term to bid on that is 
relevant to the content of the advertiser's web site. Ideally, the advertiser may 
select a search term that is targeted to terms likely to be entered by searchers 
seeking the information on the advertisers web site, although less common 
search terms may also be selected to ensure comprehensive coverage of 
relevant search terms for bidding. 

The web site description 354 is a short textual description (preferably 
less than 190 characters) of the content of the advertiser's web site and may 
be displayed as part of the advertiser's entry In a search result list. The 
search listing 344 may also contain a title 360 of the web site that may be 
displayed as the hyperfinked heading to the advertiser's entry in a search 
result list The URL 356 contains the Uniform Resource Locator address of 
the advertiser's web site. When the user clicks on the hyperlink provided in 
the advertiser's search result list entry, the URL is provided to the browser 
program. The browser program, in turn, accesses the advertiser's web site 
through the recSrectkxi mechanism discussed above. The URL may also be 
displayed as part of the advertiser's entry in a search result 1st 

The bid amount 358 preferably is a money amount bid by an advertiser 
for a Bating. This money amount is deducted from the advertiser's prepaid 
account or is recorded for advertiser accounts that are invoiced for each time 
a search Is executed by a user on the corresponding search term and the 
search result list hypertkik is used to refer the searcher to the advertiser's web 
ate. finaly, a rank value is a value generated dynamically, preferably by the 
processing system 34 of the account management server 22 shown In FIG. 1, 
each time an advertiser places a bid ora search enters a search query. The 
rank value of an advertiser's search listing determines the placement location 
of the advertiser's entry in the search result fist generated when a search Is 
executed on the corresponding search term. Preferably, rank value is an 
ordinal value determined in a direct relationship to the bid amount 358; the 
higher the bid amount, the higher the rank value, aid the more advantageous 
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the placement location on the search result Bst Most preferably, the rank 
value of 1 is assigned to the highest bid amount with successively higher 
ordinal values (e.g., 2, 3, 4, . . .) associated with successively tower ranks aid 
assigned to successively lower bid amounts. 

Once logged in, an advertiser can perform a number of straightforward 
tasks set forth In menu 120 of FIG. 2, including viewing a list of rules and 
polities for advertisers, and requesting customer service assistance. These 
items cause routines to be invoked to Implement the request For example, 
when "Customer Service* is selected, an input screen 130 is displayed to 
allow the advertiser to select the type of customer service requested. In 
addition, forms may be provided on screen 130 so that an advertiser may type 
a customer comment into a web-based input form. 

When "View Advertiser Policies' is selected, a routine will be invoked 
by processing system 34 of the account management server 22 FIG. 1 . As 
shown, hi FIG. 2, the routine will display an informational web page 140. The 
web page 1 40 sets forth the advertiser policies currently fn effect (e.g., "Ail 
search listing descriptions must dearly relate to the search term"). 

Menu 120 of FIG. 2 also includes an "Account Administration" selection 
1 50 which allows an advertiser, among other things, to view and change the 
advertiser's contact information ami tailing information, or update the 
advertiser's access profile, if any. Web-based forms well known in the art and 
similar to those discussed above are provided for updating account 
information. 

The "Account Administration 0 menu also includes a selection enabling 
an advertiser to view the transaction history of the advertiser's account 
Under the "View Transaction History" selection, the advertiser may invoke 
routines to view a listing of past account transactions (e.g., adding money to 
account, adding or deleting bfdded search terms, or changing a bid amount). 
Additional routines may be implemented to permit advertisers to display a 
history of transactions of a specified type, or that occur within a specified time. 
The transaction information may be obtained from the audit trail list 325 of 
FIG. 5, described above. Clickable buttons that may be implemented in 
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software, web-based forms, and/or menus may be provided as known In the 
art to enable advertisers to specify such Imitations. 

In addition, the "Account Administration" menu 150 of FIG. 2 includes a 
selection enabDng an advertiser to set notification options. Under this 
selection, the advertiser may select options that win cause the system to notify 
the advertiser when certain key events have occurred. For example, the 
advertiser may elect to set an option to have the system send conventional 
electronic mafl messages to the advertiser when the advertiser's account 
balance has fallen below a specified level. In this manner, the advertiser may 
receive a "warning" to replenish the account before the account is suspended 
(meaning the advertiser's listings will no longer appear In search result Ists). 
Another key event for which the advertiser may wish notification is a change 
In position of an advertiser's listing in the search result fist generated for a 
particular search term. For example, an advertiser may wish to have the 
system send a conventional electronic mail message to the advertiser if the 
advertiser has been outbid by another advertiser for a particular search term 
(meaning that the advertiser's listing will appear in a position farther down on 
the search result list page than previously). When one affile system- 
specified key events occurs, a database search is triggered for each affected 
search listing. The system will then execute the appropriate notification 
routine In accordance with the notification options specified in the advertiser's 
account 

Referring back to FIG. 2, a selection also appears in menu 120 that 
permits an advertiser to add money to the advertiser's account, so that the 
advertiser will have funds In their account to pay for referrals to the 
advertiser's site through the search results page. Preferably, only advertisers 
with funds in their advertiser's accounts may have their paid listings included 
in any search result lists generated. Most preferably, advertisers meeting 
selected business criteria may elect, in place of maintaining a positive account 
balance at all times, incur account charges regardless of account balance and 
pay an invoiced amount at regular intervals which reflects the charges 
incurred by actual referrals to the advertiser's site generated by the search 



(86) 



^2003-233684 



30 

engine. The process that is executed when the "Add Money to Account" 
selection is invoked is shown in further detail in FIG. 6, beginning at step 602. 
When the "Add Money to Account" selection Is cficked in step 604, a function 
is invoked which receives data identifying the advertiser and retrieves the 
advertiser's account from the database. The executing process then stores 
the advertiser's default billing information and displays the default Wiling 
information for the advertiser in step 606. The displayed billing Information 
includes a default amount of money to be added, a default payment type, and 
default Instrument information. 

In the preferred embodiment of the present invention, an advertiser 
may add funds online and substantially In real time through the use of a credit 

card, afthough the use of otter payment types are certainly well within the *! 

scope of the present invention. For example, In an alternate embodiment of 

the present invention, advertisers may add funds to their account by 

transferring the desired amount from the advertiser's bank account through an 

electronic funds verification mechanism known in the art such as debit cards, 

In a manner similar to that set forth in U.S. Pat. No. 6,724,424 to Gifford. In 

another alternate embodiment of the present invention, advertisers can add 

funds to their account using conventional paper-based checks. In that case, 

the additional funds may be updated in the account record database through 

manual entry. The instrument information includes further deteiJs regarding 

the type of payment For example, for a credit card, the instrument 

information may Include data on toe name of the credit card (e.g., 

MasterCard, Visa, or American Express), the credit card number, the 

expiration date of the credit card, and bifing information for the credit card 

(e.g., biiing name and address). In a preferred embodiment of the present 

invention, only a partial credit card number is displayed to the advertiser for 

security purposes. 

The default values displayed to the advertiser are obtained from a 
persistent state, e.g., stored in the account database. In an embodiment of 
the present invention, the stored billing information values may comprise the 

values set by the advertiser the last (e.g. most recent) time the process of ; 
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adding money was Invoked and completed for the advertiser's account. The 
default billing information is displayed to the advertiser in a web-based form. 
The advertiser may dick on the appropriate text entry boxes on the web- 
based form and make changes to the default billing information. After the 
advertiser completes the changes, the advertiser may click on a hyperinked 
"Submit 0 button provided on the form to request that the system update the 
billing information and current balance in step 608. Once the advertiser has 
requested an update, a function is invoked by the system which validates the 
billing Information provided by the advertiser and displays ft back to the 
advertiser for confirmation, as shown In step 610. The confirmation biifing 
information is displayed in read-only form and may not be changed by the 
advertiser. 

The validation step functions as follows. If payment is to be debited 
from an advertiser's external account, payment may be authenticated, 
authorized and completed using the system set forth In U.S. Pat No. 
5,724,424 to Gifford. However, ff the payment type is by credit card, a 
validating algorithm is invoked by the system, which validates the credit card 
number using a method such as that set forth in U.S. Patent No. 5,836,241 to 
Stein et al. The validating algorithm also validates the expiration date via a 
straightforward comparison with the current system date and time. In 
addition, the function stores the new values in a temporary instance prior to 
confirmation by the advertiser. 

Once the advertiser ascertains that the displayed data Is correct, the 
advertiser may dick on a "Confirm" button provided on the page to indicate 
that the account should be updated in step 61 2. In step 612, a fum^ion is 
invoked by the system which adds money to the appropriate account balance, 
updates the advertiser's bfiHng Information, and appends the baling 
information to the advertiser's payment history. The advertiser's updated 
billing information Is stored to the persistent state (e.g.. the account record 
database) from the temporary instance. 

Within the function invoked at step 612, a credit card payment function 
may be invoked by the system at step 614. In an alternate embodiment of the 
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present invention, other payment functions such as debit card payments may 
be invoked by defining multiple payment types depending on the updated 
value of the payment type. 

If the payment type is credit card, the user's account is credited 
immediately at step 616, the users credit card having already been validated 
in step 61 0. A screen showing the status of the add money transaction is 
displayed, showing a transaction number and a new current balance, 
reflecting the amount added by the just-completed credit card transaction. 

In an alternate embodiment of the present invention, after the money 
has been added to the account, the amount of money aided to the account 
may be allocated between subaccounts the end of the add money process at 
step 616. If the advertiser has no subaccounts, ail of the money in the 
account is a general aBocatton. However, if the advertiser has more than one 
subaccount the system will display a confirmation and default message 
prompting the advertiser to "Allocate Money Between Subaccounts". 

The menu selection "ABocate Money Between Subaccounts 9 may be 
invoked when money is added to the advertiser account after step 61 6 erf FIG. 
6, or It may be invoked within the "Account Management" menu 170 shown in 
FIG. 2. The "Account Management" menu 170 is accessible from the 
Advertiser Main Page 120, as shown in FIG. 2. This "Allocate Money 
Between Subaccounts" menu selection permits an advertiser to allocate 
current aid any pending balances of the advertiser's account among the 
advertiser's subaccounts. The system will then update the subaccount 
balances. The current balance allocations win be made in real time, while the 
pending balance allocations will be stored in the persistent state. A routine 
will be invoked to update the subaccount balances to reflect the pending 
balance allocations when the payment for the pending balance is processed. 
Automatic notification may be sent to the advertiser at that time, if requested. 
This intuitive online account management and allocation permits advertisers 
to manage their online advertising budget quiddy and efficiently. Advertisers 
may replenish their accounts with funds and alocate their budgets, all in one 
easy web-based session. The computer-based implementation eliminates 
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time consuming, high cost manual entry of the advertiser's account 
transactions. 

The "Allocate Money Between Subaccounts" routine begins when an 
advertiser indicates the intent to aOocate money by Invoking the appropriate 
menu selection at the execution points indicated above. When the advertiser 
indicates the intent to allocate, a function fe frwoked by the system to 
determine whether there are funds pending In the current balance (La., 
un activated account credits) that have not yet been allocated to the 
advertiser's subaccounts, and displays the balance selection options, in a 
preferred embodiment of the present Invention , an account instance is created 
and a pending current balance account field is set from the persistent state. 

If there are no unallocated pending funds, the system may display the 
current available balances for the account as a whole as well as for each 
subaccount The advertiser then distributes the current available balance 
between subaccounts and submits a request to update the balances. A 
Hmction is invoked which calculates and displays the current running total for 
subaccount balances. The current running total is stored in a temporary 
variable which Is set to the sum of current balances for all subaccounts for the 
specified advertiser. The function also vaBdates the new available 
subaccount balances to make sure that the tote! does not exceed the 
authorized amount If the new advertiser-set available subaccount balances 
does not exceed the authorized amount, a function is invoked which will 
update all of the subaccount balances In the persistent state and display the 
update in read-only format 

If there are pending funds in the current account balance, the pending 
funds must be allocated separately from the available current balance. The 
pending funds wsB then be added into the available current balance when the 
funds are received. The function must therefore prompt the advertiser to 
choose between allocating pending funds or allocating available funds. The 
allocating pending funds selection works in much the same manner as the 
allocating available funds selection outlined above. After the advertiser 
chooses to aSocate pending funds, a routine is invoked to display current 
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pending balances for the account and the subaccounts. The advertiser 
distributes the pending subaccount balances between campaigns and submits 
a request to update the balances. A function is invoked which calculates and 
displays the current running totals for the pending subaccount balances. This 
function also validates the new pending subaccount allocations to make sure 
that the allocations do not exceed any authorized amount The current 
running total of pending allocations Is set to the sum of current pending 
balances for aB subaccounts for the advertiser, if the new user-set pending 
subaccount balances or the total of such balances do not exceed any 
authorized amount, the function wil update all of the pending subaccount 
allocations fin the persistent state, ag. the advertiser's account in the 
database, and display the update in read-only format 

As indicated above and shown in FIG. 2, a routine displaying the 
account management menu 170 may be invoked from the advertiser main 
menu 1 20. Aside from the "Allocate Money Between Subaccounts" selection 
described above, the remaining selections all use to some extent the search 
listings present in the advertiser's account on the database, and may also 
affect the advertiser's entry in the search result list Thus, a further 
description of the search result list generated by the search engine is needed 
at this point 

When a remote searcher accesses the search query page on the 
search engine web server 24 and executes a search request according to the 
procedure described previously, the search engine web server 24 preferably 
generates and displays a search result list where the "canonicaized" entry in 
search term field of each search listing in the search result list exactly 
matches the canonicafized search term query entered by the remote 
searcher. The canonicafeation of search terms used In queries and search 
listings removes common Regularities of search terms entered by searches 
and web site promoters, such as capital letters and plurallzatlons. In order to 
generate relevant results. However, alternate schemes for determining a 
match between the search term field of the search listing and the search term 
query entered by the remote searcher are well within the scope of the present 
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invention. For example, string matching algorithms known In the art may be 
employed to generate matches where the keywords of the search listing 
search term and the search term query have the same root but are not exactly 
the same (e.g., computing vs. computer). Alternatively a thesaurus database 
of synonyms may be stored at search en^ne web server 24, so that matches 
may be generated for a search term having synonyms. Localization 
methodologies may also be employed to refine certain searches. For 
example, a search for "bakery 0 or "grocery store 8 may be limited to those 
advertisers within a selected city, zip code, or telephone area code. This 
information may be obtained through a cross-reference of the advertiser 
account database stored at storage 32 on account management server 22. 
Finally, internationalization methodologies may be employed to refine 
searches for users outside the United States. For example, country or 
language-specie search results may be generated, by a cross-reference of 
the advertiser account database, for example. 

An example of a search result list display used in an embodiment of the 
present invention is shown in FIG. 7, which is a display of the first several 
entries resulting from a search for the term "zip drives". As shown in FIG. 7, a 
single entry, such as entry 710a In a search result list consists of a description 
720 of the web site, preferably comprising a title and a short textual 
description, and a hyperink 730 which, when clicked by a searcher, directs 
the searcher's browser to the URL where the described web site is located. 
The URL 740 may also be displayed in the search result list entry 710a, as 
shown in FIG. 7. The °c5ck through" of a search result item occurs when the 
remote searcher viewing the search result item cfispiay 710 of FIG. 7 selects, 
or "clicks" on the hyperlink 730 of the search result item display 710. In order \ 
for a °dck trough 0 to be completed, the searcher's tick should be recorded 
at the account management server and redirected to the advertiser's URL via 
the redirect mechanism discussed above. 

Search result list entries 710a — 71 Oh may also show the rank value of 
the advertiser's search listing. The rank value is an ordinal value, preferably a 
number, generated and assigned to the search listing by the processing 
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system 34 of FIG. 1 . Preferably, the rank value is assigned through a 
process, implemented in software, that establishes an association between 
the bid amount, the rank, and the search term of a search listing. The 
process gathers all search Istings that match a particular search term, sorts 
the search listings In order from highest to lowest bid amount, and assigns a 
rank value to each search listing in order. The highest bid amount receives 
the highest rank value, the next highest bid amount receives the next highest 
rank value, proceeding to the lowest bid amount, which receives the lowest 
rank value. Most preferably, the highest rank value is 1 with successively 
increasing ordinal values {e.g., 2, 3, 4, ... ) assigned in order of successively 
decreasing rank. The correlation between rank value and bid amount is 
illustrated in FIG. 7, where each of the paid search list entries 710a through 
710f display the advertiser's bid amount 750a through 750f for that entry. 
Preferably, if two search listings having the same search term also have the 
same bid amount the bid that was received earlier In time win be assigned the 
higher rank value. Unpaid listings 71 Og and 71 Oh do not display a bid amount 
and are displayed following the lowest-ranked paid fisting. Preferably, unpaid 
listings are displayed if there are an insufficient number of listings to fill the 40 
slots in a search results page. Unpaid listings are generated by a search 
engine utflrzing objective distributed database and text searching algorithms 
known in the art An example of such a search engine may be operated by 
Inktomi Corporation. The original search query entered by the remote 
searcher is used to generate unpaid listings through the conventional search 
engine. 

As shown in the campaign management menu 170 of FIG. 2, several 
choices are presented to the advertiser to manage search listings. First in 
the "Change Bids 0 selection, tie advertiser may change the bid of search 
listings currently in the account The process Invoked by the system for the 
change bids function is shown in FIG. 8. After the advertiser Indicates the 
intent to change bids by selec&ig the "Change Bids" menu option, the system 
searches the user's account in the database and displays the search listings 
for the entire account or a default subaccount in the advertiser's account as 
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shown in step 810. Search listings may be grouped Into subaccounts defined 
by the advertiser and may comprise one or more search listings. Only one 
subaccount may be displayed at a time. The display should also preferably 
permit the advertiser to change the subaccount selected, as shown in step 
815. The screen display will then show the search Bstings for the selected 
subaccount, as indicated in step 820. 

An example of screen display shown to the advertiser In step 81 0 is 
shown in FIG. 9 ami will be discussed below. To change bids, the advertiser 
user may spedfy new bids for search terms for which the advertiser already 
has an existing bid by entering a new bid amount into the new bid input field 
for the search term. The advertiser-entered bid changes are displayed to the 
advertiser at step 820 of RG. 8 as discussed above. To update the bids for 
the display page, the advertiser requests, at step 830 of FIG. 8, to update the 
result of changes. The advertiser may transmit such a request to the account 
management server by a variety of means, Including clicking on a button 
graphic. 

As shown in step 840 of FIG. 8, upon receiving the request to update 
the advertiser's bids, the system calculates the new current bid amounts for 
every search listing displayed, the rank values, and the bid amount needed to 
become the highest ranked search 0 sting matching the search term field. 
Preferably, the system then presents a display of changes at step 850. Afler 
the user confirms the changes, the system updates the persistent state by 
writing the changes to the account In the database. 

The search i sting data is (fisplayed in tabular format, with each search 
listing corresponding to one row of the table 900. The search term 902 is 
displayed in the leftmost column, followed by the current bid amount 904, and 
the current rank 906 of the search listing. The current rank is followed by a 
column entitled "Bid to become #r 907, defined as the bid amount needed to 
become the highest ranked search listing for the displayed search term. The 
rightmost column of each row comprises a new bid input field 908 which is set 
initlaiy to the current bid amount. 
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As shown in FIG. 9, the search listings may be displayed as 
"subaccounts." Each subaccount comprises one search listing group, with 
multiple subaccounts residing within one advertiser account Each 
subaccount may be displayed on a separate display page having a separate 
page. The advertiser should preferably be able to change the subaccount 
bang displayed by manipulating a pull-down menu 910 on the display shown 
in FIG. 9. In addition, search listing groups that cannot be displayed 
completely in one page may be separated into pages which may be 
individually viewed by manipulating pull-down menu 920. Again, the 
advertiser should preferably be able to change the page displayed by cScfcing 
directly on a pull-down menu 920 located on the display page of FIG. 9. The 
advertiser may specify a new bid fir a displayed search listing by entering a 
new bid amount into the new bid input field 908 for the search listing. To 
update the result of the advertiser-entered changes, the advertiser dicks on 
button graphic 91 2 to transmit an update request to the account management 
server, which updates the bids as described above. 

Many of the other selections listed in the ^Account Management" menu 
1 70 of FIG. 2 function as variants of the "Change Bid* function described 
above. For example, If the advertiser selects the "Change Rank Position" 
option, the advertiser may be presented with a display similar to the display of 
FIG. 9 used in the "Change Bid* function. However, in tie "Change Rank 
Position* option, the "New Bid* field would be replaced by a "New Rank" field. 
In which the advertiser enters the new desired rank position for a search term. 
After the advertiser requests that the ranks be updated , the system then 
calculates a new bid price by any of a variety of algorithms easily available to 
one skfiled in the art For example, the system may invoke a routine to locate 
the search listing in the search database having the desired rank/search term 
combination, retrieve the associated bkl amount of said combination, and men 
calculate a bid amount that is N cents higher; where N=1 , for example. After 
the system calculates the new bid price and presents a read-only confirmation 
display to the advertiser, the system updates the bid prices aid rank values 
upon receiving approval from the advertiser. 
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The "Modify Listing Componenr selection on Account Management 
menu 170 of FIG. 2 may also generate a display similar to the fbnnat of 
FIG. 9. When the advertiser selects the "Modify Listing Component* option, 
the advertiser may input changes to the URL, title, or description of a search 
listing via web-based forms set up for each search listing. Similar to the 
process discussed above, the forms for the URL, title, and description fields 
may initially contain the old URL, title and description as default values. After 
the advertiser enters the desired changes, the advertiser may transrrat a 
request to the system to update the changes. The system then displays a 
read-only confirmation screen, and then writes the changes to the persistent 
state (e.g., the user account database) after the advertiser approves the 
changes. 

A process similar to those discussed above may be implemented for 
changing any other peripheral options related to a search listing; for example, 
changing the matching options related to a bldded search term. Any 
recalculations of bids or ranks required by the changes may also be 
determined in a manner similar to the processes discussed above. 

In the "Delete Bidded Search Term* option, the system retrieves all of 
the search listings in the account of the advertiser and displays the search 
listings in an organization and a format similar to the display of FIG. 9. Each 
search listing entry may Include, instead of the new bid field, a check box for 
the advertiser to dick on. The advertiser would then click to place a check (X) 
mark next to each search term to be deleted, although any other means 
known in the art for selecting one or more items from a list on a web page 
may be used. After the advertiser selects a!) the search Bstings to be deteted 
and requests that the system update the changes, the system preferably 
presents a read-only confirmation of the requested changes, and updates the 
advertiser's account only after the advertiser approves the changes. The 
"deleted 0 search listings are removed from the search database 36 and vtfB ' 
not appear in subsequent searches. However, the search listing will remain 
as part of the advertiser's account record for bilfing and account activity 
monitoring purposes. 
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In the "Add Bidded Search Term" option, the system provides the 
advertiser with a display having a number of entry fields corresponding to the 
elements of a search fisting. The advertiser then enters into each field 
Information corresponding to the respective search listing element, including 
the search term, the web site URL, the web site title, the web site description, 
and the bid amount, as well as any other relevant information. After the 
advertiser has completed entering the data and has indicated thus to the 
system, the system returns a read-only confirmation screen to the advertiser. 
The system then creates a new search listing instance and writes it into the 
account database and the search database upon receiving approval from the 
advertiser. 

Preferably, the "Account Management* menu 170 of FIG. 2 provides a 
selection for the advertiser to "Get Suggestions On Bidded Search Term". In 
this case, the advertiser enters a bidded search term into a form-driven query 
box displayed to the advertiser. The system reads the search term entered by 
the advertiser and generates a list of additional related search terms to assist 
the advertiser in locating search terms relevant to the content of the 
advertiser's web site. Preferably, the additional search terms are generated 
using methods such as a string matching algorithm applied to a database of 
bidded search terms and/or a thesaurus database implemented in software. 
The advertiser may select search terms to bid on from the list generated by 
the system. In that case, the system displays to the advertisers the entry 
fields described above for the "Add Bidded Search Term" selection, with a 
form for entering a search fisting for each search term selected. Preferably, 
the selected search term is inserted as a default value into the form for each 
search listing. Default values for the other search listing components may 
also be inserted Into the forms if desired. 

THe -Account Management" menu 170 of FIG. 2 also preferably 
provides advertisers with a "Project Expenses 9 selection. In this selection, the 
advertiser specifies a search fisting or subaccount for which the advertiser 
would like to predict a "dairy mn rate" and "days remaining to expiration." The 
system calculates the projections based on a cost projection algorithm, and 
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displays the predictions to the advertiser on a read-only screen. The 
predictions may be calculated using a number of different algorithms known in 
the art However, since the cost of a search Bating is calculated by multiplying 
the bid amount by the total number of clicks received by the search listing at 
that bid amount during a specified time period, every cost projection algorithm 
must generally determine an estimated number of dicks per month (or other 
specified time period) for a search listing. The dicks on a search fisting may 
be tracked via implementation of a software counting mechanism as is wen 
known in the art Cficks for ail search fisEngs may be tracked over time, tints 
data may be used to generate estimated numbers of dicks per month overall, 
and for irxEvidual search terms. For a particular search term, an estimated 
number of searches per day is determined and Is multiplied by the cost of a 
dick. This product is then multiplied by a ratio of the average number of cScks 
over the average number of impressions for the rank of the search listing in 
question to obtain a daily run rate. The current balance may be divided by the 
daily run rate to obtain a projected number of days to exhaustion or 
"expiration" of account funds. 

One embodiment of the present invention bases the cost projection 
algorithm on a simple predictor model that assumes that every search term 
performs rn a similar fashion. This model assumes that the rank of the 
advertiser's search listing will remain constant and not fluctuate throughout 
the month. This algorithm has toe advantages of being simple to implement 
and fast to calculate. The predictor model is based on the feet that the cick 
through rate, e.g. the total number of cficks, or referrals, for a particular 
searcher listing, is considered to be a function of the rank of the search Bstrng. 
The model therefore assumes that the usage curve of each search term, that 
is, the curve that result when the number of clicks on a search listing is plotted 
against the rank of the search listing, is similar to the usage curve for all 
search terms. Thus, known values extrapolated over time for the sum of ail 
dicks for ail search terms, the sum of all dicks at a gpven rank for ail search 
terms, and the sum of all dicks for the selected search term may be employed 
in a simple proportion to determine the total of all dicks for the given rank for 
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the selected search term. The estimated daDy total of all clicks for the 
selected search term at the selected rank is then multiplied by the advertiser's 
current bid amount for the search term at that rank to determine a daily 
expense projection. In addition, if particular search terms or classes of search 
terms are known to differ markedly from the general pattern, correction values 
specific to the search term, advertiser, or other parameter may be introduced 
to fire-tune the projected cost estimate. 

Finally, the "Account Management" menu 170 of RG. 2 provides 
several selections to view information related to the advertiser's campaigns. 
The "View Subaccount Information" selection displays readonly information 
related to the selected subaccount The "View Search Term List" selection 
displays the list of the advertiser's selected search terms along with the 
corresponding URLs, bid price, and rank, with the search terms preferably 
grouped by subaccount The advertiser may also view current top feds for a 
set of search terms selected from a list of search terms from a read-only 
display generated by the system upon receiving the requested search terms 
from the advertiser 

For an advertiser who requires a more comprehensive report of search 
listing activity, the "View Report" option may be selected from the Advertiser 
Man Page 120 of FK3..2. In an embodiment of the present invention, the 
'View Report" options generate reports comprehensive for up to one year 
preceding the current date. For example, daily reports are available for the 
each of the immediately preceding 7 days, weekly reports for the preceding 
four weeks, monthly reports for the preceding twelve months, and quarterly 
reports for the last four quarters. Additional reports may also be made 
avaiabte depending on advertiser interest Other predefined report types may 
include activity tracked during the following time periods: Since Inception of 
the Account, Year To Date, Yearly, Quarter To Date, Month To Date, and 
Week to Date. Report Categories may include a Detail Report, viewable by 
Advertiser Account, by Search Listing,. and by URL, and a Summary Report, 
viewable by Advertiser Account and by Subaccount The reports may include 
identification data such as advertiser account and subaccount name, the 



(99) 



^2003-233684 



43 

dates covered by the report and the type of report In addition, the reports 
may include key search listing account data such as current balance, pending 
current balance, average daily account debit and run rate. Furthermore, the 
reports may also Include key data, such as: search terms, URLs, bids, current 
ranks, aid number of dicks, number of searches done for the search term, 
number of impressions (times that the search listing appeared in a search 
result list), and dick through rate (defined as Number of Clicks/Number of 
Impressions). Preferably, the report is avaBa We in at least HTML view options 
for viewing via a browser program, printing, or downloading. Note, however, 
that other view options may be made available, such as Adobe Acrobat, 
PostScrfct, ASCII text spreadsheet Interchange formats (e.g., CSV, tab- 
defimrted), and other weWmown formats. 

When the advertiser has selected the View Report" option, the system 
invokes a function which displays a list of available report types, dates, 
categories, and view options. The system preferably creates a report 
instance with the foflowing fields, all of which are initially set to null: report 
type, report date, report category, and view option. Once the advertiser has 
defined the parameters described above, the system invokes a function to 
generate the requested report, based on the advertiser-set parameters, and to 
display the report based on the view option parameter. 

Finally, a preferred embodiment of the present invention Implements an 
option for context specific help that the advertiser may request at any tone the 
advertiser is logged In. The help option may be implemented as a smafl Icon 
or button located on the system generated display page. The advertiser may 
click on the icon or button graphic on the display page to request help, upon 
which the system generates aid displays a help page keyed to the function of 
the particular display the user is viewing. The help may be Implemented as 
separate display pages, a searchable Index, dialog boxes, or by any other 
methods well known in the art 

FIGS. 10-29 are a flowchart illustrating methods for operating the 
system described above. The methods ilustrated in FIGS. 10-29 and 
described below may be performed by software, hardware or a combination of 
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the two. In one embodiment, the methods described herein may be 
performed by one or more program codes operating in conjunction with the 
account management server 22 including the database 3B and the search 
engine web server 24 including the search database 40 {FIG. 1 ). 
Alternatively, the program codes may be distributed among several computing 
devices and associated storage faculties having access to stored search 
listings and search requests received from searchers. 

One embodiment is presented in the following algorithm. The search 
engine web server 24 forms a search engine and the database 38 forms a 
database searchable by the search engine and including a plurality of search 
listings. At least some search listings are associated with advertisers. Such 
advertiser search listings generally include a search term specified by the 
advertiser and for at least some search listings, a bid associated with the 
search term and the advertiser The listing includes a current cost per click 
(CPC) and a maximum cost per dick chargeable to the advertiser. The 
maximum cost per click may also be referred to as a bid amount The 
advertiser search fistings also include a desired rank desired by the 
advertiser. Upon receipt of a search query from a searcher that matches tie 
search term of the advertiser search listing, the search listing Is presented or 
displayed with other matching search results to the searcher. The position of 
the search listing in the search results is controlled by the CPC, which is 
determined from the btd and the desired rank. If the searcher subsequently 
clicks on the advertiser's search listing, causing the searcher's browser to be 
re-directed to the URL associated with the search listing, the cost per dick 
amount is changeable to the advertiser. An account of the advertiser may be 
deducted by the CPC amount, credits may be reduced or any other suitable 
accounting measiro may be performed. 

In particular embodiments, a tfrrtestamp, a bid amount and a desired 
rank may also be associated with an advertiser's search listings. The 
timestamp reflects the date and time a search listing was stored or created or 
last updated by the advertiser. The bid reflects the maximum CPC amount 
the advertiser is willing to pay or be charged for a cfickth rough by a searcher. 
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The desired rank reflects the ordinal position In the search results displayed to 
the searcher preferred by the advertiser Operation of the system and method 
in conjunction with these features vwB be descrfced below. 

Each advertiser has an agent that acts on the advertiser's behalf. The 
agent is a software program code or routine which may be called or invoked 
to run on a processor to accomplish the described functions. The agent may 
be a general purpose agent operable on behalf of any one of a number of 
advertisers using Information specific to that one advertiser. Alternatively, the 
agent may be an advertiser-specific agent, retaining and operating on input 
and output information provided by and for the advertiser and active only 
when called upon to update the advertiser's account or other Information. 

The agent is instructed as to the desired rank and bid (maximum cost 
per elk* or CPC) for a search listing. The agent may take its instructions 
directly from the advertiser by means of a data entry and reporting process, or 
the agent may be activated by another application, such as an application 
running on the account management server 22 (FIG. 1 ). 

Thus, a processor operating in conjunction with an agent implement a 
method for managing search listings in a search database. The method 
includes storing one or more search listings for an advertiser, where each 
search listing generaiy includes a search term, a cost per click, a maximum 
cost per dick or bid and a desired rank. Each search listing is dfsplayabJe in a 
display rank with other search listings according to the cost per click. The 
display rank is the relative position of a Dstfng as displayed. The method 
further Includes receiving and storing advertiser bed information and 
automatically adjusting the cost per cfick for selected search listings when the 
CPC or bid of any selected search listings changes. The method may be 
embodied as a software program Including one or more program code means 
for implementing the described functions. 

The account management system described above may be used by an 
advertiser to manage the advertiser's account including advertiser search 
listings. The system may implement a method which includes storing one or 
more search listings for an advertiser, each search listing being associated 
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with a search term. The method further includes receiving from the advertiser 
identification information for a search listing and a maximum cost per dick, or 
bid. for the search listing. "The identification Information may be. for example, 
the search term associated with the identified search listing. This information 
is stored, for example, r» a search database or an account management 
database or both. Subsequently, the account management system 
determines a cost per dick for the identified search fisting based on the bid 
and other search listings which tndude the search term assodated with the 
identified search listing. 

In an alternative embodiment of the method, a desired rank is received 
from the advertiser and the desired rank is used to determine the cost per 
dick for the identified search fisting, in a further alternative embodiment of fre 
method, instead of receiving from the advertiser the maximum cost per dick, 
the method includes receiving from the advertiser identification information for 
the search listing and a desired rank for the Identified search listing. The 
desffed rank is then used in determining a cost per cDck for the identified 
search listing. 

The agents as described herein permit implementation of a method for 
automatically managing search listing in a search database. The method 
indudes storing a plurality of search 6 stings for an advertiser The method 
further indudes receiving from the advertiser a designation of one or more 
search listings for which the cost per dick should be automatically adjusted in 
response to variations in cost per cfick for other search listings associated 
with search terms of the designated one or more search terms. By means of 
the agents or any other suitable device, the method indudes automatically 
adjusting the cost per dck for the designated one or more search listings. 

The process for activating an agent is illustrated In FIG. 10. The 
process begins at block 1000. The agent for an advertiser is activated from 
time to time. This activation may performed be periodically, at r&tdom 
intervals or with any other timing. 

At block 1002, a list A is established containing all advertisers who 
subscrfre to or make use of the service, referred to as Price and Place 



(103) 



5^2003-233684 



47 

Protection. At block 1004, a loop is entered: First, a variable x is assigned to 
the next advertiser in the list A. At block 1 006, the process waits for a time 
period. As noted, this time period may be random, fixed or any suitable time. 
At block 1 108, a procedure process advertiserfx) is caned. This procedure 
will be described In greater detail below In conjunction with FIG. 11. In this 
procedure, the agent examines the state of the existing CPC's for competing 
Bstings, and sees if it is possible to adjust the CPC of the advertiser's fisting to 
satisfy the advertiser's goals. Preferably, aO advertisers' agents are activated 
fairly and with su&stantialy the same frequency so that no advertisers 
experience particular advantages or disadvantages due to the process. 

The method of FIG. 10 may be embodied in accordance with the 
pseudocode below. 

Procedure Schedule -&-Invx3ke -agents () 

Let A be the list of all advertisers with Price & Place Protection 
Loop forever 

Assign x to the next advertiser in A (cycling back to the front 
once the tall is reached) ; 

Wait for a random time, or some fixed time; 

Process -Advertiser (x) ,- 
End Loop; 
End Procedure; 

FIG. 11 is a flow diagram illustrating one embodiment of the process 
advertiser procedure of FIG. 10. The procedure begins at block 1100. At 
block 1102, the procedure first makes a working copy of the actual CPCs. 
There may be a number of intermediate values of the CPCs for the working 
copy, which are not reflected in the running system. Operating on the 
separate working copy Isolates the running system from the temporary values 
introduced by the procedure. 

When the agent for an advertiser is activated, the agent checks at 
block 1104 if the CPC of its listing should be adjusted. In FIG. 11, the test is a 
determination if the currant rank for the advertiser is greater than that 
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advertiser's desired rank. One procedure for determining an advertiser's rank 
will be described below in conjunction with FIG. 12. 

At block 1 106, the CPC is increased if the listing is at a worse rank 
than the desired rank and If it Is possible to improve the rank by increasing the 
CPC without going over the CPC limit set by the advertiser-specified bid for 
the search listing. One embodiment of the increase-CPC procedure will be 
described below in conjunction with FIG. 13. On the other hand, at block 
1108, the CPC is decreased ff the listing is at a rank better than the 
advertiser's desired rank, or if it is possible to reduce the CPC without being 
at a rank worse man the current rank. One embodiment of the decrease-CPC 
procedure will be described below in conjunction with FIG. 16. 

It is assumed herein that a rank is better if it is a higher rank, causing a 
search listing to be displayed higher or earlier in the search results presented 
to a searcher in response to a search query. Under this assumption the best 
rank is a rank equal to 1 , meaning the first search listing displayed to the 
searcher. 

Preferably, the CPC cannot be reduced below the minimum CPC. In 
one embodiment, the minimum CPC is $0.01. Other minimum CPC values 
may be used. 

At the end of the procedure embodied in FIG. 11, when the correct 
CPCs are established, these are copied to the actual running system, block 
1110. The raik of a Bsting \s automatically computed using the working copy 
of Its CPC and Its time-stamp. The procedure ends at block 1112. 

The procedure of FIG. 1 1 may be embodied in accordance with the 
pseudocode below. 

Procedure Process -Advertiser (advertiser,) 

Make a working copy of all CPCs; 

If rank (lie tiny) > desired- rank (listing) 

Increase -CPC (listing) ; 
Else Decrease - CPC (listing )/ 
End If; 

Copy the working CPCs to the actual CPCs; 
Bnd Procedure; 
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FIG. 12 is a flow diagram Illustrating one embodiment of the 
rank(adveftiser) procedure of FIG. 11. This procedure computes the rank of a 
listing from its CPC and timestamp. The procedure begins at block 1200. 

At block 1202 f all search listings for a common search term are sorted 
by their current cost per dick (CPC). In the Bkretrated embodiment, the 
listings are sorted Into descending order by CPC and earliest to latest by time 
stamp. Any convenient sorting may be used. At block 1204, within each 
group of listings having the same cost per dick, the listings are sorted by their 
time stamp values. The timestsmps reflect the date and time the search 
listing was stored or created or last updated by the advertiser. In the 
illustrated embodiment, the listings are sorted from earliest to most recent by 
time stamp. 

At block 1206, the procedure returns to the calling routine the position 
of the advertiser's listing in the sorted list after sorting at block 1204. The 
procedure ends at block 1208. 

The procedure erf FIG. 12 may be embodied in accordance with the 
pseudocode below. 

Procedure ran* (1 is ting*; 

Sort all listings #1 by their CPC (highest to lowest) and 
#2 fcy their time-stanp (earliest to roost recent) ; 

Return tbe position of the advertiser's listing in this sorted list 
(first position is at rank 1); 
End Procedure; 

RG. 1 3 is a flow diagram illustrating one erotxxfiment of the Lncrease- 
CPC(advertiser) procedure of RG. 11. The method of FIG. 13 attempts to 
increase the CPC of an advertiser's listing to improve its rank to the desired 
rank, without exceeding the bid or maximum cost per dick. The procedure 
begins at block 1300. 

At block 1302, the cost per click for the advertiser is assigned equal to 
the minimum CPC for the current rank for the advertiser. The procedure min- 
CPC-for-cunent-rank will be described below in exjunction with FIG 14. At 
block 1304. it is determined if the advertiser's rank exceeds the advertiser's 
desired rank. The rank(adverttser) procedure of FIG. 12 may be used to 
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produce the advertiser rank information necessary to make this comparison. 
If the rank for the listing is less than or equal to the desired rank, control 
proceeds to block 1312 and the procedure ends. 

If the comparison of block 1 304 produces an affirmative result, at block 
1 306 a pair of variables better-rank and betier-CPC are assigned equal to the 
values returned by a procedure next-better-rank-&-CPC t one embodiment of 
which will be described below in conjunction with FIG. 1 5. At block 1308, It is 
determined if the value of better-CPC is less than or equal to an advertisers 
bid or maximum CPC. If not, control proceeds to block 1312 and the 
procedure ends. better-CPC is less than or equal to the maximum CPC for 
the search listing, at block 1310, the advertiser's cost per dick for the search 
listing is assigned to be the value of better-CPC. Thus, the cost per dick for 
the listing is adjusted unH it exceeds aD other CPCs for the listing, unless the 
adjusted CPC exceeds the maximum CPC for the search fisting. The result is 
a CPC that exceeds the next-highest CPC by the minimum CPC amount 

The procedure of FIG. 13 may be embodied in accordance with the 
pseudocode below. 

Procedure Incxease-CPC (listlx3ff) 

Assign CPC (listing) = Min -CPC- fox- Current -Rank(l is t ing ) ; 
Loop 

If rank (listing) <- desired-rank (listing) 
Exit Loop; 

Bice 

Assign better-rank/bettar-CPC - 

Next -Better -Rank- fc- CPC (listing) j 
If better-CPC > bid (listing) 
Exit Loop; 

Else 

Assign CPC (listing) » better-CPC; 
Bnd If; 
Knd If; 
End Loop; 
Bnd Procedure; 



FIG. 14 is a flow diagram illustrating one embodiment of the procedure 
min-C^C-for-Current-Rank. This procedure computes the minimum CPC for 
an advertiser's listing to maintain its current rank. The procedure begins at 
block 1400. 
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At block 1402, ft is determined If there are listings at worse ranks, 
where worse ranks are less prominent ranks, having higher ordinal numbers. 
If there are no such listings, at block 1404 the procedure returns the minimum 
CPC amount as the minimum CPC for the current rank. Control then 
proceeds to block 141 8 am! the procedure ends. 

At block 1 408, If there are listings at worse ranks, the variable x Is 
assigned to the advertiser at tie next-worse rank. At block 1408 it is 
determined if the CPC for that advertiser is equal to the CPC for the search 
listing. If so, at block 1 410, the procedure returns the CPC for the Irstmg as 
the minimum CPC tor the current rank. Control then proceeds to block 1418 
and the procedure ends. 

If at block 1408 the CPC for the advertiser is not equal to the CPC for 
the search listing, at block 1412 & is determined if the timestamp tor the 
advertiser at the next worse rank is geater or later than the timestamp tor the 
search listing. If. so, at block 1414, the procedure returns the CPC of 
advertiser x as the minimum CPC for the current rank. Control then proceeds 
to block 1418 and the procedure ends. Otherwise, at block 1416, the 
procedure returns the lesser of the CPC for the listing and the CPC of 
advertiser x Incremented by the minimum amount to overtake a listing, which 
is $0.01 in this example. The procedure ends at block 1418. 

The procedure of FIG. 14 may be embodied in accordance with the 
pseudocode below. 



Procedure Mijj-C^-ibor-aaxrcnt-Kaniaifftli^r; 
If no listings at woxse ranks 
Return Min-CPC; 

BIse 

Assign x a listing at next worse rank; 
IF CPCtx) CPC (listing) 

Return CPC (listing) ; 
Else IP Tiae-Stanp(x) > Time-Stamp (listing) 

Return CPC(x)/ 

Else 

Return nun (CPC (listing) .CPC (x) + $0.01); 

Bnd If 
Bod If; 

Bod Procedure; 
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PIG. 15 is a flow diagram Illustrating one embodiment of the procedure 
Next-Better-Rank-&-CPC. This procedure computes the next better rank that 
an advertiser's listing can be at, and the minimum CPC for this next better 
rank. It is possfcte that the next better rank is not one less than the current 
rank. This can happen if there » more than one listing at the next higher 
CPC. If the listing's CPC is changed to this nexi higher value, then the listing 
wil be inserted at a position based on its timestamp. If the timestamp of the 
Isting is the earliest, itwiB have the best rank for this new CPC, thus skipping 
over Intermediate ranks. If the timestamp of theDsting Is the latest, then it wil 
have the worst rank for this new CPC-effectively not charging its rank. The 
listing can have other ranks in between these two extremes, depending on its 
timestamp and the timestamps of the other listings. 

The procedure begins at Mock 1500. At block 1502, the variable 
original-CPC is assigned the value of the current CPC for the search listing. 
At block 1504, the variable new-CPC Is assigned the value of the variable 
original-CPC. At block 1506, the variable original-Rank is assigned the value 
of the current rank of the isting. 

At block 1 508, a test is made to determine if there are listings with 
higher cost per click. If not, the NO branch is followed and control passes to 
block 1516. If there are listings with higher CPC. at block 1510 the variable 
new-CPC is Incremented by the minimum CPC amount to overtake a listing, 
$0.01 In this example. At block 1 512. the variable new-Rank Is assigned the 
value of the rank of the lisfing having the new cost per cfick new-CPC. The 
Rank procedure described above in conjunction with FIG. 12 may be used. 

At block 1 514, a test is made to compare fiie variable new-Rank and 
the variable ortginai-Rank. If the two are equal, control returns to block 1510. 
The procedure will remain in the toop of blocks 1 510, 1512, 1514 until a new 
rank which is higher than the original rank for the isting is obtained. Once the 
new rank is obtained, control proceeds from block 1514 to block 1516 where 
the variable new-Rank Is assigned the value of the rank of the listing having 
the new cost per click. Again, the Rank procedure described above In 



(109) 



^2003-233684 



53 



conjunction with FIG. 12 may be used. At block 1518, the procedure returns 
the new rank and new CPC values and the procedure ends at block 1520. 

The procedure of FIG. 15 may be embodied in accordance with the 
pseudocode below. 



Procedure Next -Bet ter-Rank-a- CPC (lis ting) 
Assign original -CPC » CPC (listing) ; 
Assign nev-CPC = original -CPC; 
Assign original -rank «= rank (listing) ; 
ie there is a listing with a higher CPC 
Loop 

Assign nev-CPC » new -CPC + $0,01; 

Assign new-rank = rank (listing) with new-CPC j 

If new- rank original -rank 

Exit Loop i 
End If; 
End Loop; 

End If 

Assign new-rank = rank (listing) with new-CPC; 
Return new-rank/new-CPC; 
End Procedure ; 



FIG. 16 is a ftow diagram illustrating one embodiment of the procedure 
Decrease-CPC. This procedure attempts to decrease the CPC of an 
advertiser's listing to reduce its rank to the desired rank, without going below 
the minimum CPC. The procedure begins at block 1600. 

At block 1 602, the CPC for the search listing is assigned to the value of 
the minimum CPC possible for the current rank. The procedure described 
above in conjunction with FIG. 14 may be used. At block 1604 a testis 
performed to determine rf the CPC for the current listing matches the 
minimum CPC value. If so, the CPC for the listing cannot be decreased and 
the procedure ends at block 1612. 

If the CPC for the cunent listing does not mate*) the minimum CPC 
value, at block 1608 it is determined rf the rank of the current search listing is 
less thai the desired rank for the search listing as specified by the advertiser. 
The Rank procedure descrfeed above in conjunction with RG. 12 may be 
used. If the rank of the current search listing Is greater than or equal to the 
desired rank, the CPC will not be decreased and the procedure ends, bloc* 
1612. 
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If the rank of the current search listing is less than the desired rank, 
then the pair of variables lesser-rank and tesser-CPC are assigned values 
according to the procedure next-tesser-rank-&-CPC, described below in 
conjunction with FIG. 17. Next, the CPCfbrthe current search listing is set 
equal to the value of the variable lesser-CPC. Control then returns to block 
1602 and the loop Is again processed to determine If the CPC can be reduced 
further. 

The procedure of FiG. 16 may be embodied in accordance with the 
pseudocode below. 



Procedure Decrease-CPC (Hating) 
Loop 

Assign CPC (listing) = Min-CPC- for-Curxent-Ranfc (listing) ; 
If CPC (listing) » Min-CPC 
Exit Loop; 

Else If rank (listing) x» desired-rank, (listing) 
Exit Loop; 

Else 

Assign lesser- rank/lesser- CPC - 

Hext -Lesser-Rank- 6 -CPC (listing) ; 
Assign CPC (listing) = lesser-CPC; 
End If ; 
End Loop; 
End Procedure; 



FIG. 17 is a flow diagram illustrating one embodiment of the procedure 
nexHesser-ranlc This procedure computes the next lesser rank that an 
advertisers listing can be at and a CPC for this next lesser rank. It is 
posst)le that the next Cesser rank is not the current rank plus one. This can 
happen If there is m ore than one listing at the next lower CPC. If we change 
the listing's CPC to this next tower value, then the listing wSI be Inserted at a 
position based on its timestamp. ff the timestamp of the listing is the earliest, 
it will have the best rank for this new CPC— effectively not changing its rank, 
if the timestamp of the §s6ng is the latest, then it wiU have the worst rank for 
this new CPC, thus skipping over intermediate ranks. The listing can have 
other ranks in between these two extremes, depending on its time stamp and 
the time stamps of the other listings 
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The procedure begins at block 1700. At block 1702, the variable 
orignal-CPC is assigned the value of the CPC of the current search listing. At 
block 1704, the value of the variable new-CPC is assigned the value of the 
variable onginal-CPC. At block 1706, the variable original-rank is stored with 
the value of the current rank of the i sting. 

At block 1708, it is determined if there is are listings with a tower CPC. 
If not the rank and CPC for the listing cannot be lowered and, at block 1710, 
the variable new-CPC is set to the minimum CPC value, and control proceeds 
to block 1718. 

If there Is a listing with a lower CPC, at block 1712 the value of new- 
CPC is decremented by the minimum CPC to overtake a listing, $0.01 . At 
block 1714, the value of new-rank is set to the rank of the listing having CPC 
equal to the value of new-CPC. At block 1716, the value of new-rank is 
compared with the value of original-rank. If they are equal, the rank of the 
listing has not been decreased so control returns to block 1712, The 
procedure remains in the loop including blocks 1712, 1714. 1716 until the 
rank of the listing has been decremented 

Once the rank of the listing has changed, at block 1 71 8 the value of 
new-rank is assigned to the rank of the fisting having CPC of the value of 
new-CPC. At block 1720, the procedure returns the values of new-rank and 
new-CPC. The procedure ends at block 1722. 

The procedure of FIG. 1 7 may be embodied in accordance with the 
pseudocode below. 

Procedure Next -Leeser-Rank- &-CPC (lis tixig) 
Assign original -CPC - CPC (listing) ; 
Assign new-CPC - original -CPC? 
Assign omrent-rank - rank (listing) ; 
If no listing vitb lower CPC 

Assign new-CPC = Min-CPC; 

Else 

Loop 

Assign new-CPC = new-CPC - $0.01; 

Assign new- rank = rank (listing) with new-CPC; 

If new-rank original -rank 

Exit Loop; 
Bud If; 
End Loop; 
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End If; 

Assign new-ranX - rank (listing) with nev-CPC; 
ae turn new- rank/new- CPC; 
End Procedure; 

Simultaneous Price & Place Protection: 

In the embodiment of FIGS. 10-17, referred to as Price & Place 
Protection, the system and method assign the CPCs of the listings to their 
Ideal values one advertiser at a time. This is an endless loop, as incficated by 
FIG. 10, where the system waits for a random or periodic time, and then acts 
on behalf of successive advertisers. Setting the CPC on behalf of one 
advertiser can undo tie goals of other advertisers. This has the disadvantage 
that the CPCs of listings can osdiate up and down, as the system acts on 
behalf of successive advertisers. 

In a second embodiment, the idea! CPCs of all listings are set at the 
same time. In addition, in this second variation, the CPC of a Isting Is only 
decreased if the system can guarantee that no other listing with Price & Place 
Protection can have its CPC increased to unseat the advertiser from his 
current rank according to the current instructions from ail competing 
advertisers. The following Is ore means of Implementing this second 
embodiment 

We first descrfce the concept of competitive search listings. This 
concept is used to decide if it is appropriate to reduce the CPC of a search 
listing , given the search feting below. If a fisting Is competitive with the listing 
below, then we cannot reduce its CPC below the bid (maximum CPC) of the 
listing below. 

A search listing U at current rank Ci is competitive with another listing 
directly below it L 2 at current rank Cr= Ct+1, written as competitive(L 1 ,L 2 ,Ci) 
If: 

1. Li desires to be at its current rank or a rank better than its 
current rank, and 
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2. L 2 is at a rank worse than its desired rank (fixed CPC listings 
have an implicit desired rank of 1) 

That is f competitive^ JL^) if: 

Ci desired-rank(Li) & C2 > desired-rank(L2) 

Every search Bsting having Price & Place Protection has at least one of 
a bid or maximum CPC, a desired rank, and a CPC. Some search listings 
may have only a desired rank and some may have only a fixed or maximum 
CPC. A fixed CPC Bsting has an ImpScit desired rank of 1 . The CPC and 
timestarnp of a Esting determine its current rank. 

So, if compe€tive(Li Aid), then search Osting Li does not want to be 
at a worse rank, if search listing L 2 is a fixed CPC, then search Isting Li's 
CPC cannot be reduced below this fixed CPC. tf search Bsting U> is a search 
listing having Price & Race Protection, then L*'s CPC cannot be reduced 
below the bid (maximum CPC) of U otherwise U's CPC could then be 
increased to displace U from its desired rank. 

FIG. 18 is a flow diagram illustrating one embodiment of a procedure to 
compute the Ideal CPCs for all search listings, taking Into account each 
listing's maximum CPC or bid and desired rank. For each term, this only need 
be done when an advertiser manuaHy changes a fixed CPC, or an advertiser 
enters a new Price & Place Protection search listing or changes the Wd of an 
existing Price & Place Protection search Bsting. 

The procedure temporally sets the CPCs of all listings with Price & 
Place Protection (PPP) to their maximum, and then reduces these CPCs to try 
to set each Bsting to its ideal rank, starting with the fewest desired rank, and 
working up to the highest desired rank. 

The procedure begins at block 1800. At block 1802, me system makes 
a working copy of aH cost per cfick entries thatmay be affected so that the 
currently installed copy in the system is not affected by temporary variations 
due to operation of the procedure. At block 1 804, a procedure assign-max- 
CPCs Is called. This procedure is described below in conjunction with FIG. 
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19. At block 1806, a procedure minimize-CPCs-to-ideal Is called. This 
procedure is described below in conjunction with FIG. 20. At block 1808, the 
working copy of the cost per click entries is copied back to the actual CPC 
information used by the system. The procedure ends at block 1 810. 

The procedure of FIG. 1 8 may be embodied in accordance with the 
pseudocode below. 

Procedure Reccc^te-CPCte-P±xed-Point-Pr±ce-&-Placc -Protection ( tera) 

Make a working copy oE all CPCa,- 

As sign-Max- CPCs ( term) ; 

Minimize-CPCs-to-Ideal(term) ; 

Copy the working CPCs to the actual CPCs; 

End Procedure; 

FIG. 19 is a flow diagram Illustrating one embodiment of procedure 
assign-max-CPCs. This procedure temporarily sets the cost per click of each 
search fisting having Price & Race Protection to the maximum permitted by its 
bid. The procedure begins at block 1900. 

At block 1902, all Price & Place Protection search listings are stored in 
the list L At block 1904, variable x is assigned to be the search listing for the 
next advertiser in the list L At block 1906, a test is performed to see }f the 
variable x is empty. If so, indicating the end of the fist U the procedure ends 
at block 1 908. If not, at block 1 910, the cost per cflck of for search Dsting x is 
assigned to be the bid or the maximum cost per dick of the search, listing x. 

The procedure of RG. 19 may be embodied in accordance with the 
pseudocode below. 

Procedure Aoaign-Bax-CPCs(texm) 

Loop x over all PPP listings for term 

Assign CPC (x) -bidCx); 
Bnd Loop; 
Knrt Procedure; 

RG. 20 is a flow diagram llustrating one embodiment of procedure 
minimlze-CPCs-to-ideal. This procedure operates to reduce the temporary 
CPCs to the idea! minimal value for all advertisers, while satisfying the bid and 
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desired tank constraints of each advertiser. The procedure begins at block 
2000. 

At block 2002, a sorted Bst S is formed by sorting ail Price & Place 
Protection search listings. Preferably, the search listings are first sorted by 
desired rank, sorting from best rank to worst rank, second sorted by bid and 
third sorted by timestamp, earliest to latest In block 2004, the sorted list Sis 
reversed aid in block 2008 a next listing x in the reversed fist S is selected for 
processing. 

At block 2008, it is determined if listing x is empty. If so, the end of the 
BstS has been reacted and me procedure ends at block 2010. If not, at block 
2012 it is determined if there is a listing betow isting x. If not, at block 2014 
the cost per click of listing x is set to the minimum CPC value. Control returns 
to block 2006 to select the next listing in S for processing. 

If there was a listing below lisflrtg xat block 2012, at block 2016 
variable Y is set to the search listing at the next worse rank below listing x. At 
block 201 8, ft is determined if istings x and y are competitive listings, as 
descrfred above, tf so, at block 2020, the timestamps associated with listings 
x and y are compared. if the timestamp for fisting y is not greater than the 
timestamp tor listing x, the cost per click for listing x is set to the lower of the 
CPC of listing x or the maximum CPC of listing Y plus the minimum CPC 
value to overtake a Isting, $0.01 , block 2022. Otherwise, the CPC of listing x 
is set to the lower value of the CPC of isting x and the maximum CPC of 
listing Y, block 2024. 

If listings x and Y are not competitive at block 2018, at block 2026 Is 
determined if the rank of listing x is less than the advertiser's desired rank for 
listing x. If not, at block 2028, the timestamps associated with listings x and y 
are compared, tf the timestamp for listing y is not greater than the timestamp 
for listing x, the cost per dick for listing x Is set to the lower of the CPC of 
listing x or the CPC of listing Y plus the minimum CPC value to overtake a 
listing, $0.01, block 2030. Otherwise, the CPC of fisting x is set to the tower 
value of the CPC of listing x and the CPC of listing Y, block 20ZZ 
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If the rank of listing x Is (ess than the advertiser's desired rank for listing 
x at block 2026, at block 2034 the two variables lesser-rank and lesser-CPC 
are set equal to the results of the procedure nexMesser-rank&-CPC, which 
may be embodied as described above in connection with FIG. 19. At block 
2036, the CPC for isting x is set to the lesser-CPC and at block 2038 the 
CPC of listing x is set to the results of the procedure mlrvCPC-for-current- 
rank, which may be embodied as described above in connection with FIG. 14. 
Control then returns to block 2012, 

The procedure of FIG. 20 may be embodied in accordance with the 
pseudocode below. 



Procedure Mlnlnize-CPCB - to-Ideal ( term) 

Assign S to the list of PPP list lags for tern sorted #1 by the 

desired-rank (best to worst) , #2 by ibid, and #3 by time-stanp 
(earliest to latest) ; 

Loop x over all elements in S, in reverse order 

U: If no listing below x (at next worse rank:} 
Assign CPC(X) - min-CPC; 

Blse 

Assign y to PPP or fixed CPC listing below x (at next 

worse rank) ; 
If cojnpetitive(x,y) 

If time-etanp(x) < time-stamp (y) 

Assign CPC(x) » min(CPC(x) ,bid(y)) 

Else 

Assign CPC (x) » orin (CPC (x) ,bid(y) +$0.01) / 
End If; 

Blse If rank(x) >- desired- rank (x) 

If tiroe-ataiap(x) < time-stamp (y) 

Assign CPC (x) - rain (CPC (x) , CPC (y) ) ; 

Blse 

Assign CPC (x) » mdjo (CPC (x) , CPC (y) +$0.01) ; 
End If; 

Else • 

Assign lesser-rank/lesser-CPC « 
Mext -Lesser-Rank- &-CPC(x) ? 
Assign CPC(x) = lesser-CPC; 
Assign CPC (x) = Win- CPC-for-Current -Rank (x] ; 
Go To 1*1; 

End If/ 
End If; 

End Loop; ^ 
End Procedure; 



Every fixed CPC listing has an implicit "bid" equal to Its fixed CPC, and this 
impicit value is used above. 



(117) 



^2003-233684 



61 

The procedures for Simultaneous Price & Race Protection attempt to 
find the best solution, given the goals of all advertisers. However, in certain 
situations it may be impossible to satisfy advertiser goals. There are two 
possible problems: 

1. some ranks do not have any advertiser bids, and 

2. higher ranks do not have higher bids. 

In one problematic example, there is only one advertiser A, and this is 
a PPP advertiser with a bid of $2.00 for rank 2. This means that A has the 
goal of being at rank 2 with a maximum CPC of $2D0. If rank 2 carrot be 
achieved with the $2.00 limit, then A has the goal erf being at rank 3 with a 
maximum CPC of $2.00 (and so on). Note that A does not have any bid for 
rank 11 The current procedures wfll assign A the minimum CPC.andAwfflbe 
at rank 1, though he wanted to be at rank 2. 

In a second problematic example, advertiser A hasa bid of $1.00 for 
rank 1 , advertiser B has a bid of $2.00 for rank 2. and advertiser C has a bid 
of $1.50 also for rank 2. In this case advertisers Band C are competing with 
each other for rank 2. The current procedures will assign $1.01 CPC for 
advertisers B and C, and $1 .00 CPC for advertiser A (rank 3). Advertiser B 
wiH be at rank 1 (assume its timestamp is earlier than Cs time stamp), though 
he wanted to be at rank 2. 

There are a number of possible ways to address these concerns. The 
first is to use the existing procedures— tfiey try to find the best solution given 
the goals. 

A second solution is to use "filler* listings. These are default listings, 
preferably bearing some matching relation to the search term put forth by the 
searcher. There are no advertisers bidding for these listings. However we 
assign them an implicit bid that is higher than all other PPP bids or fixed 
CPCs. Filter Bstings are added automatically at the start for all ranks that do 
not have bids, and for all ranks that have a bid that is lower than the maximum 
bid of an adjacent rank (next worse rank). 
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For the first problem example, a filter Bsting added at rank 1 , which 
results in advertiser A being at rank 2 (which is what A wanted). For the 
second problem example, a filler fisting is also added at rank 1 , which results 
in advertiser B being at rank 2 (which is what B wanted), advertiser C being at 
rank 3, and advertiser A being at rank 4. 

A third solution is to relax the marketplace rules that require the CPC 
not to oncrease with increasing rank. For the first problem example, this would 
allow adding a filler listing with minimum CPC at rank 1 . For the second 
problem example, this would allow having advertiser A at rank 1 with CPC 
$1 .00, advertiser B at rank 2 at $1 .01 , and advertiser C at rank 3 at $1 .01 . 
This can be accomplished by changing the definition of the procedure "rank" 
to take onto account the winners at each step of the procedure Minirraze- 
CPCs-to-fdeaL 

Simultaneous Price Protection: 

In a third embodiment, some advertisers can only specify a maximum 
CPC. In this case, these listings are to be set to the best possible rank, 
without going over their CPC limit Other listings may have a fixed CPC, or 
they may have a bid (maximum CPC) and a desired rank. 

One means of implementing the third variation is to use the algorithm 
of the second variation, but where we set the desired rank to 1 for all listings 
that only have a maximum CPC. 

If there are no advertisers that specify a desired rank, then it is possible 
to simplify the algorithm. In this case, every listing is competitive with every 
other listing, and we can dispense with this concept One means of 
implementing the third variation when no advertisers specify a desired rank is 
given in FIG. 21 , which is a flow diagram iBustrating one embodiment of a 
procedure re<x)mpute^PCs4ixed^nt^ricei?mtection^ This algorithm is 
only run when an advertiser changes the bid or fixed CPC of any Bsting. The 
procedure begins at block 21 00. 

At btock 2102, a working copy of all cost per click data is stored 
separate from the data currently in use. Aft block 2104, a set Sis set to 
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contain all listings sorted first by bid or maximum cost per click and second by 
time stamp, earliest to latest At block 21 06, the sorted list Sis reversed. At 
block 2108. search listing x is selected from the reversed, sorted fist S for 
processing. At block 21 1 0, ft Is determined if BstJng x is empty, indicating if 
the end of the list S has been reached, tf so, at block 21 1 2, the working CPC 
data is copied back to the data currently in use and tie procedure ends at 
bkx* 2114. 

If listing x is not empty, at block 21 1 6 it is determined whether there are 
one or more listings below isting x. tf no, at block 2118, the CPC for fisting x 
is set to the minimum CPC value aid control then returns to block 2108 to 
process the next listing in set S. If there are Istings below listing x, at block 
2120 listing Y is set to the listing at the next worse rank below listing x 

At block 21 22, the CPC for Bating x is set to the lesser of either me 
CPC of listing x or the bid for listing Y plus the minimum CPC value to 
overtake a listing, $0.01, If listing Y is a Price & Place Protected Isting. If 
listing Y is a fixed CPC listing, meaning that it has no desired rank entered by 
the advertiser, the CPC for listing x is set to the lessor of either the current 
CPC of listing x or the CPC of listing Y plus the minimum CPC value to 
overtake a listing, $0.01 . 

At block 2124, the CPC of listing x fe set to the results of procedure 
min^PCfor-current-rank, which may be implemented as described above in 
connection with FIG. 14. Control then returns to block 21 08 to process the 
next listing in sets. 

The procedure of FIG. 21 may be embodied in accordance with the 
pseudocode below. 

Procedure Recanpute-CPCe -Fixed-Point -Price-Pro 
Hake a working copy of all CPCs; 

Assign S to tlio list of PPP listing** for texa sorted #1 by bid and #2 

by time-stamp (earliest to latest); 
Loop x over all elements in S, in reverse order 

Lit If there is no listing belotf x (at next worse rank) 
Assign CPC(x) = min-CPC? 

Else 

Assign y to PPP or fixed CPC listing below x (at next 
worse rank) ; 
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Assign CPC(x) «= 

min(BID(x),bid(y) + $0.01) if PPP y, or 
min(bid{x).CPC<y) + $0.01) if fixed CPC y; 
Assign CPC(x) » min-CPC-fDr-Citrrent-RaiOc(x) ; 
End If; 
Bod Loop; 

Copy the working CPCs to the actual CPCs; 
Bad Procedure? 

Simultaneous Price Protection does not suffer from any of the 
problems mentioned earlier for Simultaneous Price & Place Protection: 

1. some ranks do not have any advertiser bids, and 

2. higher ranks do not have higher bids. 

This is because an bids have any implicit rank of 1. A bid, say of $1.00 
for rank 1, means that the system should try to get the advertiser to rank 1 
with a maximum CPC of $1 .00. tf rank 1 1s not achievable with the $1 .00 limit, 
the system should try to get the advertiser to rank 2 with a maximum CPC of 
$1 .00 (and so on). Therefore, eventually all ranks wSI be covered, if all bids 
have an rmpicit desired rank of 1 . It is also not possible for higher ranks to 
have lower bids, since at! bids am for rank 1. 

Simultaneous Place Protection: 

In a fourth embodiment some advertisers can omit a bid. indicating 
mat there is no CPC limit, and that they wait the system to set their CPC to 
be whatever amount is necessary to be at a given rank. At most one listing is 
permitted per desired rank with an unlimited CPC {e.g„ the first one to request 
this mode). Other listings may have a fixed CPC, or they may have a bid with 
a desired rank, or they may only have a bid (with an imptitit desired rank of 1). 

For all § stings without CPC limits, the present embodiments assign 
them an effective bkf that is higher than all other fixed CPCs and the 
maximum CPCs of aH other listings with a bid. The assigned bids for bstter 
ranks are higher than the assigned effective bids for worse ranks. These 
assigned effective bids are only recomputed when an advertiser manually 
changes a fixed CPC, or an advertiser enters a new Price & Place Protection 



(121) 



^2003-233684 



65 

isting or changes the bid of an existing Price & Place Protection fisting. The 
algorithm of the third embodiment can be used to actually assign the optimal 
CPCs for all the listings. 

FIG. 22 is a flow diagram illustrating one embodiment of a procedure 
recompirte^PCs-fbced^nt^ The procedure begins at block 

2200. At block 2202, aOstLis set to include all Price and Place Protection 
listings that do not have a desired rank specified by the advertiser. At block 
2204, a listing x selected from the list L for processing. 

In btock 2208, it is determined if x is empty. If not, at block 2208 the 
desired rank for the listing x is set to rank 1 and control fren returns to block 
2204 to process the next fisting m set L If listing x Is empty, the end of the list 
L has been reached. At block 2210, a procedure assign-bids is called, for 
example as described below in conjunction with FIG. 23. After the assign- 
bids procedure is executed, at block 221 2 a procedure recompute-CPCs- 
Rxed-PoJnt-Price-&-Ptece-ProtectiOT is executed FIG. 24 and the associated 
description below ilustrate one embodiment of this procedure. The procedure 
ends at block 2214. 

The procedure of FIG. 22 may be embodied in accordance with the 
pseudocode below. 

Procedure Becoapute-CFCfc-*?ixed-I*>in^ 

Assign the desired -rank o£ all listings w/o desired -rank to 1; 
AsBign-Bids (term) ; 

Recocipute-CPCs - Fixed-Point -Price-&- Place- Protection i term) > 
End. Procedure; 

FIG. 23 1$ a flow diagram illustrating one embodiment of a procedure 
assign-bids. This procedure assigns effective bids for listings for which the 
advertiser has not specified a bid. The procedure begins at block 2300. 

At block 2302, a variable M is initialized to the maximum value of the 
fixed CPC values and the highest Prtoe and Place Protection bid or maximum 
CPC. At block 2304, the set S is assigned to be all Price and Place 
Protection Dstings which do not have a bid, sorted by desired rank from worst 
to best rank. AtblcK*2306,ar^xtistingxiss^ec^fi^thelistS. 
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At block 2308, It is determined if the end of the list has been reached 
by testing if the listing x is empty. If so, the procedure ends at block 2310. If 
not the variable M is set to be the larger of the minimum CPC value, or the 
current value of M plus the minimum CPC value to overtake a listing, $0.01. 
At block 231 4, the bid or maximum cost per click for the fisting x is set to the 
value of M. Control then returns to block 2306 to select a next value of x for 
processing. 

The procedure of FIG. 23 may be embodied in accordance with the 
pseudocode below. 

Procedure Assign -Bids ( teua) / 

Assign M = max (the highest fixed CPC, highest PPP bid) for terra; 
Assign S to the list of listings w/o bids sorted inversely by the 

desired rank [worst to best desired rank) ; 
For all listings < listing, des i red -ranic , Bo - Li mi t> in S 
Assign M*max (min-CPC,M+$0 . 01) ; 
Assign hid of current listing to M (i.e., we now have 
<Xx9tingr,decix&d-raBk,M>) j 
End Pox-/ 
End Procedure; 

Simultaneous Place Protection can suffer from the problems mentioned 
earlier for Simultaneous Price & Place Protection: 

1. some ranks do not have any advertiser bids, and 

2. higher ranks do not have higher bids. 
The same solutions mentioned earlier apply here. 

i 

SimntUneovs Plural Price & Place Protection: 

In a fifth embodiment, an advertiser can specify a coSection of specific 
bid/rank combinations, In addition to a default b3d/rank. The bid of the default \ 
bid/rank must be less than aR other bids. For a non-default bid/rank, the 
advertiser Is specifying the maximum CPC for that exact rank Is bid. For the 
default bid/rank, the advertiser is specifying the maximum CPC for the default 
rank, and all worse ranks, is bid. 

This is a variation of the embodiment descrfced as Price & Place 
Protection where an advertiser can specify a sequence of bid/rank 
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combinations. For example, an advertiser can state: *lbid $2.50 for rank 1, 
$1 .95 for rank 3 f $0.90, for rank 4, and $0.80 for ranks bekw 4 " The 
following Is one embodiment of implementing this variation. 

FIG. 24 is a flow diagram ilustrating one embodiment of a procedure 
Recompute<:PC^FKed4^}rt^ This 
procedure computes the ideal CPCs for all listings, taking into account each 
listing's sequence of bid/rank specifications. The various bid/rank 
specifications are sorted by bid, and the test bkl/rank is the default bid for rank 
and all ranks worse than rank. For each search term, this procedure only 
needs to be executed when an advertiser manually changes a fixed CPC, or 
when an advertiser enters a new Price & Place Protection listing or changes 
the bid of an existing Price & Race Protection listing, or when an advertiser 
enters a new Plural Price & Place Protection fisting or changes the bid of an 
existing Plural Price & Place Protection f sting. 

The procedure temporarily sets the CPCs of all listings with Plural Price 
& Place Protection (PPPP) to the maximum bid and sets the desired rank to 
the rank associated with the maximum bid. and then reduces these CPCs to 
try to set each listing to its ideal rank, starting with the lowest desired rank, 
and working up to the highest desired rank. The procedure starts at block 
2400. 

At block 2402, a working copy of all CPC data is made to prevent the 
currently in-use data from being affected by processing of the procedure. At 
block 2408, a procedure As^gn-Max-CPCs-From-Max-Bid is caled. One 
embodiment of this procedure is described below In conjunction with FIG. 25. 
At block 2408, a procedure Pick4lank4A^nners-&-Adjust-CPCs is called. One 
embodiment of this procedure is deserved below in conjunction with FIG. 26. 
At block 2410, a procedure Kfiramize-CPCs-to-ktea! is called. One 
embodiment of this procedure is descrtoed above In conjunction with FIG. 20. 
At block 241 2, the working copy of the CPCs Is copied back to the data used 
by the system. Hie procedure ends at block 2414. 

The procedure of FIG. 24 may be embodied in accordance with the 
pseudocode below. 
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Procedure Jtecompu Ce -CPCs -Fixed -Poin t -PI urul - Price-&-Place- 

Protectdon ( term) 
Bake a working copy ot all CPCs; 
Assign -Max-CPCs - frora-Max-Bid { term) ; 
Pick-Rank-Wlnners-fr- Adjust -CPCs (term) ; 
Minimize -CPCs -to- Ideal (terra) ; 
Copy the working CPCs to the actual CPCs; 
Bnd Procedure; 

FIG. 25 is a flow diagram illustrating one embodiment of a procedure 
AsslgivWax^PCs-fronvMax-Bld. This procedure in the embodiment of FIG. 
25 is the same as the previous procedure Assign-Max-CPCs, except that for a 
PPPP Bsting, the CPC is set to the b/dandthe desired rank is set to rank, 
where bfrVmnk is the bid/rank par with the highest Nd. The procedure begins 
at block 2500. 

At block 2502, a 1st L is stored with all Price and Place Protection 
(PPP) search listings and all Plural Price and Place Protection (PPPP) search 
listings. A loop begins at block 2504, where the variable x Is Inltiaflzed to a 
listing in the 1st L. At Mock 2506, x Is tested. If x is empty, indicating the end 
of the Est has been reached, at block 2508 the procedure ends. 

If x is not empty, at block 2510, it Is determined If x is a PPP listing. If 
so, the cost per dick for x Is assigned to the Wd of the listing x, also referred 
to as the maximum cost per dick of the search listing x. If x is not a PPP 
listing, at block 2514, the values of the highest bid and highest rank are 
assigned to a variables highest-bid and highest-rank. At block 2516, the cost 
per dick for listing x is assigned with the highest bW. At block 2518, the 
highest rank is stored as the desired rank of listing x. Control returns to block 
2504 to select the next listing for processing. 

The procedure of FIG. 25 may be embodied In accordance with the 
pseudocode below. 

i>rocedure Aaaign -Max- CPCB-frvtn-Max-Bi d ( tens) 
Loop x over all PPP and PPPP listings for term 
If x is a PPP listing 

Assign CPC (x) » bid (x) ; 

Else 

Assign highest -bid/highest -rank the bid/rank pair with 
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highest bid; 

Assign CPC(x) = highest-bid; 

Assign desixed-rank(x) - highest -ranX; 
End If; 
End Loop; 
End Procedure; 

FIG. 26 is a flow diagram iHusbating one embodiment of a procedure 
Pick-Rank-Winners-&-Adjust-CPCs. This procedure picks the winners at 
each rank. The winning listing for a rank has the highest bid for that rank. 
Listings flhat lose the competition for the current rank, and also have a lower 
bki/tonk, have their CPCs reduced to Aft* and their desired rank increased to 
rank. This enables them to compete again at the tower rank. The procedure 
begins at block 2600. 

At block 2602, a variable PreviousA/Vinners is initialized to be an empty 
list At block 2604, a variable Max-Rank is initialized with the number of 
search listings being processed. At block 2606, a variable Current-Rank is 
inftafeed to 0. The value of Current-Rank is incremented at block 2808 to 
start a loop for processing the listings. 

At block 2610, the value of Current-Rank is compared with the value of 
Max-Rank. Ifall listings have been processed, the procedure ends at block 
2612. Otherwise, at block 2614, a variable Competitors is set to include all 
listings having fixed cost per click or istings whose desired rank matches the 
value of Current-Rank. At block 2616, me contents of Previous-Winners are 
eliminated from the set of Competitors. At block 2618, a winner is selected as 
the search listing having the hi^iest CPC and, if necessary to resofve a tie In 
the value of the CPC, the earfest timestamp. Other criteria may be 
substituted. At block 2620, the search listing selected as the winner in block 
261 8 is added to the list of Previous-Winners. The set of Losers is then 
established as the contents of the list Competitors, minus the search listing 
selected as the winner, block 2622. 

At block 2624, value of the lowest cost per click tor the winner is set to 
the result of a procedure Lowest-CPOFor-Rank. One embodiment of this 
procedure is ilustrated in FIG. 27. Al block 2626, a procedure Reduce-CPCs- 
Next-Bid/Rank Is called. One embodiment of Ws procedure wll be described 
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below fn conjunction with FIG. 26. Control returns to block 2608 for 
processing of a next rank. 

The procedure of FIG. 26 may be embodied in accordance with the 
pseudocode below. 



Procedure Pick-Rank-WlnnexB-&-Adjust-CPCB (term) 

Assign previous -winners » ecpty list; 

Assign max -rank «= # of listings; 

Assign current- rank: = Or 

Loop 

Assign current-rank = current -rank + 1; 
If current-rank > max- rank 
Sxit Loop; 

Blse 

Assign competitors * all fixed CPC listings and 

listings with desired-rank - current -rank; 

Delete previous -winners from competitors; 

Assign winner = listing in coopet iters with highest 

CPC/earllest time stamp; 

Adjoin winner to previous -winners; 

Assign losers = all coBg>etitors, except winner; 

Assign lowest -CPC (winner) = 

Lowest -CPC- Cor-Rank (winner, losers) ; 

Rednce-CPCs -Next -Bid/ Rank (current -rank, losers) ; 
End If; 
End Loop; 
End Procedure; 

FIG. 27 is a tow diagram ilustrating one embodiment of a procedure 
Lowest-CPC-For-Rank. This procedure reduces the CPC of a fisting that was 
the winner in the competition for the current-rank to a value which just 
exceeds the highest CPC losers. It sets the winner's CPC to the minimum 
vafue required to be placed above the losers. 

The procedure starts at block 2700. At block 2702, It is determined if 
there are losers from the competition for the current rank. If there are no 
losers, at block 2704 the cost per dick for the winner is returned as the 
minimum cost per cBck. Otherwise, at block 2706. the variable x is set to the 
listing in the set of losers having the highest cost per click and earliest time 
stamp. 

At block 2708, it is determined if the time stamp of the winner search 
listing is earlier than the time stamp of the isting referenced by the variable x. 
tf so, at clock 2710, the cost per dick for the listing associated with the 
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variable x is returned as the cost per dick for the winner. Otherwise at block 
271 2 f the cost per dick tor the listing associated with the variable x plus the 
minimum cost per click amount is returned as the cost per dick for the winner . 
The procedure ends at block 2714. 

The procedure of FIG. 27 may be embodied In accordance with the 
pseudocode below. 

Procedure Lewes t - CPC- for-Rank (winner, Iob&cb) 
If no losers 

Return Min-CPC; 

Else 

Assign x « listing In losers with highest CPC/earliest 
time -stamp; 

If time-stamp (winner) < time-stamp (x) 
Return CPC (x) ; 

Else 

Return CPC(x) + $0.01; 
End 16; 
End If; 

End Procedure; 

FIG. 28 is a flow diagram illustrating one embocfiment of a procedure 
Reduce-CPCs-Next-Bki/Rank (Current-rank, Loser). This procedure reduces 
the CPC of listings that were losers in the competition for the current-rank. 
The losers have their CPC set to the bid of the next lower bid/rank If there is 
one. There is no lower bid/rank foi fixed CPC listings, in addition, there Is to 
lower bid/rank for a PPPP Bstmg if CPC is set to the b/d of the default 
bid/rank. In this case, CPC is left unchanged, since the advertiser has this 
default for the current rank and aU ranks worse than the current rank, 
however, the desired rank is incremented by 1. The procedure begins at 
block 2800. 

At block 2802, a variable x is set to an element of the list Losers. At \ 
block 2804, it is determined if x is empty in order to determine if the end of the 
list Losers has been reacted. If so, the procedure ends at block 2806. 
Otherwise, at block 2808, it is determined if the listing stored in x has a lower 
bid/rank, tf not, at block 2810 the desired rank of the fisting in x Is 
incremented by 1 and control returns to block 2802 to select the next search 
listing in the Losers list 
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If at Hock 2808, x did have a lower bid/rank, at block 2812 the cost per 
dick of the list stored in x Is set to the bid of the next tower bid/rank. At block 
2814. the desired rank of the search listing in x is set to the rank of the next 
lower bid/rank and control returns to block 2802 for processing a next search 
listing. 

The procedure of FIG. 28 may be embodied in accordance with the 
pseudocode below. 

Procedure Reduce-CP<X-HBc£-Bld/Xaiik(cvxTent-rank, losers; 
loop x over all losers 

If lower bid/rank f or x 

Assign CPC(x) = bid of next lower bid/rank 
(bid of the smallest rank greater than current-rank) j 
Assign desired- rank <x) = rank of next lower bid/rank; 

Assign desired-rank{x) = desired-rank <x) + 1; 
End If; 
End loop; 
End Procedure/ 

The procedure Minimize-CPCs-to-ldeal was presented earlier, and its 
definition is the same, except that 

1. wereptecemin(apc(x),bia(y)> with 

min (CPC (x) ,max(lowest-CPC-for-Rank(x) ,bid(y) ) ), 
and similarly for the three other places with the function mln. and 

2. wb have a slightly different definition of compeWvo listings. The 
new definition extends the previous to take into account multiple 
bid/rank specifications for PPPP listings, and the sightty 
different meaning of non-default bid/rank specifications. 

Every Plural Price and Place Protection listing has exactly one default 
bid/tank specification and zero or more non-default bid/rank specifications. A 
non-default bid/rank means that the advertiser Is willing have maximum CPC 
of bidfor this rank only. The default bkVnank means that the advertiser is 
wifling to have maximum CPC of bid for rank and all ranks worse than rank. A 
PPP fisting with bkVrank is equivalent to a PPPP listing with only a default 
bid/rank. A fixed CPC listing has an implicit desired rank of 1 . 



(129) 



^2003-233684 



73 

Although a PPPP listing can have multiple bid/rank specifications, there 
is a single desired rank selected for every listing before the procedure 
Miniiidze-cpce-to-ideai Is called. A listing Li with desired rank Ri and 
current rank Ci is competitive with another listing directly below it U with 
desired rank R2 and current rank C2=Ci + 1 , written as 
competitiveQ-i/RKLJR&Ci ). There are four cases: 

1. R1 and Rz are both default desired ranks (each bid is valid for 
the desired rank and all ranks worse than the desired rank): 
compe&ive(Li/Ri,LJR2>Ci) if Ci=^Ri&C2>R2 
Z Ri is a default desired rank and R2 is a non-default desired rank 
fris bid is valid only for rank R2): 
&>mp&mw(Li!Ri ,L^R2,Ci) if C, = R t & = R2 

3. Rt Is a non-default desired rank and Rt is a default desired rank: 
compeffive(Lt/Ri .Ls^aAJ if C, = R t & d > R2 

4. R 1 and R 2 are both non-default desired ranks: 
compeffiVQ(Li/Ri f LJRz>Ci) If Ci = Ri & Ci = R2 

If oompe&we(LVRi X^C, ), then Li is at its desired rank, or a rank 
worse than its desired rank, and L 2 wishes to unseat L t from Its current rank. 
If Li is competitive with L^ then we cannot reduce the CPC of Li below the bid 
ofU- 

Slmultaneous Plural Price & Place Protection can suffer from the 
problematic examples mentioned earier for Simultaneous Price & Place 
Protection: 

1. some ranks do not have any advertiser bids, and 

2. higher ranks do not have higher bids. 

The same solutions mentioned earlier apply here. In addition, there Is 

a fourth poss&Je solution: 

1. Every PPPP listing is required to have a bid for all ranks better 
than its default bid/rank (no holes are allowed), and 

2. The bids are required to increase monotonicaily for better ranks. 
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With these two conditions, we sttB give advertisers fine-grained control 
by permitting different bids for different ranks, but we have the advantage of 
eliminating aB pathological problems. In this case, we can also simpify the 
procedure to PPPP-Restricted. 

FIG. 29 is a flow diagram iBustrating one embodiment of procedure 
PPPP-Restricted. The procedure begins at block 2900. At block 2902. a 
working copy of the cost per cick data is stored for access. At block 2904, a 
variable unasslgned-fisfings is stored with a list of all search listings 
associated with a sear* term. At block 2906, the variable cufTent-rank is 
initialized to 0. 

At block 2908, ft is determined if the variable unassigned-listings is 
empty. If so, the working copy of the cost per click data is copied to the actual 
copy for use by the system and the method ends at block 291 2. If the 
variable is not empty, at block 2914 the variable current-rank is incremented 
by 1 . At block 2916, the variable U Is set to store all unassigned search 
listings. At block 2918, the variable x is incremented to the next listing in the 
variable U. At block 2920. x is tested to determine if it is empty. If not, the 
cost per dick for search listing x is set to the bid or maximum cost per click of 
search listing x for the current rank, block 2922, and control returns to block 
2918. 

If x Is empty, at bio* 2924 the ranks of the unassigned listings are 
ccmputed from the CPCs set at block 2922. The winner is chosen at block 
2926 as the listing In the set of unassigned listings having the highest rank. 
At block 2928, the cost per click for the winner chosen in block 2926 is set to 
the value returned by procedure Mk>CPC>^or-Current-Rank, which may be 
implemented as described above in connection with FIG. 14. At block 2930, 
the winner is removed from the unassigned listings and control returns to 
block 2908. 

The procedure of FIG. 29 may be embodied in accordance with the 
pseudocode below. 

Procedure PPPP-Restricted ( term) 
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Make a working copy of all CPCs; 

Assign unas 8 ign ed- 1 is tings » list of all listings for term; 

Assign current -rank » 0; 

Loop 

If unassigned-li stings is empty 

Exit Loop; 
End If; 

Assign current -rank » current-rank •+ 1; 
Loop x over all unassigned- listings 

Assign CPC{x) » bid {x, current -rank) / 
Krwl Loop; 

CoiEpute rank for unassigned listings; 

Assign winner = listing in unassigned- listings with highest 
CPC/earliest time-stamp; 

Assign CPC (winner) o Min-CPC-for-Currcnt~Rank (winner) ; 
Remove winner froa unas signed-li stings; 
End Loop; 

Copy the working CPCs to the actual CPCs? 
Bud Procedure; 



In a variation on this embodiment, both the requirement that bids be 
non-Increasing with increasing rank, and that each listing have a default 
bid/rank, are removed. 

RG. 30 is a flow diagram illustrating one embodiment of a procedure to 
determine the fisting and conesponcfing CPC for each rank position to be 
displayed. FIG. 31 illustrates the workspace employed by this procedure, 
which may be represented in the working memory of a computer. This 
workspace consists of a table 3140 having a column 3142, 3144, 3146. 3146. 
3150, 3152 for each matching Esting, a row 31 54 for listing identifiers, a row 
3156 to hold the timestamps of listings, and a row 3158, 3160, 3162, 3164, 
3166, 3166, 3170, 3172 for each rank position to receive a listing as ah output 
of the procedure. In addition the workspace contains a list 3174 of winning 
listings by rank, and their corresponding CPCs. The procedure begins at 
block 3000 of FIG. 30. 

At block 3002, the aforementioned workspace is initialized. One 
means of accomplishing this is by the procedure of FIG. 32, described below. 
At block 3004, the winning listings are determined for each rank position. One 
means of accomplishing this Is by the procedure of FIG. 35. The CPCs of 
each winning listing for this result set is determined in block 3006. This can be 
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accomplished by the procedure of FIG. 39. The procedure ends at block 
3008. 

Block 3002 of FIG. 30 utilizes a procedure INITIALIZE WORKSPACE 
illustrated more ftjUy in FIG. 32. That procedure begins at block 3200. At block 
3202 the list of winning listings and their corresponding CPCs is cleared. The 
set of matching istings, from which the winners' list wiB be populated, is 
assigned to the variable M at block 3204. At Mock 3206, which is at the head 
of a bop, M is tested for members. If M is found empty, all the matching 
listings have been considered In initializing the workspace, and control passes 
to block 3208 where the procedure ends. 

If matching listings remain unexamined, control instead passes to block 
321 0, where a listing is removed from M for examination. Any listing may be 
selected. A new column In the workspace is created for the selected listing, at 
block 3212, and labeled with the listing and Its type (PPPP, PPP, Fixed CPC, 
etc). The next operation depends on the listing type, which discrimination may 
be accomplished by the series of decision blocks shown. 

Control passes from block 321 2 to block 3214, where the listing is 
examined to determine if it is a Rural Price & Place Protection listing. If it Is, 
control passes to the procedure represented by block 3216 and more fully 
described in FIG. 33. The result of the operation of block 3216 is the entry of 
the listing's bid, if any. corresponding to each rank in the workspace. 
Examples are ilustated by Istings "Alpha" and "Bravo* in FIG. 31. 

If at block 3214 it is determined that the listing is not a Plural Price & 
Place Protection listing, control passes to block 321 8, where the listing fe 
examined to determine if it is a Price & Place Protectfon feting, tf ^ 
passes to block 3220, which fills out the column in the workspace 
corresponding to the listing, entering the bid value at the listing's preferred 
rank and every rank below (the numerically higher ranks). This result is 
illustrated in FIG. 31, where listing "Delta" is a PPP listing with a preferred 
place of Rank 2. A procedure to accomplish this "fiD down" operation is 
illustrated to FIG. 34. 
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If the listing is neither a PPPP nor a PPP listing, control passes to block 
3222 where a Price Protection listing is recognized as such, in which case 
control passes to block 3224, which fills out the entire column for the listing 
with the bid amount. This is aiustrated in FIG. 31 . where fisting "Echo" Is a 
Price Protection fisting with a bid of $0.75. 

If the listing is neither a PPPP nor a PPP nor a Price Protection fisting, 
control passes to block 3226 where a Place Protection listing is recognized as 
such, in which case control passes to block 3228, which marks that fact in the 
listing's column in the workspace, at the rank the listing demands. In the 
illustrations of FIG. 31 this marking Is shown by an "X* In the Toxtrof column 
at Rank 3, the place-protected rank position in the example illustrated, ttwffl 
be understood by one of ordinary skill in the art of computer programming that 
this marking may be accomplshed in practice by any means recognizable to 
the subsequent operation of the algorithms concerned with this workspace, for 
example by recording a bid value of -1 in the position. 

If the listing Is neither a PPPP nor a PPP nor a Price Protection nor a 
Race Protection listing, control passes to block 3230, which fills out the entire 
column for the listing with the bid amount This path is taken by a Fixed CPC 
listing, for example, as illustrated by the -Charlie - column of FIG. 31 . 

At this point in the operation of the procedure, the relevant information 
has teen entered in the workspace tor the subject listing. Control next passes 
back to block 3206 from whichever of blocks 3216, 3220, 3224, 3228 or 3230 
was operating, and processing proceeds as described. This loop continues 
until no more listings in the set of matching listings remain to be considered. 

Block 3216, representing the entry of a PPPP listing into the 
workspace, Is more fuiy iflustrated in FIG. 33 and described herewith. The 
operation of this procedure begins at block 3300. At block 3302 a variable 
BIDSET is assigned the set of bids in the subject PPPP listing. If BIDSET is 
empty, as determined at block 3304, control passes to block 3306 and the 
precede ends. 

If BIDSET Is not empty, control instead passes to block 3308, where a 
bid Is removed from BIDSET and assigned to the variable THISBID. That bid 
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is examined at block 3310, from which control passes to block 3312 If it is not 
a default bfcJ for the listing, and to block 3314 if it is. 

At block 331 2 the bid amount of THISBID is entered in the workspace 
at the rank of THISBID, in the column cortesponding to the subject listing. If 
instead control passed to block 3314, the corresponding column is filled 
down" with the bid value, starting atTHISBID's rank. This operation may be 
accomplished as illustrated in FIG. 34. 

Control men passes from block 3312 or 3314, whichever was selected 
at block 3310. back to 3304. where the loop proceeds to operate on another 
bid, or the procedure terminates rf no more bids remain to be considered. 

The procedure "FILL DOWN WITH BID" is illustrated in FIG. 34. 
starting at block 3400. At block 3402 a variable R Is assigned the starting rank 
for the fill operation. Block 3404 is a loop test to determine rf R has gone 
beyond the maximum rank in (he workspace. If so, the procedure ends at 
block 3406. Otherwise, R is not beyond the rank limit of the workspace, and 
control passes to block 3408, where trie bid amount is marked in the 
corresponding rank position in the column. Then at block 3410 the variable R 
te Incremented, and control passes back up to block 3404, where trie loop 
repeats until R exceeds the rank range of the workspace. 

Block 3004 of FIG. 30 performs the operation "DETERMINE 
WINNERS", which Is illustrated in FIG. 35, starting at block 3500. A variable R 
is initialized to 1 at block 350Z At block 3504 trie value of Rte compared to 
the largest rank in the workspace. If R exceeds that largest rank, all the rank 
winners have been determined and control passes to block 3506. ending the 
procedure. If R does not exceed the maximum rank in the workspace, control 
passes to block 3508, where the workspace is examined for active bids at or 
beneath rank R. If none remain then all the listings that can win a place have 
already been placed, and control passes to block 3510, which ends the 
procedure. 

If instead there exist active bids at or beneath rank R, control passes to 
block 3512, where the bids at rank R are examined to find the highest active 
bid amount at that rank. At block 3514 the one or more listings at rank R 
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having bid amount equal to that highest active bid amount are identified. 
Among those identified listings the ones with the lowest (earliest) Bmestamp 
are identified In block 3516. if more than one such listing has the same 
earliest timestamp that fact is recognized at block 351 8 and control passes to 
block 3520. where the fisting selected is chosen at random from among them. 
This may alternately be accomplished by any other "tie-breaking* means. 
Control then passes to block 3522 with a angle listing identified. In the case 
where only one feting at block 3516 has the lowest timestamp then control 
passes directly from block 3518 to Mock 3522. At that block the identified 
listing is Inserted into the list of winners at rank R- Block 3524 increments R, 
from which control loops back up to block 3504 where the new value of R is 
" tested, and the process proceeds until all winners are selected. 

Block 3006 of FIG. 30 performs the operation "DETERMINE CPC'S\ 
which is illustrated in FIG. 39, starting at block 3900, CPC values for the 
winning listings are determined from the bottom up, by inspection of the active 
bids at the winning ranks and the timestamps of competing listings, as follows. 
At block 3902 the variable R is assigned the rank of the bottom-most winner In 
the fist of winners. Block 3904 is a test of the value of R against the minimum 
rank in the workspace. If R Is less than the minimum rank then R refers to a 
rank which is "off the top" of the workspace, all CPC assignments are 
complete and control transfers to block 3906 ending the procedure. 

If Instead R refers to a rank in the workspace, the winner list Is 
examined to identify the winnfcg listing at rank R. That listing Is examined at 
block 3910 to determine if it is a price-protected listing- If so, control passes to 
block 3912 where the CPC of a price-protected listing Is calculated. Rural 
Rice & Place Protection listings, Price & Place Protection listings, Price 
Protection listings, aid Place Protection listings are all price-protected, 
whereas Fixed CPC listings are not If at block 3910 It is determined that the 
winning isting Is price-protected, control passes to block 3912, where the 
price-protected CPC is calculated and assigned to the winning listing. One 
means of accomplishing this calculation and assignment corresponds to FIG, 
36 and is described subsequently. If however the listing is not price-protected. 
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control passes from block 3910 to block 3914, where the winning listing's 
CPC is set equal to that listing's bid at the winning rank. 

In either case, price protected or not control then passes to block 391 6 
where R is decremented, and control passes bade up to btock39M to 
process the rank immediately above the one Just processed. 

Block 391 2 of FIG. 39 performs the operation "CALCULATE PRICE- 
PROTECTED CPC, which Is Slustrated in FIG. 36. starting at block 3600. At 
block 3602 the active bids at the winner's rank are examined to find the 
highest active bid. exclusive of the winner's own bid. That bkt amount Is 
assigned to the variable COMPET1NG_BID, and may In various instances be 
any valid bid amour* less than or equal to the winning listing's bkJ. 

At block 3604 all the istings at the winner's rank having an active bid 
equal to the COMPETlNG_BID are examined for timestamp valub. The 
variable COMPETING J1MESTAMP is assigned the earliest timestamp 
among those listings. 

The winning listing's timestamp Is next compared with 
COMPETING JTIMESTAMP at block 3606. If the winner's timestamp Is earlier 
the winner has seniority and can claim the rank with only the 
COMPETING_BID. In that event control passes to block 3606 where the 
winner's CPC is assigned the value of COMPETINGJ31D. If the winner's 
timestamp Is not earlier than COMPETING JHMESTAMP, the winning listing 
does not have seniority and must bkl the minimum raise or bid increment 
(tore $0.01) above the COMPETlNG_BID. By one of these two paths the 
winner's CPC is set, and the procedure ends at block 3612. 

A further variation permits the market to price norwnonotonically, in the 
case where e.g. advertisers are willing to pay a higher CPC for rank 2 than 
rank 1 . FIG. 38 is a flow diagram ilustrating one embodiment of this variation. 
FIG. 31 illustrates the workspace 31 00 employed by this procedure, which fin 
the frustrated embodiment is Identical in structure and upon initialization to the 
workspace of the previous variation, with contents which evolve differently as 
a consequence of the operation of the procedures of this variation. The 
procedure begins at block 3800 of FIG. 38. 
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At block 3802, the aforementioned workspace is initialized. This may 
be accomplishing by the procedure of FIG. 32. described above. At block 
3804, the workspace is examined for active bids, tf mere are none remaining, 
the winner list in the workspace is complete, and control passes to block 
3806, ending the procedure. 

If active entries remain in the workspace, control passes to block 3808, 
where the next winning istlng and its corresponding rank are identified. An 
example procedure to accomplish the identification is described below and 
illustrated in FIG. 37. At block 3810, me winning listing Is Inserted m the 
winners' list at the identified rank. The algorithm then proceeds to determine 
the CPC for this winning listing. 

The fisting is examined at block 3812 to determine if it is a price- 
protected listing. Plural Price & Place Protection listings, Price & Place 
Protection listings, Price Protection listings, and Place Protection listings are 
all price-protected, whereas Fixed CPC fistings are not If at block 381 2 it is 
determined that the winning fisting Is price-protected, control passes to block 
3814, where the price-protected CPC is calculated and assigned to the 
winning listing. This may be accomplished by the procedure of FIG. 36 
previously described. If however the listing is not price-protected, control 
passes from block 3812 to block 381 6, where the winning listing's CPC is set 
equal to that listing's bid at the winning rank. 

In either case, price protected or not, control then passes to block 3818 
where me workspace is altered to take account of the winner chosen. In 
particular, the winner's column is marked inactive, as is the row corresponding 
to the winner's rank. This takes out of subsequent consideration in the 
operation of this procedure a3of the bids of the winning listing, and all other 
bids at the winning listing's rank. 

Block 3808 of FK3. 38 performs the operation "FIND NEXT WINNER 
AND RANK", which is illustrated in FIG. 37. starting at block 3700. The 
workspace is examined for active Place Protection entries at block 3702. 
illustrated in FIG. 40 by an "X" for a bid amount. If any are found, at block 
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3704 one is chosen and control passes to block 3718 to return the listing and 
its rank, in this case the rank demanded by place protection. 

If at block 3702 no active Place Protection entries are found In the 
workspace, control Instead passes to block 3706, where the workspace is 
searched or examined to find the highest active bid amount Next, In block 
3708 all active bids erf that amount are examined to find the lowest-numbered 

rank in which that highest active bid amount appears. All the active bid values ' 
at that identified rank are examined in block 3710 to identify all the listings that 
have that highest active bid amount active at that lowest-numbered rank. 
Among those identified listings the ones with the lowest (earliest) timestamp 
are identified in btock 3712. tf more than one such listing has the same 

earliest timestamp that fact Is recognized at block 3714 and control passes to # , 
block 3716, where the listing selected is chosen at random from among them. ■ 
This may alternately be accomplished by any other -tie-breaking- means. 
Control then passes to btock 3718 with a single fisting identified. At that block 
the identified listing and rank is returned as the winning combination, and the 
procedure ends at block 3720. 

From the foregoing. It can be seen that the present embodiments 

provide a method and apparatus for advertisers appearing in a pay for 

placement web site to maintain their desired place within the rankings of 

search listings as presented to searchers as the competitive environment 

changes, with a much tower expenditure of human effort. The system in 

accordance with these embodiments provides agents operating in software, 

bardwareora combination of thetwoon beh^<rftr« advertiser to from time 

to time update automatically the advertiser's search listing according to the 

advertiser's specified desired ranking and/or maximum cost per click. The 

system aBows the advertisers to automatically manage their search listings 

and advertising expenditures related thereto. For the operator of a pay for 

placement web site, the system reduces or eliminates oscillations or other 

rapid variations that are detrimental to the average CPC and impact revenue 

and costs for the operator. 
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While a particular embodiment of the present invention has been 
shown and described, modifications may be made. For example, while the 
methods described herein are illustrated as software routines implemented 
one or more procedures that may be catted by an account management 
server, the illustrated functionality may be provided in any suitable manner, 
including any combination of hardware and software and any degree of dire 
or distributed processing, tt Is therefore intended in the appended claims tc 
cover such changes and modifications which follow in the true spirit and 
scope of the invention. 



(140) 



^2003-233684 



84 



CLAIMS 

1 . A database searching apparatus comprising: 
a search engine (24); and 

a database (40) searchable by the search engine and including a plurality of 
search listings (344), at least some search listings associated with 
advertisers and including 

a search term (352) specified by an advertiser, and 

a bid/desired rank (358) associated with the search term and the 

advertiser, the bid/desired rank including at least one of: 
a maximum cost per dick chargeable to the advertiser, and 
a desired rank desired by the advertiser. 

2. The database searching apparatus of claim 1 wherein the bid/desired 
rank further includes a time stamp. 

3* The database searching apparatus of claim 2 wherein the search 
engine is configured to 

receive a search request, 

locate one or more search listing* having a matching relationship with the 

search request and 
order search results from the one or more search Bstings using the bid/desired 

ranks associated with the one or more search listings. 

4. The database searching apparatus of claim 3 wherein the search 
engine is configured to: 

rank the search results according to the desired rank and descending order of 
maximum cost per cSck for the respective search results. 



5. The database searching apparatus of clam 3 wherein the search 
engine is configured to: 

rank the search results in descending order of maximum cost per dick; and 
rank search results having equal maximum cost per cfick according to 
timestamp. 
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6. The database searching apparatus of ctenm 3 wherein the search 
engine Is configured to: 

rank the search results according to the desired rank. 

7. The database searching apparatus of claim 1 further comprising: 

an account manager (22) accessible by the advertiser to vary at least one of 
the maximum cost per click and the desired rank for a respective 
bid/desired rank. 

8. The database searching apparatus of claim 7 wherein the accoimt 
manager Is further accessible by the advertiser to vary the maximum cost per dick 
for two or more possible ranks specified by the advertiser. 

9. The database searching apparatus of claim 1 further comprising: 
one or more software agents configured to 

receive advertiser bid information, and 

act on the advertiser bid information to adjust the cost per click for a 
specified search listing. 

1 0. The database searching apparatus of claim 9 wherein the one or more 
software agents is configured to 

increase current cost per cPck of the specified search fisting If the rank 
of the specified search listing can be improved without 
exceeding the maximum cost per dick; and 

decrease the cunrent cost per click of ftie specified search fisting 

without moving the specified search listing to a rank worse than 
the desired r&ik. 

11. The database searching apparatus of daim 10 wherein the one or 
more software agents Is configured to decrease the current cost per dick of the 
specified search listing only if no other search listing will have its respective current 
cost per dick increased to decrease the rank of the specified search fisting. 
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1 Z A method for managing search listings in a search database, the 
method comprising: 

storing one or more search fistings for an advertiser, each search listing 

including a search term (352), a cost per click and a maximum cost per 

click chargeable to the advertiser and a desired rank desired fay the ^ 

advertiser, each search isting disptayable in a display rank with other 

search listings accordng to the cost per dick; 
receiving advertiser bid information; 
storing the advertiser bid information; and 

automatically adjusting the cost per dick for selected search listings when the 
display rank for the selected search listings changes. 

■* 

13. The method of claim 12 wherein automatically adjusting comprises: i 
reducing the cost per click for the selected search listings only if the desired 

rank for the selected search listings will be maintained after reducing 
the cost per cNck. 

14. The method of claim 12 wherein automatically adjusting comprises: 
adjusting the cost percQck based on the maximum cost per click and not 

based on the desired rank. 

15. The method of daim 12 wherein automatically adjusting comprises: 
adjusting the cost per dick to maintain the desired rank. 

16. The method of daim 12 wherein storing comprises storing a plurality of 

cost per c§ck values, each respective cost per cick value being associated with a \ 
re^ecifve desired rank. 

17. The method of claim 12 wherein storing comprises storing fmestamp 
data associated with one of a time when the advertiser bid information was stored 
and a time when the advertiser bid Information was received. 

18. The method of claim 17 wherein automaticaBy adjusting comprises: 
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identifying a plurality of search listings for the same search term having 

identical cost per dick; and 
sorting the pluraBty of search Bstings to a display order according to 

timestamp data for the plurality of search listings. 

19. A system for managing search listings In a search database, the 
system comprisoig: 

first program code means for storing one or more search 6 stings for an 

advertiser, each search feting including a search term, a cost per c§ck 
and a maximijn cost per dick chargeable to the advertiser and a 
desired rank desired by the advertiser, each search listing dlspteyabte 
in a display rank with other search listings according to die cost per 
dick; 

second program code means for receiving advertiser bid information; 
third program code means for storing the advertiser bid information; and 
fourth program cede means for automatically adjusting the cost per cflck for 

selected search listings when the display rank for the selected search 

listings changes. 

20. A method for managing search listings In a search database (40), the 
method comprising: 

storing one or more search Bstings {344) for an advertiser, each search Dstmg 

including an associated search term; 
receiving from the advertiser identification krformation for a search fisting and 

a maximum cost per cfick for the Identified search listing; 
storing the maximum cost per drck for the search listing; and 
determining a cost per dick for the identified search listing based on the 

maximum cost per dick and other search listings which indude the 

search term associated with the identified search listing. 

21 . The method of claim 20 further comprising: 

from time to time, updating cost per click information for the identified search 
listing and the other search listings. 
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22. The method of ciaJm 20 further comprising: 

receiving desired rank information from the advertiser for the identified search 
listing; and 

determining the cost per dick for the identified search listing based at least in 
part on the desired rank information. 

23. A system for managing search listings in a search database (40), the 
system comprising: 

first program code configured to store in the search data base one or more 

search listings (344) for an advertiser, each search listing including an 

associated search term; 
second program code configured to receive from the advertiser identification 

information for a search listing and a maximum cost per cfick for the 

identified search fisting; 
third program code configured to store the maximum cost per dick for the 

search fisting; and 

fourth program code configured to determine a cost per dick for the identified 
search fisting based on the maximum cost per dick and other search 
listings which indude the search term associated with the identified 
search fisting. 

24. A method for managing search listings ffi a search database (40). the 
method comprising: 

storing me or more search listings for an advertiser, each search listing 

indudlng an associated search term; 
receiving from the advertiser identification information for a search listing and 

a desired rank for the (denoted search listing; 
storing the desired rank for the search listing; and 
determining a cost per dick for the identified search listing based on the 

desired rank and other search listings which indude the search term 

associated with the identified search listing. 

25. The method of dam 24 wherein determining the cost per dick for the 
identified search fisting comprises: 
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adjusting the cost per dick for the Identified search fisting so that the identified 
search Hsting is displayed with the desired raj* with the other search 
listings. 

26. The method of claim 24 wherein determining the cost per dck for the 
identified search listing further comprises: 

receiving a maximum cost per cHck for the identified search listing; and 
increasing the cost per dick for the identified search listing so that the 

identified search listing is displayed with the desired rank until the cost 

per dick exceeds the maximum cost per dick. 

27. The method of claim 24 wherein determining the cost per dick for the 
identified search listing further comprises: 

receiving from the advertiser a plurality of ranks and a maximum cost per c&ck 

for each rank for the identified search Hsting; and 
increasing the cost per dick for each rank of the identified search listing so 
- that the identified search listing is displayed with each desired rank 

unta the cost per c&ck for each desired rank exceeds the maximum 

cost per dick for the each rank. 

28. The method of daim 24 further comprising: 

from time to time, updating cost per dick information for the identified search 
feting and the other search listings. 

29. A system for managing search listings in a search database (40), the 
system comprising: 

first program cede configured to store one or more search listings (344) for an 
advertiser, each search listing inclutfing an associated search term; 

second program code configured to receive from the advertiser identification 
information for a search fisting and a desired rank for the identified 
search listing; 

third program code configured to store the desired rank for the search feting; 
and 
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fourth program code configured to determine a cost per click for the identified 
search fisting based on the desired rank and other search listings 
which include the search term associated with the identified search 
listing. 

30. A method for managing search listings in a search database (40), the 
method comprising: 

storing a piura&ty of search H stings (344) for an advertiser, each search isting 
including an associated search term and a cost per dick payable by the 
advertiser; 

receiving from the advertiser a designation of one or more search listings for 
which the cost per cfick should be automatically adjusted in response 
to variations in cost per cSck lor other search listings associated with 
search terms of the designated one or more search listings; and 

subsequently, automatical adjusting the cost per click for the designated one 
or more search istlngs. 

31 . The method of claim 30 wherein receiving comprises: 
receiving a maximum cost per dick for each of the one or more search 

listings. 

32. The method of daim 31 wherein automatically adjusting comprises: 
adjusting the cost per dick for a search listing to maintain highest rank 

possible without exceeding the maximum cost per cSck when the 
search listing Is ranked with other search istings associated with a 
common search term. 

33. The method of claim 30 wherein receiving comprises: 
receiving a desired rank for each of the one or more search listings. 

34. The method of datm 33 wherein automatically adjusting comprises: 
adjusting the cost per dick for a search listing to maintain the desired rank for 

the search listing when the search listing is ranked with other search 
listings associated with a common search term. 
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35. The method of damn 30 wherein receiving comprises: 
receiving a maximum cost per dick and a desired rank for each of the one or 
more search listings. 

38. The method of daim 35 wherein automatteaSy adjusting comprises: 

adjusting the cost per dick for a search listing to maintain the desired rank ■ 
without exceeding the maximum cost per dick for the search listing 
when the search fsting is ranked with other search 0 stings associated 
with a common search term. 

37. The method of daim 36 wherein automatically adjusting further ■# • 
comprises: [ 

if the desired rank for a search listing cannot be maintained without exceeding 
the maximum cost per dick for the search listing, maintaining highest 
rank possible without exceed &ng the maximum cost per cOck. 

38. The method of daim 35 wherein automatically adjusting further 
comprises: 

In any event, setting the cost per dick no higher than necessary to satisfy the 
specified desired rank and maximum cost per dick. 

39. The method of damn 30 wherein receiving comprises: 
receiving a pi uraBty of ranks and a maximum cost per dick for each of the 

plurality of ranks for each of the one or more search listings. 

40. The method of claim 39 wherein automaticaBy adjusting comprises: 
adjusting the cost per dick for each rank for each search listing to maintain 

the desired rank for the each rank for the each search listing without 
exceecfing the maximum cost per dick for the each rank for the each 
search listing when the search listing Is ranked with other search 
listings associated with a common search term. 



\ 



41. The method of claim 39 wherein automatically adjusting comprises: 
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increasing the cost per click for a search listing to maintain the search listing 
at a highest rank unti the cost per dick exceeds the maximum cost per 
click; and 

if the search isting can not be maintained at the highest rank, adjusting the 

cost per click for the search listing to maintain the search Gsting at a ^ 
next-highest rank until the cost per click exceeds the maximum cost 
per click. 

42. A method of generating a search result list substantially in real time in 
response to a search request from a searcher using a computer network (20), 
comprising: 

maintaining a database (40) Including a plurality of search listings #i 
(344}, wherein each search isting is associated with a network location, at least one 
search term, a desired rank and a mocfifiaWe bid amount that is independent of other 
components of the search feting, the bid amount being associated with at least one 
of the search term and the network location, the bid amount corresponding to a 
money amount that Is deducted from an account of a network information provider 
associated with the network location upon receipt of a retrieval request for the 
network location; 

receiving a search request from the searcher, 

Identifying the search listings having search terms generating a match 
with the search request; 

ordering the identffied search Bsfings Into a search result list in 
accordance with the values of the respective bid amounts for the identified search 

listings and the desired rank; - - 

receiving a retrieval request from the searcher to retrieve information 
associated with a search fisting in the search result list; and 

recording a retrieval request event including account identification 
information corresponding to the network information provider, to permit 
maintenance of accurate account debit records. 

43. A method of enabling a network information provider to update 
Information relating to a search listing on a search result list generated by a 
computer network search engine (24), the method comprising: 
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maintaining an account database (38) having at least one account 
record for each of a plurality of network Information providers, said account record 
including 

at least one search listing (344) having a search term and at 
least one of a modifiable bid amount that is independent of the other 
components of the search listing and a desired rank specified by a network 
^formation provider, and 

an account identifier; 
receiving from the network Information provider a change request for a 
search listing in the network information provider's account; 

updating the search listing In the network Information provider's 
account record in response to the change request; and 

determining a position substantially in real time for the updated search 
listing in a search result list generated by the search engine in response to a search 
request received from a searcher using the computer network, where the search 
term of the updated search listing generates a match with the search request and the 
pos&on of the updated search listing in the search result fist is determined using at 
least one of the bid amount and the desired rank. 

44. A method of enabling a web site promoter using a computer network 
(20) to update information relating to a search listing within a search resuJt list 
generated by a search engine (24) substantially in real time in response to a search 
request received from a remote computer over the com puter network, the method 
comprising: 

maintaining an account database (38) having at least one account 
record for each of a pluralty of web ate promoters of the computer network, said 
account record including an account identifier, and at least one search Bsting (344) 
having a search term (352) and at least oneofa modifiable bid amount (358) that is 
independent of other components of the search listing and a desired rank specified 
by a web site promoter; 

providing the web site promoter with authenticated login access, 
wherein the web site promoter's login access permits the web site promoter to 
modffy the web site promoter's account record; 
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modifying a search listing of the account record upon receiving a 
request from said web site promoter; 

automatically adjusting the modifiable bid amount of the search listing 
and the modifiable bid amounts of other search listings having a common search 
term with the modified search fisting; and 

generating a search result 1st comprised of search listings wherein the 
search term for each search fisting generates a match with the search request, the 
search listings in the search result list arranged in an order corresponding to the bid 
amounts of the search listings. 

45. A method for determining cost per click and search listings to be 
associated with each rank position of a plurality of rank positions of a search result 
display, the method comprising: 

initializing a workspace; 

determining a winning search listing for each rank position; and 
determining cost per cflck of each winning search listing. 

46. The method of claim 46 wherein initializing the workspace comprises: 
identifying matching listing which match a search query received from a 

searcher, the matching isiings being selected from a database of 
search Bstfercgs; 

tor each matching listing, initializing a column of the workspace and 

associating a listing type with tie matching listing; 
if the matching listing is of a first type, entering a cost per dick for each rank 

of the matching listing In each correspontfing rank of the column; 
If the matching listing is of a second type, entering a cost per cfickcf the 

matching listing at a rank corresponding to the desired rank of the 

matching listing and ail lower ranks of the column; 
if the matching listing is of a third type, entering a cost per click of the 

matching listing in each tank of the column; 
if the matching listing is of a fourth type, storing data to mark a desired rank of 

the matching listing in a corresponding Fank of the column. 

47. The method of claim 46 further comprising: 
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If the matching isting is of a filth type, entering a cost per dick of the matching 
listing at ail ranks of the column. 

48. The method of claim 45 wherein determining a winning search listing 
comprises: 

for each rank, determining highest cost per click among search listings at the 
rank; 

identifying highest cost search listings at the rank associated with the highest 
cost per dick; 

determining ah earliest time stamped search listing among the highest cost 

search listings; and 
selecting the earliest time stamped search 6 sting as the winning search listing 

for the rank position. 

49. The method of claim 45 further comprising: 

determining if there are more than one earliest time stamped search listings; 
and 

selecting one earliest time stamped search listing as the winning search 
listing. 

50. The method of tiaim 45 wherein determining cost per dick of each 
winning search listing comprises: 

for each rank, determining if the winning search listing Is a price protected 
search isting; and 

if the winning search listing is not a price protected search listing, assigning 
the cost per dick of the winning search listing for the rank to be a bid 
amount specified by an advertiser associated with the winning search 
listing. 

51. The method of claim 50 further comprising: 

if the winning search listing is a price protected search listing, selecting a 
competing search isting having a next-highest bid amount at the rank 
of the winning search listing; 
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If the winning search listing has an earlier time stamp than a time stamp of the 
competing search listing, assigning the cost per dick of the winning 
search listing for the rank to be the cost per dick erf the competing 
search listing; and 

otherwise, assigning the cost per dick erf the winning search listing for the 
rank to be the cost per defc of the competing search listing plus a 
minimum cost per dick increment. 

52. A method for determining cost per cflck and search listings (344) to be 
associated with each rank position of a plurality of rank positions of a search result 
display, the method comprising: 

initializing a workspace; 

identifying a winning search listing for each rank position among active search 
listings; 

inserting the winning search listing in a list of winners at the rank; 

if the winning search listing Is not a price protected search listing, assigning 

the cost per dick of the winning search listing for the rank to be a bid 

amount specked for the rank by an advertiser assodated with the 

winning search listing; and 
inactivating other bids of the winning search listing and other bids at the rank 

of the wfrinfog listing. 

53. The method of daim 52 further comprising: 

if the winning search listing is a price protected search listing, selecting a 

competing search listing having a next-highest bkf amount at the rank 

of the winning search Ssting; 
if the winning search listing has an earfier time stamp than a time stamp of the 

competing search listing, assigning the cost per dick of the winning 

search listing for the rank to be the cost per dick of the competing 

search listing; and 
otherwise, assigning the cost per dick of the winning search listing for the 

rank to be the cost per dick of the competing search listing plus a 

minimum cost per dick increment 
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54. The method of claim 52 wherein Identifying a winning search listing 
comprises: 

determining a highest active bid amount in the workspace; 

among search listings having a bki amount matching the highest active bid 

amount, determining the lowest rank specified by the search listings; •> 
among search listings having a rank matching the lowest rank, Identifying 

search listings having the highest active bid amount at the lowest rank; 

and 

identifying as the winning search listing an identified search listing having an 
earliest time stamp* 

55. A method for managing search listings (344) in a search database (38), #; 
the method comprising: 

storing one or more search listings (944) of an advertiser, each search listing 

including a search term (352), a cost per cHck and a maximum cost per 

dick chargeaWe to the advertiser and a desired rank desired by the 

advertiser, each search Isting displayable in a display rank with other 

search listings according to the cost per click and the desired rank; 
receiving advertiser bid information; 
storing the advertiser bid information; 

receiving from the advertiser a new desired rank for a search listing; 
determining a new maximum cost per dick for the search Isting required to 

achieve the new desered rankfbr the search listing; and 
automatically adjusting the cost per dck for selected search listings when the 

display rank for the selected search listings changes. 

*. 

' \ 

56. The method of daim 55 wherein determining the new maximum cost 
per dick comprises: 

(coating a search listing for the search term having a rank no greater than the 
new desired rank: 

retrieving a maximum cost per cfick associated with the located search listing; 

aid • 
determining a bid N cents higher than the retrieved bid amount 
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57. The method of claim 56 wherein N equals 1 . 

58. A method for managing search listings in a search database, the 
method comprising: 

storing one or more search listings (344) for an advertiser, each search listing 
including a search term (352), a cost per click and a maximum cost per 
click chargeable to the advertiser and a desired rank desired by the 
advertiser, each search listing displayable at a display rank with other 
search fisfings according to the cost per click; 

receiving from an advertiser associated with one or more selected search 
I istings an indication of at least one of the maximum cost per dick and 
the desired rank for one or more bidded search listings of the one or 
more selected search listings; and 

maintaining the display rank of the one or more bidded search listings In 
accordance with the received indication. 

59. The method of claim 58 wherein maintaining the display rank 
comprises adjusting the cost per dck of the one or more bidded search listings to 
maintain the display rank of the one or more bidded search listings at the desired 
rank. 

60. The method erf <feim 58 wherein maintaining the display rank 
comprises: 

determining that the display rank of the one or more bidded search Istings 

can not be maintained at the desired rank; and 
maintaining the display rank of the one or more bidded search listings at a 

next highest rank* 

61 . The method of claim 58 wherein maintaining the display rank 
comprises maintaining the cost per click less than or equal to the maximum cost per 
dick. 

62. The method of daim 58 wherein maintaining the display rank 
comprises: 
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determining that the display rank of the one or more bidded search listings 

can not be maintained at the desired rank; and 
adjusting the display rank of the one or more bidded search listings downward 

unta the cost per dick does not exceed the maximum cost per click. 

63. The method of claim 58 wherein maintaining the display rank 
comprises: 

automatically minimizing cost per dick for the one or more bidded search 
listings wh3e maintaining a current display rank for the one or more 
bidded search listings. 

64. The method of claim 58 wherein maintaining the display rank 
comprises: 

simultaneously optimizing the display rank and the cost per click of the one or 
more bidded search terms in accordance with the received indication. 

65. The method of claim 58 wherein receiving the indication comprises: 
receiving a plurality of desired rank values and a like plurality of maximum 

cost per dick values for the one or more bidded search listings. 

66. A database search system in which advertisers give economic value 
when networfc locations associated with the advertisers are referred to a searcher 
In response to a query from the searcher, the database search system 
maintaining one or more of an accounting variable and a referral variable in 
accordance w3h advertiser requirements. 

67. The database search system of claim 66 wherein the accounting 
variable comprises a cost per click payable by the advertiser. 

68. The database search system of clam 67 wherein the advertiser 
requirements comprise a maximum cost per dick and a desired rank. 
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69. The database search system of claim 66 wherein the accounting 
variable comprises an amount debited from an account of the advertiser. 

70. The database search system of dafcn 66 wherein the referral variable 
comprises a display rank for the advertiser's network locations in search results 
presented to the searcher. 

71. A method for managing search listings (344) in a search database (38), 
the method comprising: 

storing search listings for one or more advertisers, each search listing 

including a search term (352), a cost per clck and a maximum cost per 
click chargeable to the advertiser and a desired rank desired by the 
advertiser, each search listing displayable at a display rank with other 
search Hstings according to the cost per click, at least some of the 
search listings including a common search term; 

receiving from me or more advertisers associated with the search Istings 
Including the common search term indications of at least one of the 
maximum cost per click and the desired rank for the search listings 
including the common search term; and 

maintaining the display rank of the search listings Including the common 
search term in accordance with the received indications. 
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ABSTRACT OF THE DISCLOSURE 

A method and apparatus for managing search listings (344) in a search 
database (3B) include storing one or more search listings for an advertiser. Each 
search listing includes an associated search term (352). The system receives from 
the advertiser identification information for a search listing and a desired rank for the 
identified search listing, a maximum cost per elk* for the search listing, or both. The 
system stores the desired rank and/or maximum cost per click for the search listing. 
The system then determines a cost per click for the identified search fisting based on 
the desired rank and other search listings which include the search term associated 
with the identified search listing. 
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